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DECEMBER 

4  New  England  Newspaper  Association,  Covering  the 

Military  in  New  England,  Journal-Bulletin,  Providence, 
R.l. 

JANUARY 

11- 16  Newspaper  Association  of  America 

SuperConference,  Fountainebleau  Hotel,  Miami 

30- 31  .\ssociation  of  Alternate  Postal  Systems,Trade  Winds 

Resort,  St.  Petersburg,  Fla. 

FEBRUARY 

4-7  9th  Annual  Interactive  Newspapers  Conference, 

Sheraton  Hotel  &  Towers,  Seattle,  Wash. 

8-10  Southern  Newspaper  Publishers  Association  Key 
Executives  Conference,Tampa,  Fla. 
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MARCH 
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Newspaper  Operations  Conference  and  Trade  Show, 
Dallas 

11-13  New  England  Newspaper  Association  Annual  Spring 
Convention,  Copley  Marriott,  Boston 
16-19  America  East  Newspaper  Operations  &  Technology 
Conference,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 

18-21  College  Media  Advisers/Columbia  Scholastic  Press 
Association,  Marriott  Marquis,  New  York  City 

18- 21  National  Newspaper  Association  Government  Affairs 

Conference,  Hyatt  Regency  at  Capitol  Hill, 
Washington,  D.C. 

19- 21  Independent  Free  Papers  of  America  Spring 

Conference,  Hotel  Koni  Kai,  San  Diego 
22-24  Central  States  Circulation  Managers  Association 
Annual  Convention,  Indian  Lakes  Resort, 
Bloomington,  Ill. 

31- 3  American  Society  of  Newspaper  Editors  Annual 

Convention,  J.W  Marriott  Hotel, Washington,  D.C. 
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New  York,  NY  10011-4234 

■  E-mail:  edpub@mediainfo.com 

■  Phone:  (212)  675-4380 

■  Fax:  Editorial/Permissions  (212)  691-7287 
Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 

Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 
billing  questions. . . .  Write  to:  E&P  Subscription  Dept., 
P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  7834903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.-4  p.m.  EST.  Fax:  (973)  627-5872. 

News,  Story  ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
Acting  Managing  Editor.  Fax:  (212)  691-7287. 

Letters  to  the  Editor/Shop  Talk  at  Thirty 

■  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 

Submit  to  “Letters  to  the  Editor”  or  "Shop  Talk  at  Thirty,” 
c/o  George  Garneau. 

E&P  Archives 

■  Online  access  to  E&P  magazine  archives  and  our 
entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  New 
Media  division  at  ext.  510. 

■  Editor  &  Publisher  is  available  in  Microform  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 

■psi  Editorial  Reprints/Permissions 

tmillim  "  order  reprints  of  articles  contact  Production 
|s|||||l  Manager  Carol  Blum  at  ext.  166. 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  Information  Services  Manager  Shqipe  Malushi 
at  ext.  351. 
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■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM,  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/Database  representative 
at  ext.  172. 
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JACK  HART 


WRITERS  WORKSHOP 


Secrets  Of 
Successful  Drafting 


Race  car  drivers  figured 
the  strategy  out  decades 
ago.  Slip  in  behind  the  car 
directly'  ahead  and  relax 
while  the  other  driver 
sucks  you  along  in  a  bubble  of  low 
pressure.  When  the  time  is  right,  break 
out  of  your  p<x:ket  and  push  on 
through  to  the  finish. 

It’s  called  “drafting.” 

Productive  writers  follow  similar  tac¬ 
tics,  thereby  avoiding  the  ordeal  many 
of  us  face  every  time  we 
agonize  our  way 
through  a  first  draft. 

You  can  spot  them  in 
any  newsnxtm.  They 
charge  through  big  pro¬ 
jects  with  scarcely  a 
wrinkle  in  their  fore¬ 
heads.  Their  byline 
counts  often  put  their 
plodding  neighbors  to 
shame.  They  turn  in 
drafts  lairly  close  to  the 
assigned  length.  And  their  copy  flows 
with  a  pleasing,  conversational  rhythm. 

Somehow  they’ve  learned  what  both 
experts  and  academics  say  is  the  secret 
to  successful  drafting  —  operating  with 
a  split  personality.  They  have  one  mind¬ 
set  when  they’re  getting  through  a  first 
draft.  But  they  adopt  a  completely  dif¬ 
ferent  approach  when  they  go  back  to 
polish  the  copy  into  finished  form. 

The  experts  say  that  the  happiest, 
most  productive  writers  approach  their 
rough  drafts  as  a  literary  version  of  Mr. 
Hyde.  They  cast  civilized  restraint  aside, 
letting  an  uninhibited  process  of  cre¬ 
ation  carry  them  quickly  through  the 
first  version  of  the  story.  They  don't 
stop.  They  don't  revise.  They  don’t  look 
back.  They  push  relentlessly  forward, 
seldom  even  consulting  their  notes  as 
they  rough  out  the  first  version  of  the 


Hart  is  senior  editor  for  writing  and 
staff  development  at  the  Oregonian, 
Portland,  Ore.  ( 1320  S.  W.  Broadway, 
Portland,  OR  97201;  503-221-8229; 
Jackhart@news.  oregonian.  com) 


story. 

Only  when  they’re  finished  with  the 
draft  do  they  slip  back  into  a  Dr.  Jekyll 
persona.  Then  they  sweat  each  detail, 
checking  facts  for  accuracy’,  revising 
sentences  for  rhythm  and  scrutinizing 
words  for  precise  meaning.  They’re 
more  like  meticulous  race  mechanics 
than  g(>for-bn)ke  drivers. 

Los  Angeles  Times  reporter  Bob 
Baker  heartily  endorses  this  Hyde-and- 
Jekyll  pr(x:ess.  “What  1  am  asking  you  to 
do,”  he  said  in  his  fxxtk. 
News  Thinking,‘‘is  to 
become  selectively  schiz¬ 
ophrenic.  1  am  asking 
you  to  shift  gears  after 
you  finish  typing  and 
before  you  start  editing.” 

Bill  Blundell,  the  for¬ 
mer  Wall  Street  Journal 
writing  coach,  draws  the 
same  distinction.  “The 
storyteller,"  he  says, 
“selectively  becomes  two 
people  as  he  works.  The  first  is  the  sen¬ 
sitive  artist-creator,  the  second  a  critic 
who  savages  every'  weakness  in  the  cre¬ 
ation.” 

The  research  backs  up  the  experts. 
Two  Harvard  psychologists,  V.  A. 

Howard  andJ.H.  Barton,  summarize 
existing  studies  with  the  observation 
that  drafting  involves  “intuition,  imagina¬ 
tion,  risk-taking,  a  headlong  plunge 
down  new  corridors  of  thought  and 
experience.”  Only  after  the  draft  is 
done,  they  conclude,  d(x;s  the  writer 
give  way  to  “cool  detachment,  doubt, 
skepticism,  testing,  rigorous  assessments 
of  logic  and  evidence.” 

One  thing  virtually  all  observers  say 
is  that  we  should  place  fewer  demands 
on  ourselves  when  we’re  drafting.  If  we 
let  harping  little  voices  pick,  pick,  pick 
as  we  write,  they  will  sap  our  confi¬ 
dence,  tense  us  up  and  paralyze  our 
creative  subconscious.  At  their  worst, 
these  hobgoblins  of  the  keyboard  can 
freeze  us  up  entirely,  creating  the  dread¬ 
ed  writer’s  block.  And,  as  poet  William 
Stafford  put  it, “the  cure  to  writer’s 


bl(x;k  is  to  lower  your  standards.” 

In  other  words,  don’t  futz. 

Trying  to  get  every  sentence  perfect 
during  drafting  is  a  fool’s  errand.  Wait 
until  you’re  ready  to  put  the  polish  on  a 
piece  of  writing  before  sweating  the 
small  stuff.  The  important  thing  at  the 
drafting  stage  is  ntughing  out  of  what 
will  later  become  a  great  piece  of  work. 

A  ftxxl  writer  who  attended  one  of 
my  writing  workshops  passed  along 
this  metaphor:  Master  furniture  makers, 
she  said,  don’t  cut  out  one  leg  of  a 
table,  sand  it,  stain  it  and  shellac  it 
before  going  on  to  the  next  leg.  If  they 
did,  the  finished  creation  would  be  a 
mess  of  mismatched  pieces.  Instead, 
they  use  rough  lumber  to  create  the 
entire  table  first.  Then  they  sand  and 
stain  and  pt)lish  to  a  high  gloss. 

Unfortunately,  newsroom  traditions 
encourage  the  one-leg-at-a-time 
appntach.  We  are  urged  to  watch  our¬ 
selves  at  every  step  of  the  draft,  guard¬ 
ing  against  factual  errors,  misquotes  and 
libel.  We  struggle  to  write  the  perfect 
lead  before  we  write  anything  else.  We 
work  with  anxious  editors  at  our  shoul¬ 
ders.  We  are  constantly  reminded  that  a 
multitude  of  readers  will  soon  see  our 
work,  and  that  several  of  them  will 
threaten  us  with  bodily  harm  if  any¬ 
thing  is  amiss. 

But  some  writers  manage  to  push  all 
these  gremlins  to  the  side.  They  draft 
easily,  naturally,  armored  against  anxiety- 
producing  distractions  with  tactics  that 
keep  them  moving  ahead  along  the 
paths  they  have  set  for  themselves.  If 
they  have  doubts  about  a  fact,  they  flag 
it  for  checking  later.  If  they  need  a  quo¬ 
tation  or  some  other  tidbit  from  their 
notes,  they  mark  the  spot  and  move 
along.  They  stroll  through  the  story  at  a 
steady,  even  pace. 

They  have  found  a  pocket,  in  other 
words,  where  they  are  relaxed  and  in 
the  groove,  deaf  to  the  voices  of  doubt. 
They  know  that  eventualh’  they  will  deal 
with  everything  that  stands  between 
them  and  the  checkered  flag.  And  that, 
in  the  end,  they  will  finish  first.  ■ 
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Pulitzer  Prize  Opens  To  Web  Entries 


The  PiriJTZER  prize  board  has 
altered  its  policy  and  will  now 
consider  newspaper  stories  published 
online  as  candidates  for  its  Public 
Service  Award. 

Under  the  new  policy,  online  and 
electn)nic  projects  completed  in  1998 
will  be  eligible  for  the  gold  medal 
awarded  in  1999. 

The  Public  Service  Award  takes  into 
account  the  use  of  all  of  a  newspaper's 
journalLstic  resources. 

"The  board  has  taken  what  it 
regards  as  a  significant  step  in  recogni¬ 
tion  of  tire  gnrwing  importance  of 
work  being  done  by  newspapers  in 
online  journalism,”  said  Seymour 
Topping,  administrator  of  the  prize’s. 

The  new  language  says:  "For  a  distin¬ 
guished  example  of  meritorious  public 
.service  by  a  newspaper  through  the 
use  of  journalistic  resources,  which,  as 
well  as  reporting,  may  include  editorial, 
cartcxrns,  photographs  and  online  pre¬ 
sentation.” 


Requirements  specUy’  that  online 
entries  for  the  Public  Service  prize 
must  be  in  the  form  of  “a  single  CD- 
ROM  whose  content  pertains  to  the 
print  item  and  was  staff  pnxluced  on 
the  newspaper's  Web  site.” 

Appointed  in  April  to  grapple  with 
the  isjiue  of  online  journalism,  a  five- 
member  committee  presented  its  find¬ 
ings  at  the  autumn  meeting  of  the  19- 
member  Pulitzer  board  in  New  York 
(aty'  on  Nov.  14. 

The  suggestion  for  a  new  category' 
for  online  journalism  came  up  after 
two  1997  entries  in  the  public  service 
category'  were  disqualified.  The  New 
York  Times  submitted  a  special  Web 
and  Ct>ROM  feature,  “Bosnia: 
Uncertain  Paths  to  Peace.”  The 
C:harlotte  Sun  Herald’s  Internet  unit. 
Sunline,  submitted  “Our  Town 
Charlotte,”  an  online  guide  to  its  south 
Florida  community. 

Since  1917,  the  prizes  have  been 
awarded  by  Columbia  University'. 


While  14  awards  honor  journalism  — 
up  from  four  originally  —  others  rec¬ 
ognize  fiction,  history',  poetry',  biogra¬ 
phy  or  autobiography,  nonfiction, 
music  and  drama.  A  gold  medal  is 
awarded  for  public  service.  Other 
winners  get  $5,000. 

The  emergence  of  electronic  jour¬ 
nalism  and  new  media  presented  the 
committee  with  new  issues  about 
reporting  in  a  multimedia  environ¬ 
ment.  Most  newspapers  have  estab¬ 
lished  online  editions,  but  while  much 
of  the  content  is  simply  moved  from 
the  print  newspaper  —  “shovelware” 

—  the  volume  of  original  reporting  is 
growing. 

John  V.  Pavlik,  executive  director  of 
the  Center  for  New  Media  at  Colum¬ 
bia  University’s  Graduate  School  of 
Journalism,  said, “My  .sense  is  that 
we’re  only  now  beginning  to  see  the 
beginnings  of  quality  original  journal¬ 
ism  pnxluced  for  the  online  environ¬ 
ment.”  —  David  Noack  | 

_ _ j 


For  full  coverage 
see  page  8. 


Wash  Post  wins 
hy  losing  Cowles 

Almost  UNNOIICED  by  the  ana¬ 
lysts,  the  Washington  Post  Co.  won 
big  in  the  mega-deal  that  will  bring 
Cowles  Media  into  McC4atchy 
Newspapers’  expanding  empire. 

With  a  28%  stake  in  Cowles,  Wash¬ 
ington  Post  made  a 
serious  effort  to  buy 
the  publisher  of  the 
Star  Tribune,  but  by 
losing  out  to  McClatchy’s  $1.4  billion 
bid,  it  hit  pay  dirt.  The  Post,  which 
bought  into  Cowles  in  1985  for  approxi¬ 
mately  $73  million,  stands  to  net  a 
$274.5  million 
gain  —  a  return  of 
almost  4(K)% 
beyond  its  initial 
outlay  —  at  the 
reported  price  of 
$90.50  per  share. 

“It  turned  out 
to  be  a  very  good 
investment  for  us,” 
said  John  B. 

Morse,  the  compa¬ 
ny’s  vice  president 
Cowles  Media  CEO  for  finance,  in 
David  C.  Cox  what  may  be  a  bit 

hits  $15.8  million  of  an  understate- 

jackpot  ment.  Last  year. 


Washington  Post  reported  after  tax 
income  of  $220  million. 

The  Cowles  Family  Trust  will  make 
the  most  money  from  the  .sale  —  $422 
million.  Other  big  winners:  CEO  David 
C.  Cox  ($15.8  million),  Tribune 
publisher  J(x;l  R.  Kramer  ($6.3  million), 
chief  financial  officer  James  Viera  ($2.9 
million),  vice  president  for  human 
resources  Pamela  Sveinson  ($1.5  mil¬ 
lion)  and  public  relations  chief  Frank  J. 
Parisi  ($565,(KX)). 

A  typical  employee  who  participated 
in  the  company’s  stock  plan  since  its 
inception  in  1990  will  take  in  $13,869 
from  the  sale.  —  Robert  Neuwirth 

Dow  Jones  takes 
loss  on  data  unit 

IN  A  MOVE  that  will  lead  to  its  first 
net  loss  in  34  years,  Dow  Jones  &  Co. 
announced  major  cutbacks  in  its  strug¬ 
gling  financial  information  division. 

The  company  plans  to  lay  off  up  to 
10%  of  the  4,0(K)  staffers  at  Dow  Jones 
Markets  and  intends  to  write  off  several 
hundred  million  dollars  this  year.  The 
moves  are  a  stunning  reversal  for  the 
company,  which  just  nine  months  ago 
had  vowed  to  pump  $650  million  into 
an  effort  to  compete  with  Bkx)mberg, 
Reuters,  and  Bridge  News  (a  former 
Knight-Ridder  unit)  in  the  financial 


information  market. 

Dow  Jones  spent  $170  million  on  the 
plan  in  1997  but  says  it  will  reduce  that 
amount  dramatically  in  coming  years. 

Dow  Jones  Markets,  formerly  an  inde¬ 
pendent  company  called  Telerate,  offers 
a  stand-alone  computer  service  that  pro¬ 
vides  stock  and  bond  prices  plus  finan¬ 
cial  data  and  market  news  to  traders 
and  investors.  Lately  it  has  been  losing 
market  share.  Through  the  first  half  of 
1997,  the  company  reported  a  4%  drop 
in  the  number  of  Dow  Jones  Markets 
computer  terminals  in  operation.  Dur¬ 
ing  the  same  period,  Reuters,  Bkx)mberg, 
and  Bridge  posted  10%  increa.ses. 

Peter  Kann,  CEO  of  Dow  Jones,  ac¬ 
knowledged  in  an  interview  with  Reuters 
that  his  company  had  not  kept  pace 
with  the  competition.  “Looking  back,” 
he  said,  “we  did  not  invest  enough 
money  in  the  business  early  enough.” 

Dow  Jones,  which  publishes  the  Wall 
Street  Journal,  had  expected  to  post  a 
profit  of  $142  million  this  year. 

The  company’s  announcement  that  it 
would  take  a  large  write-off  on  the  mar¬ 
kets  unit  irked  some  shareholders  and 
analysts  who  have  been  urging  Dow 
Jones  for  months  to  cut  its  los.ses  and 
sell  the  troubled  service. 

“Why  not  just  put  the  dog  out  of  its 
misery,”  Michael  Price,  who  owns  a  6% 
stake  in  the  company,  told  the  New  York 
Times.  —  Robert  Neuwirth 
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1997  C.B.  Blether.  Memorial  Awards 


Distinguiehad  Entarpris*  Raporting. 

Under  50.000  circulation:  1 .  Walla  Walla 
Union-Bulletin.  Walla  Walla,  Washington: 
Terry  McConn,  “Life  on  the  Hill."  2.  Eastside 
Journal.  Bellevue.  Washington:  Carol  Ryan 
and  Molly  O’Connor.  “Drugs:  Eastside  teens 
using  more,  starting  earlier."  Over  50.000 
circulation:  1.  The  Seattle  Times.  Seattle. 
Washington:  Byron  Acohido.  “Safety  at  issue: 
the  737,"  2.  The  Spokesman-Review, 
Spokane.  Washington:  Lynda  Mapes. 

“The  River  of  No  Return." 


Distinguished  Investigative 
Reporting.  Under  50.000  circulation: 

1 .  The  Sun,  Bremerton,  Washington:  Mark 
Walker,  “Cyberporn."  2.  The  Daily  News. 
Longview,  Washington:  Michael  Drummond. 
“All  in  the  Family."  Over  50.000  circulation: 

1 .  The  Seattle  Times,  Seattle.  Washington: 
Deborah  Nelson.  Eric  Nalder  and  Alex  Tizon. 
Tribal  Housing:  From  Deregulation  to 
Disgrace."  2.  The  Spokesman-Review, 
Spokane.  Washington:  Bill  Mortin.  Kim  Baker 
and  Richard  Wagoner,  The  War  Within." 


Dobby  Lowman  Award 

1 ,  The  Seattle  Times.  Seattle.  Washington: 
Linda  Shaw,  Bill  Ristow  and  Tom  Boyer. 
“Guide  to  High  Schools."  2.  The  Seattle 
Times,  Seattle,  Washington:  Deborah  Nelson, 
“Unappetizing  record:  food  handling  at  the 
Kingdome." 


Entries  for  1998  C.  B.  Blethen  Awards  must  be 
received  by  May  15. 1998  Stories  must 
appear  in  a  daily  newspaper  (belonging  to  the 
Pacific  Northwest  Newspaper  Assoc.)  in 
Alaska.  Alberta.  British  Columbia.  Idaho. 
Montana.  Oregon.  Utah  or  Washington 
between  March  1,  1997  and  February  28. 

1998.  Contact  the  Pacific  Northwest 
Newspaper  Association.  P.O  Box  11128 
Tacoma.  WA  98411  (253-272-3611). 


Doing  the  time. 


Distinguished  Deadline  Reporting 

Under  50.000  circulation  1 .  The  Post 
Register.  Idaho  Falls.  Idaho:  Candace 
Burns.  “Fatal  gunshots  in  church." 

2.  Great  Falls  Tribune,  Great  Falls. 
Montana:  Mark  Downey.  “Digging  out  of 
the  drifts."  Over  50.000  circulation: 

1 .  The  Oregonian.  Portland,  Oregon: 
Staff,  coverage  of  Aloha  apartment  fire. 

2,  The  Spokesman-Review.  Spokane. 
Washington:  Bill  Morlin.  J.  Todd  Foster 
and  Craig  Welch.  “Feds  crack  down  on 
freemen." 


Distinguished  Feature  Writing 

Under  50.000  circulation:  1,  The  Post 
Register.  Idaho  Falls.  Idaho:  Jennifer 
Dobner,  “Saying  Goodbye:  Blackfoot 
family  spends  tearful  last  week  with  son." 
2.  The  Post  Register,  Idaho  Falls.  Idaho: 
Jamie  Anderson,  “Fair  View  High:  the 
ones  who  didn't  fit  in.”  Over  50.000 
circulation:  1.  The  News  Tribune,  Tacoma. 
Washington:  Leslie  Brown,  “Last  chance 
to  track  a  cougar."  2.  The  Spokesman- 
Review.  Spokane.  Washington:  Julie 
Sullivan  and  Rebecca  Nappi.  “Bullies." 


“Life  on  the  Hill”  wins  C.B.  Blethen  Award 


In  July  of  1997,  reporter  Terry  McConn  announced  to  readers 
of  the  Walla  Walla  Union-Bulletin  that  he  was  going  inside  the  town’s 
most  infamous  institution— the  Washington  State  Penitentiary.  Not  just 
as  a  visitor,  but  as  a  “prisoner”  confined  to  a  cell  block  for  a  week. 

McConn’s  incarceration  resulted  in  an  engrossing  7-day 
series,  “Life  on  the  Hill,”  which  was  honored  with  a  first  place  1997 
C.B.  Blethen  Award  for  Distinguished  Enterprise  Reporting.  His 
experiment  in  the  realities  of  prison  life  offered  an  inside  perspective 
valuable  to  the  public  and  to  public  policy  makers. 

For  the  past  22  years,  the  awards  have  been  presented  by 
The  Seattle  Times  in  memory  of  another  risk-taker— C.  B.  Blethen, 
Times’  publisher  from  1915  to  1941.  This  year,  writers  from  10  news¬ 
papers  belonging  to  the  Pacific  Northwest  Newspaper  Association 
were  recognized  for  outstanding  regional  journalism. 

Without  exception,  they  did  what  it  took  to  get  the  best  story. 
Even  when  it  meant  doing  hard  time. 


ABC  Compromise 
Is  On  Target 

After  all  the  sound  and  fury  generated  at  last  week’s  Audit 

Bureau  of  Circulations  annual  meeting  by  the  proposal  to  allow 
so-called  market  segment  pricing,  a  sensible  solution  is  emerging 
that  we  think  will  give  newspapers  the  tools  they  need  to  offer  advertis¬ 
ers  a  targeted  readership  while  retaining  the  integrity  of  paid  circulation. 

From  the  start,  controversy  has  dogged  the  t)riginal  rule  change 
approved  by  newspaper  board  members  last  summer.  That  proposal  had 
a  worthy  goal;  to  help  newspapers  attract  subscribers  from  taigeted 
demographic  groups  —  and  to  audit  those  readers  for  advertisers.  The 
big  problem  with  that  proposal,  however,  is  that  it  tampers  with  the 
very  fundamentals  of  paid  circulation  by  offering  deep  discounts  to  get 
those  targeted  sub,scribers.  For  more  than  eight  decades,  ABC  has 
refused  to  count  subscriptions  as  paid  circulation  if  they  are  sold  for  less 
than  50%  of  the  regular  rate.  The  original  market  segment  pricing  pro¬ 
posal  would  let  papers  offer  a  75%  discount  to  .subscribers  in  specific 
demographic  groups. 

That  set  off  howls  of  protest,  and  unfortunately  the  debate  got  miscast 
as  a  fight  between  metro  papers  and  their  suburban  and  small-town 
competitors,  who  argued  in  unison  that  they  could  be  forced  to  fight  an 
expensive  price  war  they  could  never  win  against  much  larger  metro 
papers.  The  fact  is  that  deep  discounts  and  price  wars  help  no  newspa¬ 
per  —  big  or  small. 

Because  of  the  controversy,  ABC  sent  the  proposal  back  to  its  newspa¬ 
per  task  force  for  more  work,  and  it  looks  like  the  75%  discount  plan  is 
dead.  That  frees  ABC  to  concentrate  on  more  impvtrtant  goals,  like  allow¬ 
ing  newspapers  to  better  promote  themselves  to  these  demographic 
groups,  and  then  auditing  these  subscribers  and  single-copy  buyers  so 
advertisers  will  have  even  more  prtKjf  of  the  effectiveness  of  newspa¬ 
pers. 

The  Fourth  Estate  By  Steve  Greenberg 
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Good  for 
the  gander 

I  FIND  IT  interesting  that  in  “Hiccup 
Paragraphs”  by  Jack  Hart  (Writers 
Workshop,  Oct.  25),  he  writes  in  the 
exact  style  he  adv<K'ates  ab<jlishing: 
short,  two-  to  three-sentence  sentence 
paragraphs  with  plenty  of  white  space. 

If  he  is  so  dead  set  against  the  short, 
“choppy”  style  of  journalism,  I  would 
have  appreciated  seeing  his  column  in 
a  different  light:  longer  paragraphs  with¬ 
out  the  “nursery-rhyme  rhythm"  he 
mocks.  But  he  writes  his  column  in  tra¬ 
ditional  newspaper  format,  an  easy-to- 
read  style  in  short,  two-  to  three-sen¬ 
tence  paragraphs. 

I  encourage  him  to  rewrite  his  col- 

Newspaperdom’ 

50  YEARS  AGO.  ,  .  Ncwspapcr  publish¬ 
ers  in  several  major  cities  faced  slow¬ 
down  tactics  by  members  of  the 
International  Typographical  Union  in 
its  fight  against  the  Taft-HarUey  Act. 
Chicago  and  Detroit  were  mostly 
affected.  Publishers  filed  charges  with 
the  National  Labor  Relations  Board. 

The  three-member  Security 
Advisory  Board,  author  of  a  draft  for 
suppression  of  government  informa¬ 
tion,  was  in  retreat  before  a  congres¬ 
sional  investigation  and  a  statement 
by  Gen.  Dwight  Eisenhower  saying; 
“Every  kind  of  censorship  irritates 
me.” 

Walter  Weir,  president  of  his  own 
advertising  agency,  told  the  American 
Association  of  Advertising  Agencies 
that  many  ads  and  commercials  are 
“tripe”  because  they  represent  the 
least  amount  of  creative  effort. 

From  Editor  &  Pubusher 
November  22,  1947 


For  additional  stories,  analysis 
■  and  industry  resources, 
visit  us  on  the  Web^ , 

http://www.mediainfo.com 


umn  in  the  nontraditional  newspaper 
format.  Then,  let’s  see  how  it  reads. 

David  Merves, 
associate  professor  of  journalism, 
Miami-Dade  Community 
College,  Miami,  Fla. 

CPA  wants 
press  balance 
on  other  rights 

Although  my  primary  business 
is  that  of  taxation,  I  am  most  fortu¬ 
nate  to  spend  st)me  of  my  professional 
life  in  the  newspaper  business.  Accor¬ 
dingly,  I  am  an  avid  reader  of  your  pub¬ 
lication. 

I  have  st)me  comments  regarding 
three  recent  articles: 

♦  I  totally  agree  with  the  editorial 
(“Revoke  Driver  Privacy  Act,”  Sept.  27, 
p.  6)  regarding  revocation  of  the  Driver 
Privacy'  Act.  I  do  believe  that  our  indus¬ 
try  is  cheering  the  federal  judges  who 
hold  such  law  uncon.stitutional  in  view 
of  the  loth  Amendment. 

I  note  with  intere,st  that  the  press, 
which  many  view  as  largely  “anti-gun,” 
uttered  some  “boos”  when  the  U.S. 
Supreme  Court  held  a  portion  of  the 
Brady  Bill  unconstitutional  in  light  of 
that  very  same  10th  Amendment. 

♦  1  believe  that  Don  Schelske’s  letter 
(“Page  One  ads  overst)ld,  underselling,” 
Oct.  4,  p.  7)  regarding  journalism’s 
declining  credibility  made  good  points 
that  one  could  summarize  in  one  ques¬ 
tion:  As  an  industry,  are  we  “out  of  bal¬ 
ance”?  As  a  CPA,  “balance”  is  something 
near  and  dear  to  me. 

♦  In  the  same  issue  was  an  article  by 
M.L.  Stein  (“Call  To  Arms  To  Defend 
Free  Speech,”  Oct.  4,  pp.  16, 39)  regard¬ 
ing  a  speech  by  Paul  McMasters,  First 
Amendment  ombudsman  at  Freedom 
Fonim.  In  the  speech  Mr.  McMasters 
expressed  concern  that  the  press  “is 
constantly  under  siege”  and  that  he  is 
“appalled  at  how  we  have  carved  our 
community  into  free-speech  ghettos  — 
press  goes  one  way,  speech  another, 
religion  yet  another.  You  would  be  sur¬ 
prised  how  our  interests  coincide.” 

The  press  rightfully  defends  “free 
speech”  and  “free  press.”  Perhaps,  how¬ 
ever,  it  is  “out  of  balance”  in  so  rigorous¬ 
ly  defending  the  First  Amendment 


while  generously  attacking  the  Second 
Amendment. 

I  suspect  all  10  of  the  amendments 
known  as  the  Bill  of  Rights  had  one 
purpose  —  protect  individuals  from 
obtrusive  government  —  and  there¬ 
fore  I  respectfully  request  that  the 
industry  be  more  mindful  of  all  our 
rights. 

How  ironic  that  the  headline  of  the 
article  —  “Call  To  Arms  To  Defend  Free 
Speech.”  Well,  who  are  you  going  to 
call,  Ghostbtisters?  Or  a  citizenry  aware 
of  and  respectful  of  all  the  rights  for 
individuals  lead  by  a  “balanced”  free 
press? 

1  encourage  support  of  all  10  amend¬ 
ments  plus  such  related  freedoms  as 
property'  rights.  I  am  also“pro<:hoice,” 
so  one  might  find  it  difficult  to  label 
me  as  merely  a  “radical  westerner”! 

William  A.  Simmons, 
certified  public  accountant, 
Santa  Fe,  N.M. 
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EVERY  SATURDAY  SINCE  1884 


BY  MARK  FITZGERALD 

Twin  City 
Slickers 


WHAT  HAPPENS  WHEN  the  Left 
Coast  comes  to  Lake  Woebegon? 

With  Sacramento,  Calif.-based 
McClatchy  Newspapers  Inc.  the 
unexpected  winner  in  a  bidding 
war  for  the  Star  Tribune  that 
reached  the  even  more  surprising  sum  of  $1.4  bil¬ 
lion,  the  Twin  Cities  are  going  to  find  out  —  and 
undoubtedly  sooner  rather  than  later. 

When  its  cash  and  stock  deal  to  buy  Cowles 
Media  Co.  closes  sometime  in  March,  McClatchy 
immediately  feces  a  series  of  cultural,  business  and 
labor  challenges. 

For  one  thing,  the  closing 
will  apparently  trigger  a  five- 
day  period  in  which  400 
newsroom  employees  repre¬ 
sented  by  the  Newspaper 
Guild  can  opt  to  take  a  buy¬ 
out  payment  of  as  much  as  40 
weeks’  salary.  And  with  the 
Guild’s  current  contract  set  to 
expire  July  31,  1S>98,  negotia¬ 
tions  for  a  new  labor  agree¬ 
ment  would  normally  begin 
in  late  spring. 

McClatchy  also  immediately  adds  $3  million  to  its 
annual  overhead  for  the  next  decade  as  a  result  of 
the  charitable  commitments  it  took  on  to  seal  the 
deal  with  the  philanthropy-minded  Cowles  family, 
which  owns  about  56%  of  Cowles  Media  voting 
shares. 

And  under  terms  of  the  agreement,  McClatchy  is 
assuming  $90  million  in  Cowles  debt. 

That  is  a  tiny  amount,  however,  compared  with 
the  debt  McClatchy  is  taking  on  to  close  the  deal.  In 
a  press  conference,  McClatchy  CEO  Gary  Pruitt  esti¬ 
mated  the  chain  may  take  on  as  much  as  $  1 .3  billion 
in  long-term  bank  debt  to  swing  the  deal. 
McClatchy  s  long-term  debt  was  at  $100  million  at 
the  time  the  purchase  was  announced,  and  the  deal 
will  reduce  earnings  until  the  year  2000,  McClatchy 
says. 

Finally,  there  is  the  culture  of  Minnesota  in  general 
and  the  corporate  culture  of  the  Star  Tribune  in  par¬ 
ticular,  a  newspaper  that  has  not  been  shy  about  try¬ 
ing  new  ideas  —  even  in  the  face  of  occasional 
industry  ridicule  over  such  short-lived  experiments 
as  calling  the  editor  the  “senior  vice  president/ 
reader  customer  unit." 

Yet,  even  as  Wall  Street  initially  hammered  the 
deal  —  sending  McClatchy  stock  down  14%  to  $28 


a  share  on  Nov.  14,  the  day  after  the  deal  was 
announced  —  it  was  being  hailed  inside  the  Star 
Tribune. 

Like  Cowles,  McClatchy  is  a  public  company  con¬ 
trolled  by  a  family.  .\nd  like  the  Star  Tribune, 
McClatchy  s  10  daily’  newspapers  —  including  the 
Sacramento  Bee  and  News  &  Observer  in  Raleigh, 
N.C.  —  emphasize  journalism  over  marketing. 

One  of  CEO  Gary  Pruitt’s  first  assurances  to  the 
staff  was  that  the  Star  Tribune  would  continue  to 
set  its  editorial  policies  locally,  just  as  McClatchy’s 
other  papers  do. 

Pruitt  also  announced  there  would  be  no  layoffs 
attributable  to  the  sale,  except  for  about  40  corpo¬ 
rate  positions. 

Minnesota  charities  have  watched  nervously 
since  Cowles  Media  was  put  up  for  sale  this  summer 
because  its  foundation  has  been  a  very  generous 
contributor.  As  part  of  the  deal,  McClatchy  agreed  to 
contribute  at  least  $3  million  annually  to  charities 
for  at  least  10  years  —  nearly  double  the  $17  million 
Cowles  donated  over  the  last  decade. 

Even  unions  hailed  the  sale,  despite  the  feet  that 
McClatchy,  to  put  it  mildly,  has  not  generally  been 


I 

I  BUYER 

SELLER  H 

McClatchy  Newspapers  Inc. 

Cowies  Media  Co. 

Headquarters 

Sacramento,  Calif. 

Minneapoiis,  Minn. 

Revenue* 

$624  million  (1996) 

$517  million  (fiscal  1997) 

Employees 

7,400  fuil-  and  part-time 

3,274  full-time  equivaients 
(Star  Tribune  2,700) 

Newspapers 

10  dailies  including  Sacramento 

Bee,  Raieigh  News  &  Observer 

Star  Tribune,  Minneapoiis 

Total  daily  circulation 

976,403  (1.2  miliion  Sunday) 

393,740  (678,001  Sunday) 

other  key  holdings 

Nando.net  online  service;  Legi- 
Tech  legislative  vote  tracking  ser¬ 
vice:  Scripps-McClatchy  Western 

News  Service;  The  Newspaper 

Network  newspaper  ad  market¬ 
ing  company. 

Cowles  Business  Media  business 
magazines;  Cowles  Enthusiast 

Media,  publisher  of  27  special- 
interest  consumer  magazines; 

Cowles  Creative  Publishers; 

StarTribune.com  Web  site. 

Sources:  E(jitor  &  Publisher  International  Year  Book;  McClatchy  Newspapers:  Cowles  Media 

McClatchy's  $1.4 
billion  deal  for 
Cowles  stuns 
analysts:  any 
more  surprises  in 
Minneapolis? 
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McClatchy  Antes  Up  Again  For  High-Roller  Deal 


IN  ITS  DRIVE  to  expand, McClatchy  Newspapers  has  a 
tradition  of  making  high-priced  offers  for  newspapers, 
and  its  deal  for  (Bowles  Media  is  no  exception,  Merrill 
Lynch  analyst  Lauren  Rich  Fine  said. 

Fine  sugge.sted  that,  despite  stiff  competition  fn)m  the 
Wxshington  Post  Co., Tribune  Co.,  and  Times  Mirror,  the 
(;alifomia-ba,sed  chain  could  have  picked  up  (',owles  for  sig¬ 
nificantly  less  than  the  $1.4  billion  it  has  agreed  to  pay  — 
“possibh'  $2(K)  million  less."  she  said. 

“I  think  they  did  overpay,"  she  said.  “That’s  how  they 
operate.  They  destnry  value  to  get  value  long-term.  But  hav¬ 
ing  said  that,  in  the  pa,st  they  have  been  criticized  for  over¬ 
paying  but  have  almost  always  had  a  happy  ending." 

For  instance,  two  years  back.  McClatchy  raised  eyebnrws 
when  it  forked  out  $.473  million  for  the  Raleigh  News  & 
Obserfer. 

“Everybody  was  sure  they  overpaid,  but  it  turned  out  to 
be  a  g(K)d  deal,"  Fine  said.  Similarly,  McClatchy ’s  purcha,sc 


of  the  Anchorage  Daily  News  in  1979  wxs  derided  xs  the 
successor  to  Seward’s  folly.  But  that  paper  has  become 
quite  pnrfitable. 

Industry  watchers  suggest  that  the  Cowles  flagship,  the 
Minneapolis  Star  Tribune,  is  in  gtKxJ  shape,  with  revenues 
and  income  rising  even  xs  circulation  has  fallen  off. 

“They’re  getting  a  newspaper  that  doesn’t  need  to  be 
fixed.”  said  John  Morton,  whose  Morton  Research  is  bxsed 
in  Silver  Springs,  Md.  “It  needs  no  significant  capital  invest¬ 
ment.  It’s  in  a  gn)wing  market,  and  it’s  an  upscale  market.” 

The  downside  for  .McClatchy  is  diluted  earnings  until  at 
lexst  2(KK)  and  a  sharp  dn)p  in  share  prices  that  hit  as  s<x)n 
as  the  deal  was  announced,  and  could  Ixst  a  couple  of 
years.  Nonetheless,  Fine  seemed  rexsonably  certain  that 
McCJatchy  would  emerge  unscathed  fnrm  its  latest  debt 
binge.  “They  are  not  walking  into  this  naively,"  she  said. 
“They  are  really  grxxl  newspaper  operators.” 

—  Robert  Neuwirth 


seen  as  labor’s  friend.  When  the  company  pur¬ 
chased  the  assets  of  the  heavily  unionized  Tacoma 
News  Tribune  in  Washington  in  1986,  it  fired  all 
employees  and  required  them  to  reapply  for  their 
jobs.  Unions  claimed  at  the  time  that  their  stnrngest 
supporters  were  not  hired  back. 

And  at  Mc(4atchy’s  flagship  Sacramento  Bee,  a 
.series  of  disputes  and  deadkxrks  that  date  back  to  a 
bitter  1978  strike  has  left  the  newsnx)m  with  a 
Ciuild  contract  that  does  not  have  a  wage  scale. 

Chainwide,  only  9‘X)  of  McClatchy ’s  approxi¬ 
mately  7,(KK)-emp!oyee  work  force  is  unionized, 
compared  with  about  1,600  of  the  Star  Tribune’s 
2,7(K)  employees,  according  to  a  Star  Tribune  story' 
by  Jon  Tevlin. 

Yet,  the  Star  Tribune's  Guild  chairman, J(x;  Rigert, 
said  the  union  welcomes  the  sale. 

“McClatchy  is  a  pretty'  gcxxl 
owner,"  Rigert,  an  investigative 
reporter,  said  in  a  telephone 
interview.  “They  believe  in 
journalism.  They  believe  in 
investigative  reporting.  And 
they  are  still  a  family,  like 
Cowles.”  He  doubts  “there  is 
any  large  number  of  people 
who  would  want  to  take  the 
buyout  package.” 

Much  of  the  credit  for  the 
labor  honeym(M)n  goes  to 
.McClatchy’s  Pruitt,  who  is 
regarded  as  moderate  on 
labor  matters  and  who  told 
Star  Tribune  employees,  “It’s 
our  intention  and  our  desire 
to  reach  a  contract  with  the 
Ciuild  at  the  Star  Tribune.  The 
foundation  of  our  relation¬ 
ships  with  our  unions  starts 
here.” 


Paiitt,  vigon)usly  defending  McClatchy’s  decision 
to  buy  Ciowles,  also  argued  that  the  $1.4  billion 
price  tag  is  not  xs  high  as  it  might  appear. 

At  a  time  when  metros  are  selling  at  about  12 
times  ca,sh  flow,  the  Ciowles  deal  would  appear  to 
be  about  16  times  Ciowles  earnings,  before  interest, 
taxes  and  depreciation,  of  $85  million  in  its  Ixst  fis¬ 
cal  year. 

But  McC^latchy  intends  to  sell  Cowles  Media’s  sta¬ 
ble  of  trade  magazines  and  niche  consumer  maga¬ 
zines.  With  about  $  1 50  million  from  those  sales,  and 
the  reduction  of  about  40  corporate  employees  in 
Minneapolis,  the  actual  price  ends  up  at  about  1 1  to 
12  times  1998  ca.sh  flow,  Pruitt  said. 

“We  made  very  conservative  xssumptions,”  he 
added.  “The  economy  can  tank  and  a  recession 
could  (K'cur,  but  that  dtxrsn’t  put  the  company  in 
jeopardy.  The  debt  load  will 
not  be  an  issue  in  the  opera¬ 
tion  of  the  Star  Tribune  or 
any  other  newspaper.” 

To  make  the  deal, 
McClatchy  agreed  to  pay 
$90.50  a  .share  in  cash  for  a 
minimum  of  75%  and  a  maxi¬ 
mum  of  85%  of  C^owles  iMedia 
shares.  .Shareholders  will  have 
the  option  of  exchanging  the 
remaining  15%  to  25%  for 
$90.50  in  McCJatchy  sttK'k. 

And  at  a  time  when  other 
chains  are  tightening  their 
geographic  fiK'us  into  market¬ 
ing  clusters  and  eliminating 
far-flung  properties,  Mc- 
C^latchy  is  moving  yet  again 
far  fntm  its  C',alifomia  ba.se.  As 
recently  as  mid- 1995, 70%  of 
(See  Twin  Cities 
on  page  37) 


Newspaper  Megadeals 

(newspapers  constitute  majority 
of  assets  purchased) 

■  Knight-Ridder  spends  $1 .65  billion  to 
buy  Kansas  City  Star,  Fort  Worth  Star- 
Telegram  and  two  smaller  dailies  from 
Walt  Disney  Co.,  April  1997. 

•  A.H.  Belo  pays  $1 .5  billion  in  stock  and 
cash  for  Providence  Journal  Co.,  owner 
of  the  Providence  Journal-Bulletin  and 
nine  TV  stations,  October  1996. 

■  McClatchy  Newspapers  agrees  to  buy 
Cowles  Media,  owner  of  the  Star  Tribune, 
for  $1 .4  billion,  November  1 997. 

■  New  York  Times  Co.  pays  $1  billion  for 
Affiliated  Publications,  owner  of  the 
Boston  Globe,  1993. 

■  E.W.  Scripps  Co.  pays  $775  million  for 
assets  of  Harte-Hanks  Communications 
Inc.,  including  Corpus  Christi  Caller  and 
five  other  dailies,  weeklies  and  a  TV  and 
radio  station. 
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Critics  KO 
ABC  Rule  Change 


After  a  contentious  session  at  its 

meeting  in  New  York,  the  Audit  Bureau 
of  Circulations  delayed  a  vote  on  a  pro¬ 
posed  rule  change  that  would  allow 
newspapers  to  offer  deep  discounts  to 
targeted  demographic  groups. 

ABC’s  board  referred  the  controversial  proposal, 
known  as  market  segment  pricing,  back  to  a  task 
force  for  more  work.  Jeremy  Halbreich,  president 
and  general  manager  of  the  Dallas  Morning  News 
and  head  of  the  task  force,  says  he  is  looking  to  get 
new  input  from  some  of  the  suburban  publishers 
who  opposed  the  rule 
change.  “We  want  to  make 
sure  we’ve  got  four  or  five 
people  who  were  con¬ 
cerned  or  even  outright 
opposed  to  the  rule 
change  involved  in  the 
task  force,”  he  said. 

The  task  force  plans  to 
review  the  i.ssue  and  to 
come  up  with  new  lan¬ 
guage  by  Feb.  1,  1998.  The  revamped  proposal 
would  then  be  discussed  at  ABC’s  March  board 
meeting  and  could  come  up  for  a  final  vote  during 
the  board’s  July  session. 

The  move  to  rethink  the  proposal,  which  would 
allow  newspapers  to  offer  75%  discounts  off  basic 
subscription  rates  to  up  to  10  target  groups  of  sub¬ 
scribers,  has  Foy  McNaughton  breathing  a  sigh  of 
relief 

McNaughton  is  president  and  CEO  of 
McNaughton  Newspapers,  which  publishes  three 
small  California  dailies,  the  Davis  Enterprise,  Fair- 
field  Daily  Republic,  and  the  Placerville  Mountain 
Democrat.  The  Davis  paper  (circulation  10,000)  is 
located  in  a  town  that  is  almost  half  students.  The 
Fairfield  paper  (circulation  19,000)  caters  to  a  com¬ 
munity  dominated  by  an  Air  Force  base.  Both  are 
within  striking  distance  of  larger  competitors  —  the 
Sacramento  Bee  to  the  north  and  the  San  Francisco 
newspapers  to  the  south  —  and  therefore  could 
become  the  target  of  discount  plans  designed  to 
woo  students  or  seniors  to  the  bigger  papers. 

McNaughton ’s  papers  are  particularly  vulnerable 
because  they  sell  most  of  their  copies  through  sub¬ 
scriptions.  If  a  nearby  metro  paper  cut  subscription 
prices  by  75%,  McNaughton  would  be  forced  to  fol¬ 
low  suit.  “We  would  not  be  able  to  say  we’re  not 
going  to  match  the  discount,”  McNaughton 
said.“We’d  have  to  offer  our  papers  for  less  than  $2 
per  month.  And  that  would  be  very  negative  on  the 


revenue  side.” 

McNaughton  argues  that  such  heavy  discounting 
leads  to  permanent  losses  for  all  newspapers:  “We 
find  that  once  you  give  that  kind  of  discount,  you 
can  never  get  people  off  it.  They  just  accept  it  as 
your  base  price.  Plus,  calling  a  75%  discount  paid 
circulation  is  just  wrong  —  period.” 

The  discounting  proposal  angered  publishers  of 
smaller  newspapers,  who  feared  that  the  plan  would 
allow  large  papers  with  deep  pockets  to  force  them 
into  a  costly  price  war  they  could  never  win.  Several 
major  chains  that  own  smaller  papers  —  including 
Freedom  Communications,  MediaNews  Group, 
Thomson  Newspapers,  and  Community  Newspaper 
Co.  —  also  arrayed  against  the  idea. 

In  response  to  the  debate  at  the  ABC  meeting, 
Nov.  12-15,  Halbreich  now  says  that  one  of  the 
major  items  on  his  agenda  is  the  suggestion  that  the 
task  force  should  remove  the  extra  discount  from 
the  market  segmentation  proposal.  Under  current 
ABC  rules,  newspapers  have  the  right  to  cut  sub¬ 
scription  rates  by  50%  and  still  have  those  papers 
count  as  paid  copies  for  audit  purposes. 

Removing  the  extra  discount  for  segmented  reader 
groups  would  knock  out  the  most  controversial 
aspect  of  the  proposal,  while  still  allowing  newspa¬ 
pers  to  engage  in  target  marketing,  which  could  have 
great  appeal  to 
advertisers. 

“I  think  that  idea 
has  great  merit  to 
it,”  Halbreich  said. 

“And  I  tltink  most 
people  would  be 
very’  comfortable 
with  it.” 

McNaughton 
seconds  that  opin¬ 
ion.  At  the  ABC 
meeting,  he  point¬ 
ed  out,  “I  don’t 
think  one  person 
spoke  against  the 
concept  of  market 
segmentation.”  If 
ABC  dropped  the 
added  discount  — 

50%  off  of  50%  off 
—  “a  large  part  of 
the  opposition 
would  immediately 
come  on  board,”  he 
said. 


Back  to  the  drawing 
board:  segment 
audits  please, 
discounts  dismay 


“I  think  that  idea  has  great  merit  to  it." 
—  Jeremy  Halbreich,  president  and 
general  manager,  Dallas  Morning  News, 
and  head  of  an  ABC  task  force,  on 
proposal  to  eliminate  audience  segment 
discounts  and  retain  auditing 
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E6fP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 

with  significant  newspaper  interests) 

U.S. 

11/18/97 

10/21/97 

11/20/96 

A.H.  Belo  Corp.  (NY) 

50.812 

51.250 

37.125 

American  Media  Inc.  (NY) 

7.937 

8.625 

5.750 

Central  Newspapers  Inc.  (NY) 

68.500 

70.750 

43.750 

Dow  Jones  &  Co.  Inc.  (NY) 

48.125 

50.625 

34.250 

Gannett  Co.  Inc.  (NY)# 

54.750 

54.937 

38.563 

Gray  Comm.  Sys.  (NY) 

27.310 

26.500 

18.750 

Harte-Hanks  Comm.  (NY) 

34.250 

37.125 

25.875 

Hollinger  International  (NY) 

13.312 

13.250 

10.875 

Journal  Register  Co.## 

16.750 

18.437 

N/A 

Knight-Ridder  Inc.  (NY) 

50.375 

56.437 

40.625 

Lee  Enterprises  Inc.  (NY) 

26.562 

28.437 

23.000 

McClatchy  Newspapers  Inc.  (NY) 

27.125 

33.937 

28.375 

Media  General  Inc.  (AM) 

42.625 

42.500 

29.750 

New  York  Times  Co.  (AM) 

59.312 

55.812 

37.500 

Pulitzer  Publishing  Co.  (NY)** 

54.000 

54.937 

47.250 

E.W.  Scripps  Co.  (NY) 

41.500 

42.375 

34.250* 

Times  Mirror  Co.  (NY) 

57.875 

55.687 

50.375 

Tribune  Co.  (NY)*** 

59.875 

55.375 

86.250 

Washington  Post  Co.  (NY) 

454.812 

457.750 

348.500 

*  Adjustment  to  reflect  receipt  of  1.16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  11/13/96 
**  Adjusted  for  4-for-3  stock  split  as  of  1 1/1/96 

***  Adjusted  for  5-for-4  stock  split 

#  Company  went  public  on  5/8/97 

##  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 

Non-U.S. 

11/18/97 

10/21/97 

11/20/96 

Hollinger  Inc.  (a) 

18.831 

18.383 

14.762 

News  Corp.  Ltd.  (c) 

20.250 

19.875 

21.250 

Pearson  Ltd.  (b) 

7.900 

8.200 

7.330 

Quebecor  Inc.  Class  A  (a) 

28.350 

30.650 

24.950 

Reuters  Holdings,  ADR  (c) 

68.000 

72.875 

71.000 

Southam  Inc.  (a) 

27.250 

27.750 

19.050 

Thomson  Corp.  (a) 

35.300 

35.000 

28.600 

Torstar  Corp.  (a) 

47.950 

48.750 

33.250 

(a)  Canadian  dollars 

(b)  British  pounds 

(c)  U.S.  dollars 

Source:  Schroder  Wertheim  &  Co.  Inc. 

BY  M.L.  STEIN 


DA:  Newsroom 
Administrator 
Bilked  L.A.  Times 


This  crime  happened 
in  the  newsroom, 
prosecutors  say 


The  former  editorial  business  director  of  the  Los 
Angeles  Times  was  arrested  and  jailed  on  a  warrant 
charging  him  with  stealing  nearly  $800,000  from  the 
paper  by  pocketing  money  listed  in  the  books  as 
being  paid  to  freelance  writers. 

The  writers  and  their  work  were  fictitious,  prosecutors  said. 
Deputy  District  Attorney  Brent  Collier  of  the  distrirt  attorney’s 
major  fraud  division  said  Charles  Boesch,  53,  a  34-year  Times 
employee,  was  being  held  on  $800,000  bond.  He  pleaded  not 
guilty  in  Superior  Court  to 
grand  theft  and  was  being  held 
pending  a  preliminary  hearing 
scheduled  for  Dec.  5.  Two 
alleged  accomplices  also  were 
charged  in  the  case:  Michael 
Wayne  Cobum,  27,  Boesch’s  for¬ 
mer  son-in-law,  who  was  arrested  at  the  same  time,  and  Jacque¬ 
line  Barrios,  20,  who  was  arrested  two  days  later.  Cobum,  who 
was  being  held  on  $500,000  bond,  also  pleaded  not  guilty,  and 
Barrios  was  awaiting  arraignment. 

According  to  Collier,  Boesch,  between  Oct.  17, 1993  and  Jan. 
29  of  this  year,  approved  invoices  for  the  purchase  of  freelance 
articles  for  various  sections  of  the  Times.  After  an  expense  was 
approved,  the  prosecutor  said,  it  would  be  forwarded  to  the 
newspaper’s  accounting  department  for  payment.  He  said  the 
scam  was  discovered  during  an  audit  that  showed  invoices 
being  paid  to  Cobum,  Barrios  and  another  individual  who  was 
not  charged.  Attached  to  the  invoices  were  summaries  of  arti¬ 
cles  never  published.  Collier  added.  The  complaint  states  that 
the  theft  involved  more  than  $100,000  and  that  Boesch  and 
Cobum  took  more  than  $150,000. 

Boesch  woriced  for  the  Times  from  August  1963  until  July 
1997,  when  he  was  reportedly  fired.  If  convicted,  he  could  be 
sentenced  to  a  maximum  of  five  years  in  prison.  Cobum  faces 
a  three-year  sentence. 

The  Times  issued  a  statement  saying  it  has  been  cooperating 
in  the  district  attorney’s  investigation  for  the  past  few  months 
and  will  continue  to  do  so.  A  spokeswoman  declined  to  com¬ 
ment  further  on  the  case. 


Ex-Suspect  Sues 
Paper  For  Libel 

A  MURDER  SUSPECT  who  was  eventually  released  has 
filed  a  $9  million  libel  suit  against  Washington  state’s 
Vancouver  Columbian,  the  county  sheriff  and  other  law 
enforcement  officers.  Dale  Lawrence  Thompson  alleges  that 
the  newspaper  misrepresented  his  statements  about  the  mur¬ 
der  of  a  S>S>-year-old  man,  who  died  from  injuries  suffered  in  a 
robbery  attempt.  Also  named  as  defendants  are  publisher 
Scott  Campbell  and  reporter  Bmce  Westfall. 

Thompson  was  one  of  two  men  arrested  for  the  crime.  The 
other  suspect  pleaded  guilty  and  said  he  acted  alone. 


November  22, 1997 


http://www.mediainfo.com 


Editor  &  PiiBUSHER  11 


r' 


WEEKLY  EDITOR 


Nancy  McGuire,  The  Nome 


bikini  underwear  with  a  bag  over  his 
head  and  a  happy  face  painted  on  one 
cheek,  a  sad  face  on  the  other  and  “hi” 
in  the  middle.  Before  his  presentation 
was  finished  he  threw  off  both  the  bag 
and  the  bikini  undies.  The  mtxjned  audi¬ 
ence  was  impressed.  They  gave  him  sec¬ 
ond  place. 

♦  Readers  Around  The  WorldiThe 
Nugget  has  readers  in  all  50  states,  plus 
Costa  Rica,  Sweden,  Lithuania,  Estonia 
and  Germany.  One  transplant  wrote 
McGuire,  “It  makes  me  less  homesick  for 
Nome.  1  read  it  page  by  page.  It  never 
leaves  my  hands  until  I’m  done.” 

Among  McGuire’s  biggest  fans  are 
other  Alaska  newspaper  people.  Nanc7 
Freeman,  co-editor  and  publisher  of  the 
Kodiak  Daily  Mirror,  says, “McGuire 
writes  punchy,  three-graff  editorials  that 
explain  why  ‘Nome  may  be  the  only 
sane  place  left  in  the  world.’  Now 
there’s  a  woman  1  admire.  She  is  strong 
and  funny.  And  she  doesn’t  let  a  little 
weather  get  in  her  way.” 

Not  everyone  in  Nome  delights  in 
McGuire’s  approach.  After  losing  a  bid 


Readers  of  nancy 

McGuire’s  Nome  Nugget 
mentally  pan  for  golden 
tidbits  in  each  issue. 

Sifting  through  hard- 
news  stories  headlined  “It  takes  a  lot  of 
guts  to  start  a  fish  plant  in  Savoonga” 
and  “Price  for  harbor  $88,500  more 
than  city  bargained,”  subscribers  stum¬ 
ble  onto  ticklers  like  these. 

♦  Prodigal  Reindeer:  We’re  glad  to  hear 
that  Harry  Karmun  of  Deering  recov¬ 
ered  about  1 ,000  of  his  reindeer  that 
ran  off  with  the  caribou  this  winter. 
Come  spring  they  returned  home  and 
Harry  was  happy  to  see  them  again. 

♦  Only  In  Nome;  A  guy  got  a  midnight 
call  from  his  neighbor  who  had  flown 
to  Anchorage  on  the  night  flight.  He 
needed  someone  to  go  out  to  the  air- 
p)ort  and  turn  off  his  car. 

♦  A  50-something  contestant  in  the 
wet  buns  contest  said  he  really  w'anted 
to  win  “for  us  old  guys.”  Be  went  on  in 


for  re-election  as  mayor,  music  store 
owner  Leo  Rasmussen  blasted  McGuire 
for  running  an  ad  from  his  opponent 
depicting  Rasmussen  with  dollar  signs 
in  his  eyes. 

McGuire  mused,  “Lord  Leo  can  go 
an)und  carrying  a  grudge.  It  doesn’t 
bother  me.” 

Rasmussen  probably  forgot  the  exten¬ 
sive  feature  the  Nugget  ran  on  him  last 
March,  when  he  expounded  on  the 
Iditartxl  dog  sled  race. 


NOT  SHAKER  HEIGHTS 

Now  54,  Nancy  McGuire  grew  up  on 
a  farm  in  Mars,  Pa.  She  earned  a  bache¬ 
lor’s  and  master’s  degrees  from  Indiana 
University  of  Pennsylvania.  These 
helped  her  land  a  job  as  a  high  school 
science  teacher  in  upscale  Shaker 
Heights,  Ohio. 

After  10  years  in  the  classnxjm,  often 
dealing  with  spoiled  kids  and  preten¬ 
tious  parents,  McGuire  grew  restless.  In 
1978  she  impulsively  booked  a  vacation 
to  Nome,  where  she  discovered  a  differ¬ 
ent  world  —  and  real  people,  earthy, 
independent,  opinionated,  rugged,  pk> 
neer-types. 

McGuire  decided  to  stay,  and  later 
described  Nome  “as  cantankerous  a 
town  as  you’re  likely  to  find”  to  a  writer 
from  Alaska  magazine. 

Finding  work  was  no  problem.  Nome 
Community  College,  an  affiliate  of  the 
University  of  Alaska,  hired  McGuire  to 
direct  its  arts  and  science  department. 

“In  my  spare  time,  I  started  to  volun¬ 
teer  at  the  Nugget  office,”  she  said.  “The 
guy  who  owned  it  didn  t  seem  to  want 
to  do  much  with  the  paper.” 

McGuire  sensed  its  untapped  poten¬ 
tial  and  in  1982  became  owner  of 
“Alaska’s  Oldest  Newspaper.”  And  found 
her  niche  in  life. 

When  asked  if  she  didn’t  mind 
telling  how  much  she  paid  for  the 
Nugget,  she  fired  back,  “I  don’t  mind  not 
tellin’.” 

The  McGuire  era  officially  started 
with  the  issue  of  Jan.  2, 1982.  Readers 


Nancy  McGuire,  editor  and 
publisher,  and  her  Nome  Nugget 


Riordan  is  a  freelance  writer  based 
in  Ocala,  Fla. 
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Nome  Nugget  readers  (from  left)  Melanie  Walters  and  Zona  Kunnuk  with  editor  Nancy 
McGuire  and  her  Bering  terrier  Snoopy 


began  to  notice  a  legend  in  Latin  — 
Illegitimiis  non  carborundum  —  in 
bold  t)'pe  atop  the  page-two  staff  box. 

They  gradualh'  learned  its  meaning  — 
l(H)scly  translated, “Don’t  let  the  bastards 
grind  you  down"  —  and  began  to  real¬ 
ize:  She’s  one  of  us. 

Says  Mc(iuire,“We  are  independent, 
politicalh  moderate,  and  take  pride  in 
being  the  hometown  paper  for  Nome 
and  western  Alaska. 

“We  tr\’  to  give  balanced  and  unbi¬ 
ased  coverage  of  events  and  strive  to 
raise  community-  consciousness  to 
bring  about  change,”  she  says,  adding, 

“1  hav-e  a  dedicated  staff  and  the  back¬ 
ing  of  the  community. 

“We  care  about  our  town  and  those 
surrounding  us,  and  we  aren’t  afraid  to 
kick  ass  and  take  names." 

Tlie  Nugget  is  printed  in  Anchorage, 
a  round  trip  flight  of  almost  2,(KK) 
miles.  Page  negatives  are  sent  Tuesday 
evenings  via  Alaska  Airline’s  (iold 
Streak  flight.  Bundles  of  printed  copies 
arrive  back  in  Nome  the  following 
afterntHm. 

"We  strive  to  keep  pace  with  technolo¬ 
gy.  We  were  the  first  paper  in  Alaska 
to  go  with  personal  computers.  We 
got  Mac  517s  in  c”arly  1985.  Now  it’s 
Pi)wer  Macs,  QuarkXPress  and  Internet. 


“We  wanted  access  to  the  Net  in  1995, 
but  would  have  had  to  pay 
exorbitant  long  distance  calls.  So  we 
became  an  Internet  service  provider  — 
Nome.net  —  ;md  branched  into  offering 
access  to  oiu-  town.  We  have  mom 
than  5(X)  individual  :uid  business  sub¬ 
scribers.  We  create  Web  pages  and  net¬ 
works,  also  conduct  educatioruil  seminars.” 
(Stx*  http://www.nome.net/nugget.html.) 

When  she  bought  the  Nu^t,  Nome 


liad  two  weeklies.  The  other  folded  in  10 
months. 

After  1 5  years  xs  the  only-  game  in 
town,  things  changed  abruptly  last  Jime, 
when  Alxska  Home  Newspapers  of 
Anchorage  moved  in  with  the  Bering 
Strait  Record,  also  a  tabloid  of  16  to  20 
pages. 

.Mc<iuire  bristles  when  the  topic  sur¬ 
faces. 

(See  Weekly  Editor  on  page  35) 


Iditarod:  Boredom  Buster  Turned  Global  Event 


ONE  OF  NOME’S  modem  claims  to  fame  is  the  1,049- 
mile  Iditannl,  “The  World’s  Longest  Sled  Dog  Race.” 
“Nome  is  number  one  in  the  world  once  every-  year,” 

I  says  Leo  Rasmussen,  one-time  Iditarod  musher,  music  store 
;  owner  and  the  town’s  unofficial  publicity-  chief  “What 
more  could  you  ask  for  a  town  of  5,(KK)  people?” 

I  Iditannl  was  bom  out  of  a  tragic  event,  the  1925  diph¬ 
theria  epidemic  that  threatened  to  wipe  out  Nome’s  entire 
I  population.  Alaska’s  only  supply-  of  antitoxin  semm  was  in 
Anchorage,  1,1  (K)  miles  away.  The  sole  method  of  trans¬ 
portation  between  the  two  communities  wxs  dog  sled. 

■  An  ingenious  delivery  system  was  organized.  Mushers 
!  and  dog  teams  in  20  villages,  about  50  miles  apart,  were 
i  organized  to  relay  the  semm  to  Nome.  It  t(H)k  18  days  to 
I  cover  the  distance  and  stem  the  epidemic. 

Forty-eight  years  late,  during  1973's  especially  cmel  win- 
!  ter,  the  Nome  Nugget  reported  another  epidemic  —  cabin 
!  fever. 

I  “Nome  was  a  sick  city,”  Rxsmu.ssen  told.  "There  was  an 
i  attempted  suicide  every  four  days,  successful  suicides 
I  every-  11  days.” 

I  Joe  Redington  Sr.  proposed  a  unique  cure  —  a  sled-dog 
I  race  over  the  trail  taken  by-  mushers  in  the  1925  semm 
I  run.  However,  in  this  event,  each  driver,  sled  and  dogs 
would  have  to  cover  the  entire  1,049-mile  distance. 
Villagers  along  the  way  would  feed  and  pnwide  rest  areas 


fior  drivers  and  dogs. 

Thus  was  bom  the  famed  Iditanxl.  I'he  town  was  quick-  i 
ly-  alive  with  preparations  for  the  race.  And  the  cabin  fever  ] 
began  to  break.  | 

Over  its  25  runnings,  Iditanxl  has  captured  global  atten-  j 
tion.  And  Redington,  now  80,  remains  active  in  race  circles,  j 
Each  issue  of  the  Nugget  during  .March  is  filled  with  ! 

page  after  page  of  Iditanxl  stories  and  pictures.  Besides  the 
race,  there  are  spinoff  activities  such  as  a  giant  bxsketball 
tournament,  the  annual  Bering  Sea  Golf  Clxvsic  and  dozens 
of  -stKial  events. 

The  Nugget's  Erin  Lillie  wn)te  of  the  initial  mnning,“As 
36  mushers  left  from  downtown  Anchorage,  Redington 
scrambled  about  Nome  begging  for  prize  money.” 

It  t(X)k  20  days  for  the  first  winner,  Dick  Wilmarth,  to 
cover  the  trail.  His  reward  was  a  few  hundred  dollars.  | 

Lillie's  led  her  1997  race  story  :  “Swiss-bom  musher  j 

Martin  Buser  of  Big  Lake  became  the  third  person  to  win  a  j 
third  Iditarod.  Buser’s  team  of  10  tail-wagging  dogs  arrived  i 
at  the  burled  arch  finish  line  in  nine  days,  eight  hours,  30  j 
minutes  and  45  .seconds.”  j 

The  performance  netted  him  $50,(KK)  in  prize  money  ! 
and  a  $.38,(KK)  pickup  tmek.  I 

Lillie  adds, “Now,  the  Iditanxl  is  a  year-round  operatkm 
with  a  $2  million  budget  and  a  full-time  staff.” 

—  Tom  Riordan 
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BY  KEN  LIEBESKIND 


Taxes  Feed 
Publishers’  Feud 


IN  A  DISPUTE  on  the  Allegheny,  Richard 
Scaife,  publisher  of  the  Greensburg  Tribune- 
Review,  and  John  Robinson  Bkx'k,  co-pub¬ 
lisher  and  editor  in  chief  of  the  Pittsburgh 
Post-Gazette,  have  a  very  public  disagree¬ 
ment. 

Before  the  Regional  Renaissance  Initiative  was 
voted  on  in  1 1  western  Pennsylvania  counties  this 
month.  Block  invited  Scaife  to  discuss  the  tax  issue 
in  a  public  forum.  But  Scaife  refused  and  instead 
published  his  response,  and  Bl(x:k’s  invitation,  on 
the  Tribune-Review's  editorial  page  —  a  move 

Block  called  “politi¬ 
cal  grandstanding.” 

“It  took  shots.  It 
was  not  a  respect¬ 
ful  letter.  It  was 
not  a  personal 
communication,” 
Block  said  in  an 
interview. 

Scaife’s  letter  suggested  that  the  Block  family’s  $2 
million  investment  in  the  Pittsburgh  Pirates  ba.seball 
franchise  was  the  reason  Block  supported  the  initia¬ 
tive,  which  would  have  raised  the  sales  tax  by  a  half- 
cent  in  part  to  help  pay  for  new  stadiums  for  the 
Pirates  and  the  Pittsburgh  Steelers  football  team. 
The  letter  also  said  that  since  Block  lives  in  Toledo, 
Ohio,  he  shouldn’t  tell  western  Pennsyl¬ 
vanians  how  to  spend  their  money. 

But  an  angry  Block  denounced  those 
accusations,  declaring:  “The  charge  that 
we  are  supporting  the  tax  to  enhance 
the  value  of  our  investment  is  bunkum.” 

The  financial  stake  in  the  Pirates  is  lim¬ 
ited,  he  said,“not  a  big  deal  compared  to 
a  media  property.”  He  also  said  his  resi¬ 
dency'  in  Toledo,  home  of  his  family’s 
Toledo  Blade,  is  insignificant  because  his 
family  has  published  the  Post-Gazette 
since  1927,“when  Mr.  Scaife  wasn’t  even 
a  gleam  in  his  mother’s  eye.” 

“I’ve  been  involved  with  Pittsburgh 
papers  all  my  life.  I’m  not  an  outsider,” 

Block  declared. 

The  Tribune-Review,  based  in  subur¬ 
ban  Greensburg  and  with  daily  circula¬ 
tion  of  82,000,  142,000  Sunday,  is  trying 
to  compete  with  the  Post-Gazette,  circu¬ 
lation  241,000  daily,  421,000  Sunday, 
with  its  Pittsburgh  edition  and  with  a 
new  plant  close  to  the  city. 

It  was  Block  who  reached  out  to  Scaife 


first,  sending  a  letter  in  late  October  to  request  a 
meeting.  “I  therefore  pn)pose  that  you  and  I  hold  a 
public  discussion  on  the  Initiative  in  order  to  fur¬ 
ther  public  awareness  of  the  overall  issues  and  argu¬ 
ments  for  both  sides,”  he  wrote. 

Scaife  wrote  back  that  “prior  commitments 
require  me  to  decline  your  last-minute  offer  to  dis¬ 
cuss  the  tax.  1  trust  the  g(X)d  people  of  western 
Pennsylvania  to  decide  for  themselves  the  fate  of  the 
tax.” 

The  good  people  did,  defeating  it  soundly  by  a 
near  two-to-one  margin,  a  victory  for  Scaife. 

In  the  aftermath  of  the  vote.  Block  criticized 
Scaife  for  his  “far  right-wing  views,”  chai'ging  him 
with  being  “against  government  and  taxes  of  any 
kind.  How  far  right  is  he?  Is  he  against  public- 
schools  and  libraries,  tix)?”  Bl(x:k  said  Scaife  is  allied 
with  the  Allegheny  Institute  on  Public  Policy,  a  con¬ 
servative  think  tank  that  led  the  charge  against  the 
initiative. 

Scaife  declined  to  be  interv  iewed  for  this  article, 
but  Ed  Harrell,  president  of  the  Tribune-Revieu’, 
said,“I  object  to  the  referral  of ‘far  right  wing,’  Name¬ 
calling  dtx^sn’t  do  any  gtxxl.  If  that’s  the  level  he 
wants  to  go  to,  let  him  have  the  field.” 

Harrell  said  Scaife  doesn’t  oppose  the  public- 
works  projects  the  tax  would  have  supported,  but 
believes  the  tax  is  the  wrong  way  to  finance  them. 


regional  tax.  Richard  Scaife's  cutting  refusal,  and  editorial  urging  voters  to 
reject  "the  hustle" 


Competing  Pittsburgh 
publishers  exchange 
charges  over  stadium  tax 
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"The  charge  that  we 
are  supporting  the  tax 
to  enhance  the  value 
of  our  investment  is 
bunkum." 

—  John  Robinson 
Block,  co-publisher, 
editor  in  chief, 
Pittsburgh  Post-Gazette 


“It  should  be  done  with  larger  private 
investment,”  he  said. 

The  feud  between  Scaife  and  BUK'k 
was  waged  in  the  editorial  pages  in  the 
months  before  the  vote  and  reached  its 
peak  in  the  bn)uhaha  over  the  proposed 
meeting. 

BkK'k  called  Scaife  “elusive  and  shad¬ 
owy”  for  refusing  to  meet.  “He  should 
have  been  willing  to  present  his  views 
in  the  public  marketplace  of  ideas,”  he 
.said. 

BkK'k  hasn’t  responded  to  Scaife’s  let¬ 
ter,  but  he  has  responded  to  the  defeat  of 
the  tax  initiative. 

“Opportunities  lost.”  began  the  Past- 
Gazette's  editorial  response.  The  paper 
issued  a  call  for  “new  plans  for  moving 


Tnbune-Review 
Opens  New  Plant 


The  tribune-review oipenedi  a 

$43  million  pnxluction  fecility,  in 
Warrendale,  Pa.,  intended  to 
enable  the  paper’s  Pittsburgh  edition  to 
compete  better  against  the  Pittsburgh 
Post-Gazette.  The  daily  now  will  be  able 
to  print  65, (KX)  copies  an  hour  with  full 
color  on  every  page  of  a  48-page  paper. 

“We  promised  Pittsburgh  would  not 
be  impoveri.shed  by  monopoly  journal¬ 
ism,”  said  Tribune-Revieu’  publisher 
Richard  M.  Scaife. 

“We  want  to  see  western  Penn.sylva- 
nia  gn)w  and  diversify,  and  we  feel  giv¬ 
ing  people  a  choice  in  newspapers  is  a 
very  important  step.” 

The  rivalry  between  the  two  morning 
dailies  began  in  1992  when  the  Post- 
Gazette  bought  out  the  afternoon  Pitts¬ 
burgh  Press,  following  a  lengthy  strike. 
The  Tribune-Revieu'  expanded  its  Alleg¬ 
heny  County'  zone  coverage  during  that 
strike  and  created  a  Pittsburgh  edition. 

The  suburban  daily  had  “totally  run 
out  of  capacity  at  our  Greensburg 
plant.”  said  Tribune-Review  president 


Ridge  said  the  NewsWorks  building  was 
“aptly  named.” 

The  plant  will  employ  about  100  peo¬ 
ple.  Harrell  said  reporters  in  the  newy 
paper’s  North  Hills  bureau  will  work 
out  of  the  new  plant  and  the  Pittsburgh 
office  will  remain  at  Station  Square  on 
the  city’s  South  Side. 

He  said  the  Tribune-Review’s  offices 
will  be  connected  with  fiberoptic  cable 
so  that  content  can  be  transmitted  to  the 
NewsWorks  plant  “in  a  matter  of  seconds.” 

The  Tribune-Review  Publishing  Co. 
publishes  five  dailies  in  western  Penn¬ 
sylvania,  including  the  Valley  Indepen¬ 
dent  in  Monessen,  Daily  Courier  in 
(k)nnell.sville.  Leader  Times  in  Kittan¬ 
ning  and  Standard  Observer  in  Irwin. 
The  Tribune-Review  itself  has  a  daily 
circulation  of  85,000  and,  combined 
with  the  others,  a  circulation  of  134,(XX) 
daily,  143,(XX)  Sunday. 

The  Post-Gazette,  owned  by  the  Blade 
Communications  Inc.  gn)up,  has  a  daily 
circulation  of  243, (XX),  424,(X)0  Sunday. 

—  AP 


the  region  —  and  these  pn)jects  —  for¬ 
ward.” 

That’s  something  Block  and  Scaife 
pn)bably  agree  on.  But  it  remains  to  be 
seen  what  the  new  plans  will  be. 


Edward  H.  Harrell. 

About  250  guesits,  including  Pennsyl¬ 
vania  Gov.  Tom  Ridge,  watched  Oct.  23 
as  a  curtain  mse  on  a  stage  in  a  press 
bay  to  reveal  the  three-story  Goss  press. 
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ASNE  WINNERS 
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Think  hard.  Think  fast.  Because 
it’s  the  thought  that  counts. 

That’s  the  message  winners  of  the  American  Society 
of  Newspaper  Editors  Distinguished  Writing  Awards 
share  in  Best  Newspaper  Writing  1997. 

This  inspiring  400-page 
Poynter  Institute  book 
contains  winning  entries, 
interviews  with  the 
writers,  and  valuable  in¬ 
sights  into  their  reporting 
and  writing  styles. 

Editor  Christopher  Scan- 
lan’s  Top  Ten  List  fills  the 
writer's  bag  with  indis- 
<  ’  pensible  tools. 

Send  check  for  $12.95  +  $3  S&H  (U.S.  orders).  Fla. 
residents  add  7%  state  sales  tax.  Purchase  orders 
accepted.  Expedited  shipping,  foreign,  and  credit 
card  orders  by  phone,  fax,  or  online. 

THE  POYNTER  INSTITUTE 
801  Third  Street  South 
St.  Petersburg,  FL  33701-4920 
Phone:  (813)  821-9494 
http://www.poynter.org/poynter 
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NEWSPEOPLE  IN  THE  NEWS 


BY  IAN  E.  ANDERSON 


Newspapers,  has 

m  been  named  direc- 

tor  of  business 

*  development  for 

yJktJK  Thomson 

Newspapers. 

1  BILL  JOHN- 

- STON,  vice  presi- 

mcnAEL  Bomvrr  ’  ^ 

dent  of  operations 

and  chief  financial 
officer  for  the  Thomson  Chesapeake 
strategic  marketing  group  (SMG),  suc¬ 
ceeds  Bellizzi. 

STEVE  CttAIG,  director  of  opera¬ 
tions,  north  group,  was  appointed  con¬ 
troller  of  the  Toronto  Globe  and  Mail. 

DAVID  RYAN,  director  of  finance  for 
Thomson’s  Alberta  SMG,  takes  over  as 
director  of  operations,  north  group. 

PETER  JOHNSON,  marketing  direc¬ 
tor  for  the  Portsmouth  (N.H.)  Herald, 
was  named  director  of  Internet  market 
development  at  Thomson  Interactive 
Media. 

TAMMIE  McIntosh,  advertising 
director  at  the  East  Liverpool,  Ohio, 
Review,  was  appointed  advertising  sales 
training  manager  for  the  Penn-Ohio 


PIA  HINCKLE, 

32,  who  recenth' 
returned  from  a 
year  as  a  Knight- 
Bagehot  Fellow  in 
Business  and 
Economic 
Joumali,sm  at 
Columbia’s 
Graduate  School  of 

Journalism,  has  been  appointed  business  i  —  vice  president/secretary;  GLENDA 
editor  at  the  San  Francisco  Chronicle.  j  RUSSELL,  Court  &  Commercial  Record, 

j  Indianapolis  —  vice  president  of  pro- 
HOWARD**BLD”HERRON,puh]isber  j  ^t3ms,2J[\dDAN SHILUNGBURG, 
at  the  Franklin,  Ind.,  Daily  Journal,  has  j  Daily  Reporter,  Columbus,  Ohio  —  vice 
been  named  publisher  at  the  Columbus,  \  president/treasurer. 

\nd.,  R^ublic. 

\  MICHAEL  BORTVTT,  regional  advertis- 
DEBRAJ.  QUAAL,  vice  president  and  I  ing  director  for  the  central  region  of 
publisher  of  Finance  &  Commerce  in  i  Thomson  South  Georgia,  has  been  named 
Minneapolis,  has  been  elected  president  j  retail  advertising  manager  at  the  Albany 
of  the  American  Court  &  Commercial  I  (Ga.)  Herald. 

Newspapers  Inc. 

Other  officers  elected  include  MARK  j  JOHN  BELLIZZI,  director  of  opera- 
STODDER,  Daily  Reporter,  Milwaukee  I  tions,  south  group,  for  Thomson 


HOWARD  “BUD’ 
HERRON 


DEBRA  J.  QVAAL 


JIM  GREENE,  56,  employment  manag¬ 
er  at  the  Kmxxville  News-Sentinel,  has 
been  promoted  to  director  of  human 
resources. 

He  succeeds  BILL  REDDING,  who 
will  retire  at  the  end  of  the  year. 

JIM  BOYD,  42,  circulation  director  at 
the  Tennessean  and  Nashville  Banner, 
was  named  circulation  director  in 
Knoxville. 

He  succeeds  DAN  J.  MASHBVRN, 

who  was  recently  promoted  to  circula¬ 
tion  director  of  the  newspaper  division 
of  the  E.W.  Scripps  Co.,  parent  company 
of  the  News-Sentinel. 


Knight-Ridder,  Inc. 

has  agreed  to  sell 

Gary  (IN)  Post-Tribune 

(67,000  daily  and  76,000  Sunday  circulation) 
to 

Hollinger  International,  Inc. 

We  are  proud  to  have  represented 
Knight-Ridder,  Inc.  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100,  Santa  Fe.  NM  87501 

(505)  820-2700 


MICHAEL  WEGNER,  vice  president/ 
editorial  for  Broadcast  Partners,  an 
Urbandale,  Iowa,  provider  of  real-time 
weather  and  commodity-market  news 
delivered  by  satellite  to  farmers  and 
ranchers  nationwide  and  in  Canada,  has 
been  named  vice  president  and  director 
of  new  media  for  Partnership  Press  Inc. 
and  senior  editor  at  the  Ames,  Iowa, 
Tribune. 

Partnership  Press  publishes  the 
Tribune  and  weekly  newspapers,  shop¬ 
ping  guides  and  specialty  publications 
in  Iowa. 
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WorkAvenue.com 


I HK  NKWS 


BY  KEN  LIEBESKIND 


Recruiting 
In  Cyberspace 


Todd  parish, the  new  project  coordi¬ 
nator  for  InfoLine  at  the  Indianapolis 
Star-Neu’s,  found  his  job  in  a  novel  way. 
After  logging  onto  WorkAvenue.com,  a 
job  site  sfKjnsored  by  the  Star-Neu’s  and 
other  newspapers,  he  sent  his  resume 
to  the  site,  where  it  could  be  viewed  by  prospective 
employers. 

"The  paper  found  me  by  searching  through  the 
database,”  he  says. 

"They  were  looking  for  people  with  a  marketing 
backgniund,  and  that’s  what  1  have,  so  it  was  a 
match.” 

Parish’s  experience  is 
unique,  because  he  was  the 
first  Star-News  employee 
hired  through  the  Internet. 
But  many  papers  are  now 
using  a  variety  of  online  ser¬ 
vices  to  post  jobs  and  find 
qualified  candidates. 

Besides  using  their  own 
Web  sites  to  list  jobs,  papers 
are  using  other  oitline  forums, 
from  the  well-known  CareerPath  and  WorkAvenue, 
which  list  all  kinds  of  jobs,  to  specialized  sites 
like  the  one  sponsored  by  the  American  Society 
for  Engineers,  which  the  Houston 
Chronicle  used  to  find  a  mechanical 
engineer. 

“It  has  a  tremendous  amount  of  poten¬ 
tial  and  the  more  people  learn  about  it 
the  more  powerful  it  will  become,”  says 
Nancy  Koo,  vice  president  of  human 
resources  at  the  Minneapolis,  Minn.- 
based  Star  Tribune,  a  leader  in  online 
recruiting. 

Besides  being  one  of  the  first  papers 
to  participate  in  WorkAvenue,  it  uses  a 
variety  of  other  online  services,  from 
jobkeys.com,  a  recruiting  service  for  sys¬ 
tems  professionals,  to  a  service  spon¬ 
sored  by  Minnesota’s  Department  of  Eco¬ 
nomic  Security  that  lists  all  kinds  of  jobs. 
Occasionally,  the  paper  uses  national 
online  job  banks  like  .Monster  Board  and 
Career  Mosaic,  “but  rarety  because  they 
have  a  national  audience,  so  we  don’t 
find  candidates  that  meet  our  needs  so 
well,”  Koo  says. 


Low  price  is  one  of  the  benefits  of  Internet  job 
advertising. 

“The  cost  is  very  reasonable  for  what  we  receive 
in  return,”  Koo  says.  Since  the  Star  Tribune  is  one  of 
the  papers  that  developed  WoikAvenue,  its  ads  are 
free,  and  sites  sponsored  by  the  state  of  Minnesota 
are  free,  too.  The  paper  has  paid  to  use  Monster 
Board  and  Career  Mosaic,  but  Kot)  said  the  ct>st  was 
low. 

“Considering  what  you  have  to  pay  to  use  a 
search  firm,  the  costs  are  minimal,"  she  says. 

The  Star  Tribune  also  lists  jobs  in  its  help  wanted 
pages,  of  course;  in  professional  journals;  and  also 
uses  employment  agencies  and  puts  on  its  own  job 
fairs.  It  began  using  the  Internet  about  nine  months 
ago  to  tap  into  ever>'  source  possible. 

“Multiple  ways  are  necessar)'  because  of  the  tight 
job  market,”  K(X)  says.  “In  the  Twin  Cities  there  is 
low  unemployment,  so  we  have  to  be  creative,  put 
in  a  lot  of  effort  and  tap  into  a  lot  of  sources.” 

One  of  the  most  sophisticated  online  forums  is 
WorkAvenue.com,  an  online  job  bank  created  by  the 
group  known  as  PAFET  and  currenth’  being  used  by 
the  Star  Tribune,  Star-News,  Orange  County  Regis¬ 
ter  and  Arizona  Republic.  The  site  allows  job  seek¬ 
ers  to  submit  resumes  and  employers  to  review 
them.  Job  seekers  can  respond  to  specific  listings  or 

Kieitcapg:  UloiicHuenut  -  Jo>>»  end  tmploament  on  the  lnt«rnet  ""I'c 


Newspapers 
begin  trolling  the 
Web  for  the 
perfect  match  of 
job  to  employee 


//wv  cam/ 


Welcome  to  WorkAvenue.com  ■ 
the  expiesiway  to  the  best  jobs 
and  most  quaUhed  job  seekers  • 
riftht  in  your  own  backyard! 


StarTIibune 


WorkAvenue.com  offers  the  best  and  fastest  way  of  putting  jobs 
and  Job  Seekers  together  WorkAvenue  com  focuses  on  specific 
regions  —  and  that  means  plenty  of  current  jobs  and  Job  Seekers 
in  our  database  The  powerful  WorkAvenue  com  search  engine 
provides  the  highest  quality  matches  possible 


Todd  Parish,  coordinator  of  the  Indianapolis  Star-News'  InfoLine  service, 
found  his  job  through  the  paper's  WorkAvenue.com  job  site,  above. 


Liebeskind  is  a  freelance  writer  based 
in  Brooklyn,  New  York. 
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hat  good  is  a  value-added  service  to  your 
advertisers  if  it  doesn't  add  value  for  you? 


CoreerPoth.com  has  already  helped  one  newspoper 
increase  revenues  hy  ^2  million  in  one  year. 

In  fact,  affiliated  newspapers  across  the  country  are  not  only  increasing  their  revenues,  but  also 
their  client  base  and  local  and  national  exposure. 

That’s  because  CareerPath.com  is  the  most  trafficed  job  and  employment  site  on  the  Web. 

Job  hunters  conduct  over  five  million  searches  each  month  of  our  database  of  job  listings  from 
major  market  newspapers. 

But  we’re  more  than  just  help-wanted  ads.  Our  services  include  resume  posting,  employer 
profiles,  and  links  to  affiliate  and  employer  websites.  These  services  provide  more  opportunities 
for  revenue  and  keep  our  affiliates  on  track  with  today’s  technology. 

If  you’re  interested  in  adding  revenue  to  your  bottom  line,  call  Debra  Poitevint  at  213-623-0200, 
or  e-mail  her  at  deb@careerpath.com 


Akrm  Beacon  Journal 
Allentown  Morning  CoH 
Asbvry  Pork  Press 
Asbevite  GtiienTmies 
Atlanta  JoomoKonstitution 
Baltimore  Sun 
Boston  Globe 
Boolder  Doily  Camera 
Camden  Coorier  Post 
Cborlotte  Observer 
Chicago  Tribone 
GndniMti  EH<|oirer/Post 
Columbos  Dispotch 
Contra  Costa  Newspapers 


Doily  Oklobomon 
Denver  Post 

Denver  Rocky  Mountain  News 
Des  Moines  Register 
Detroit  News  and  Free  Press 
El  Paso  Tmies 
Florido  Today 
Fort  Myers  News-Press 
Ft.  Woyne  News  Sentinei/ 
Journol-Gozette 
Greeovlle  News 
Hampton  Roods,  Vo.  DoBy  Press 
Hartford  Cooront 
Houston  Chronicle 


LA.  County  Press-Telegram 
Lansing  Stote  Joornol 
Lexington  Herold-Leader 
Los  Angeles  fimes 
Louisvm  Ceorier-Journol 
Miami  Herald 

Mbmeopofis-St.  Paul  Pioneer  Press 
New  York  Gannett  Suburban 
Newspapers 

Newsdoy  ■  Long  Islond  and  Queens 
Orlando  Sentin^ 

Philodeipliia  Inquirer 
Pittsburgh  Tribune  Review 
Reno  Gazette  Journol 


Richmond  Vo.  fimes-Dispatch 
Rochester  Demoaot  ond  Chronicle 
Soaomento  Bee 
Son  Jose  Mercury  News 
Santo  Rosa  Press  Demoaot  (CA) 
Seottle  rmws/Post-Inteligencer 
South  Florido  Sun-Sentinel 
Tennesseon/NoshviRe  Banner 
The  New  York  fanes 
Tucson  Newspapers  Inc 
Washington  Post 
Wilnungton  News  Journal 


(f)CareerPath. 

where  employers  and  employees  click. 

www.careerpath.com 


have  their  resumes  matched  to  current  openings. 
The  matching  service  ranks  applicants  for  each  posi¬ 
tion  so  employers  know  the  best  ones  to  contact. 
Employers  can  review  blind  resumes  first,  but  must 
pay  $20  for  the  name,  address  and  phone  number 
from  any  one  they  are  interested  in.  The  service  is 
free  for  job  seekers. 

Once  employers  purchase  the  resumes  they  can 
print  them,  store  them  in  a  Word  file  or  e-mail  them 
to  company  executives,"which  makes  it  easy  for  the 
human  resources  department,”  says  Dan  Mills,  assis¬ 
tant  director  of  account  management  at  the  Star- 
News.  The  paper  has  hired  two  employees  through 
WorkAvenue  so  far  and  was  able  to  select  applicants 
from  a  pool  that  has  grown  to  5,0(X)  since  the  ser¬ 
vice  started  earlier  this  year,  he  says. 

The  San  Jose  Mercury  News,  the  pioneering 
newspaper  online  service,  lists  its  positions  on  Tal¬ 
ent  Scout,  its  online  job  bank,  which  lists  all  posi¬ 
tions  that  appear  in  the  paper  and  some  that  don't, 
according  to  human  re.sources  director  Jim  Schol>er. 
High-tech  newspaper  positions  like  Webmaster  or 
Internet  producer  ma}’  onh- 
.  appear  on  Talent  Scout 
In  the  Twin  Cities  because  "that’s  where  we  ll 

there  is  low  the  greatest  number  of 

qualified  people,”  Schober 

unemployment,  so  says. 

we  hUVe  to  he  Talent  Scout  has  a  resume 
,  .  database  that  employers  can 

CteuttVe,  put  in  Cl  lot  consult  to  find  qualified  appU- 

of  effort  and  tap  and  once  they  do,  Tal- 

,  ent  Scout  sets  up  interviews 

into  a  lot  of  sources  at  job  fairs 

While  papers  use  online 
job  services  in  the  public  domain,  they  have  begun 
to  create  their  own  sites  they  can  use  to  advertise 
jobs  intemall)'.  The  Houston  Chronicle  is  currently 
developing  an  extranet  site 


launched  in  January,  she  says. 

While  newspapers  can  use  the  Internet 
to  list  any  kind  of  job,  they  are  making  a  spe¬ 


cial  effort  to  cast  a  wide  electronic  net  to  reach 


minority  applicants. 

The  Florida  Times-lJnion  in  Jacksonville  started 
the  National  Diversity’ Journalism  Job  Bank."the  onh- 
one  of  its  kind  in  the  nation,”  according  to  coordi¬ 
nator  Zandria  Jacobs.  It  targets  women  and  minoriw 
applicants  and  currenth-  lists  3(X)  editorial  positions 
from  papers  across  the  country  but  will  be 
expanded  next  year  to  include  other  positions,  from 
advertising  to  public  relations,  Jacobs  says. 

While  the  job  bank  (www.newsjobs.com)  is 
geared  mainly-  to  women  and  minorities  thn)ugh 
advertising  and  job  fairs,  anyone  can  u.se  it.  Appli¬ 
cants  send  in  their  resumes  to  gain  access  to  the  list¬ 
ings.  When  they  find  a  job  of  interest,  they  are  given 
the  name  of  a  contact  person  to  call  at  the  paper. 

The  Neu's  &  Obserier  in  Raleigh,  N.C.,  publicized 
a  minority  job  fair  on  the  Internet  and  accepted 
resumes  electnrnically-  from  college  students  who 
planned  to  attend. 

The  fair,  in  early  October  at  the  University-  of 
North  Carolina  at  Chapel  Hill,  included  the  Neu's  & 
Obsert'er  and  33  other  newspapers  l(x>king  for 
minority-  applicants  for  editorial,  graphics  and  other 
positions,  according  to  Neu's  &  Obsert’er  spokes¬ 
woman  Patty  Cole. 

While  many  papers  are  using  the  Internet  to  find 
new  employees,  many  are  not.  The  Sun  in  Baltimore, 
St.  Louis  Post-Dispatch,  Star-Ledger  in  Newark,  N.J., 
and  Sacramento  Bee  haven't  joined  the  Internet  job 
hunters  yet. 

"We  get  so  much  response  through  regular  mail,  we 
don’t  need  online  capabilities,”  says  ("herran  Evans, 
director  of  human  resources  at  the  Star-Ledger.  But  in 
Sacramento,  the  Bee  is  in  the  process  of  designing  a 
Web  page  becau.se  of  the 


that  will  be  u.sed  by  all  Hearst 
papers.  The  site,  which  will 
be  accessible  to  authorized 
company  employees,  will  list 
jobs  at  the  company’s  1 2  daily- 
and  seven  weekly  papers.  The 
jobs  will  be  listed  on  a  com¬ 
mon  site  and  at  .separate  sites 
for  each  paper.  Each  paper 
will  have  a  coordinator  to  list 
the  jobs,  and  employees  will 
be  able  to  send  their  resumes 
to  them  electronically.  All 
kinds  of  positions  —  but 
mostly-  professional  slots,  not 
clerical  ones  —  will  be  listed, 
according  to  human 
resources  specialist  Kathy-  Fes- 
ler.  Plans  call  for  openings  to 
be  posted  on  individual  sites 
exclusively  at  first,  before 
being  listed  in  the  papers  or 
anywhere  else.  The  site,  cur¬ 
rently  unnamed,  will  be 


Nancy  Koo,  vice  president  of  human 
resources,  Star  Tribune,  Minneapolis,  Minn. 


demand  from  job  seekers. 
“Lots  of  applicants  are  try  ing  to 
apply-  though  e-mail  but  we 
can’t  read  a  lot  of  their 
r^umes  because  of  incompati¬ 
ble  .software,”  says  human 
resources  director  Denise 
Longw(xxl.  “Applicants  want 
to  respond  electnrnically-,  but 
we  don’t  have  a  vehicle  to  do 
it.” 

But  s(x>n  the  Bee  and  a 
lot  of  other  papers  are  likely- 
to  take  their  personnel 
search  to  the  Web  because 
it  is  increasingly-  becoming 
a  common  t(X)l  for  recniiting. 
“It’s  easy  to  use,  it  draws 
responses  from  talented, 
computer  literate  applicants 
and  it’s  the  fastest  medium, 
too.  It’s  very-  efficient,” 
says  Schober.  “And  it’s 
growing.  ■ 
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Celebrating 

AP’s  150  ^ars 


Mary  ANNE 

Rhyne  knows  Ed  B  Y  D  O  R I 

White  very  well, 

even  though  she  has  never  met 

him. 

White’s  39-year  career  at  the  Associated  Press  — 
much  of  it  on  the  foreign  desk  in  Southeast  Asia 
and  as  Saigon  bureau  chief  from  1965  to  1970  —  is 
the  stuff  of  AP  legend. 

“1  wouldn’t  recognize  him  to  see  him,  but  1 
know  of  his  work,”  said  Rhyne,  AP’s  Hartford, 

C:onn.,  bureau  chief. 

_  And  that’s  why  Rhyne 

is  part  of  the  committee 
that  is  organizing  AP’s 
150th  anniversary'  celebra¬ 
tion  in  1998. 

“AP  has  always  been  a 
family,  and  this  celebration 
is  an  opportunity'  to  trace 
our  family  tree  together,” 
said  the  North  Carolina 
native,  who  joined  AP 
after  graduating  in  1979 
from  the  University  of  North  Carolina.  “It  makes 
you  proud.” 

As  Rhyne  sees  it,  the  celebration  is  an  opportuni¬ 
ty  to  give  the  staff  “a  fresh  perspective  on  what  we 
do,  which  is  all  about  writing  history  .” 

Today  the  AP,  a  not-for-profit  cooperative  found¬ 
ed  by  six  newsmen  from  10  papers  to  cut  costs 
and  pool  resources,  has  1,550  U.S.  newspaper 
members  and  6,000  U.S. 

radio  and  television  sta-  -  - 

tions  and  networks,  and 
supplies  news  and  ser¬ 
vices  to  more  than 
15,(X)0  newspaper  and 
broadcast  outlets  world¬ 
wide.  There  are  237 
bureaus  —  nearly 
enough  for  one  in  every 
country'  —  throughout 
the  world. 

At  its  inception,  how¬ 
ever,  just  six  men  had  a 
single  idea:  Instead  of 
reporters  from  individual 
newspapers  fighting  — 
literally  —  to  get  the 
news,  racing  out  to  A  C  C I  A 

steamships  anchored  off-  l/l 


Nortnally  averse 
to  self  protnotion, 
AP  prepares  to 
revel  in  a  century’ 
and  a  half  of 
‘writing  history’' 


BY  DORI  PERRUCCI 


shore  in  New  York,  jostling  and 
E  R  R  U  C  C I  overturning  each  other’s  boats  to 
get  on  board  first,  the  group 
decided  to  pnxluce  a  single  telegraphic  report 
they  all  could  publish. 

“We’re  very'  gcxxl  at  recording  history,  but  we 
haven’t  been  very  gtxxl  at  recording  our  own,”  said 
Victoria  Smith,  corporate  communications  director. 

The  last  history'  of  the  AP  —  AP  The  Star)'  of 
Neu’s,  by  Oliver  Gramling  —  was  written  in  1940, 

“and  there  was  very  little  memorabilia  about  the 
news-gathering  process,”  she  said. 

To  better  record  its  rich 

but  sparsely  documented  his-  “adi  -  /  t  ' 

tory',  staffers  began  research  ^  ^  CUlVayS 
for  a  new,  comprehensive  his-  been  Cl  fciniUyf,  Clticl 

tory,  with  an  introduction  by  .  .  relehration  iS 
Peter  Arnett,  iUustrated  with  cciLUfUluni  /A 

AP  photos  —  including  many  an  Opportunity  tO 

Pulitzer  Prize  winners  -  familv 

while  Smith  and  her  staff  oucL  uur  juniny 

began  attending  rare-b(K)k  tvee  together  ” 
sales.  They  also  began  mining 
one  invaluable  and  untapped 
treasure:  the  company’s  600  or  so  active  and  loyal 


Years 


“We  got  on  the  phone  and  called  them,  and  they 
started  searching  —  under  beds  and  in  closets,” 
Smith  said.  The  hunt  turned  up  membership  con¬ 
tracts  from  the  18SK)s,  the  imposing  brass  gong 
used  on  the  general  news  desk  to  summon  copy 
boys,  and  clothing  worn  in  the  field  by  AP  corre¬ 
spondents  covering  the 

- Vietnam  War. 

The  yearlong  celebra¬ 
tion  begins  Jan.  22,  with 
opening  ceremonies  at 
the  Newseum  in 
Arlington,  Va.  The  pnt- 
gram  includes  special 
speakers,  a  video  and 
exhibit  featuring  AP 
memorabilia,  some  30  or 
40  oral  history  inter¬ 
views  with  retired 
staffers,  and  a  selection 
of  170  memorable  pho¬ 
tos  from  a  new  book. 
Plash!  The  Associated 
Press  Covers  the  World, 

AQ^Or^lATFn  PRFQQ  to  be  published  by  Harry 
I/A  I  LL/  r  r\LiJi3  n.  Abrams  in  May  1998. 
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the  immortal  image  of  U.S.  Marines 
planting  a  flag  on  Iwo  Jima;  and  a  97- 
year-old  Kansas  City  retiree  who  is  the 
last  living  AP  telegrapher. 

The  cover  of  Flash!  features  a  photo¬ 
graph  never  seen  before  by  the  public, 
or  the  staff,  for  that  matter,  said  Chuck 
Zoeller,  director  of  the  photo  library. 
“This  literally'  came  to  light  when  we 
began  digitizing”  the 
photo  archive,  which  con¬ 
tains  an  estimated  10  mil¬ 
lion  photographs,  in  1995, 
said  Zoeller.  The  photo¬ 
graph  —  showing  a  crew 
of  enlisted  men  going 
home  in  style,  on  board  an 
ocean  liner,  with  jubilant 
laces  and  arms  and  legs 
sticking  out  of  portholes 
—  is  a  gem,  capturing  in 
one  celluloid  moment  the 
heart  and  soul  of  an  era. 

"We  tried  for  a  mix  of 
the  famous  and  familiar  as 
well  as  the  lesser  known,” 
said  Zoeller. 

There’s  a  heart-stopping 
image  of  JFK’s  fatal  motor¬ 
cade  in  Dallas  a  split-sec¬ 
ond  second  after  the 
assassination  shot,  a  young 
Muhammed  Ali  practicing 


There’s  also  an  ad  campaign  and  a 
black-tie  event  scheduled  for  April  in 
Dallas,  where  newspaper  publishers 
gather  for  their  annual  meeting.  And 
then  there  are  the  requisite  souvenirs 
available  for  sale  to  the  organization’s 
3,321  employ'ees:  mugs,  briefcases,  cal¬ 
endars,  ties,  rain  slickers  and  golf 
umbrellas. 


The  exhibit  will  be  on  view  at  the 
Newseum  through  mid-May,  when  it  is 
scheduled  to  travel  to  New  York,  and 
then  to  several  state  press  associations. 

The  oral  history  interviews  feature 
some  of  AP's  “living  legends,”  such  as: 
Edith  Lederer,  who  covered  Vietnam  and 
was  AP’s  first  full-time,  female  corre¬ 
spondent;  Joe  Rosenthal,  who  captured 


1915  photo  depicts  new  AP  Teletype  machines  in  use  at  AP  offices  in  New  York 


A  Chronology  Of  Firsts 


1848  —  Six  publishers  representing  10  newspapers 
found  the  Associated  Press  in  New  York. 

1875  —  Western  Union  objects,  but  AP  secures  its  first 
leased  telegraph  wire,  a  226-mile  circuit  linking  New  York, 
Philadelphia,  Baltimore  and  Washington. 

1893  —  Melville  E.  Stone  becomes  general  manager  and 
unites  regional  AP  asstK'iations  into  the  first  national  press 
association. 

1899  —  AP  tests  Marconi’s  wireless  telegraph  while  cov¬ 
ering  the  America’s  Cup  yacht  race  off  Sandy'  Hook,  NJ. 
1900  —  AP  incorporates  as  a  nonprofit  cooperative. 

1906  —  AP  issues  the  order  —  known  as  the  “flash!”  — 
for  news  of  “supreme”  importance. 

1914  —  The  introduction  of  the  Teletype  allows  AP  to 
transmit  words  by  wire  from  keyboards  to  distant  print¬ 
ers,  eventually  creating  a  60-word-per-minute  news  web 
around  the  world. 

1916  —  AP  transmits  play-by-play  of  the  World  Series 
between  the  Brooklyn  Robins  and  Boston  Red  Sox 
directly  to  members  with  leased  wires. 

AP  and  member  newspapers  combine  resources  to 
cover  a  national  election,  tediously  tallying  votes  on  a 
precinct-by-precinct,  county-by-county  basis. 

1920  —  AP’s  election  returns  as  relayed  by  the 


Pittsburgh  Post  are  broadcast  by  KDKA,  the  first  time 
news  is  broadcast  by  voice  on  radio. 

1925  —  The  first  byline  on  the  AP  wire  is  given  to  a 
Navy  aviation  commander  named  John  Rodgers  for  his 
story'  about  the  first  attempt  to  fly  from  California  to 
Hawaii. 

1927  —  AP’s  Feature  Service  begins,  sending  feature  sto¬ 
ries  and  photos  by  mail. 

1928  —  AP’s  Business  News  wire,  the  “D”  wire  —  for  dol¬ 
lar  —  starts. 

1933  —  The  “A”  wire  is  converted  from  a  Morse  to  a 
Telety'pe  circuit  and  transmits  the  national  report  in  all 
capital  letters  at  66  words  per  minute. 

1935  —  The  first  AP  wire  photo  moves  showing  a  small 
plane  crash  in  New  York’s  Adirondack  Mountains. 

1945  —  War  correspondent  Joe  Morton  is  executed, 
along  with  nine  American  and  four  British  officers,  by  the 
Nazis  at  Mauthausen  concentration  camp. 

1945  —  Photographer  Joe  Rosenthal  captures  images  of 
Marines  raising  the  U.S.  flag  on  Iwo  Jima. 

1951  —  The  first  telety  pesetter  starts  functioning  when 
the  Charlotte  bureau  begins  service  in  North  Carolina. 

Tokyo  Teletypes  are  connected  directly  to  San 
Francisco  via  radio  to  inaugurate  a  Radio  Teletype  linking 
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his  f<K)tw()rk  with  the  Beatles,  and 
(Loretta  Scott  and  Martin  Luther  King 
embracing  after  his  release  fn)m  jail 
following  an  earh'  protest  march. 

“How  is  it  that  the  past  plays  into 
the  future?  —  that’s  the  question  we 
want  to  explore  during  this  year,” 
pondered  Smith  aloud.  AP  —  which 
t(K)k  news  reporting  fn)m  telegraph 
to  teletypesetter  to  computer  and 
now  digital  .satellite  transmi,vsion  — 
has  been  instrumental  in  advancing 
the  techniques  of  gathering  and  dis¬ 
seminating  news,  she  said,  “Not  to 
mention  the  tenets  of  journalism  the 
AP  e.stabli,shed,  of  fairness  and  impar- 
tialib  "  —  odd  concepts  at  the  turn 
of  the  20th  century,  when  news  was 
far  less  credible,  and  newspaper  fnmt 
pages  often  carried  ads  pn)moting 
political  or  pharmaceutical  miracles. 

AP  legend  Ed  White,  w  ho  joined 
AP  in  1949,  still  can  recall  those  days. 
For  a  boy  from  Tipton,  Kan.,  popula¬ 
tion  1,(XK),“1  felt  luckv,  being  with 
the  AP,"  he  said  in  a  phone  inter\'iew 
fn)m  his  home  in  Hawaii. 

He  started  in  Kansas  City,  then  home 
to  a  big  AP  bureau  and  an  important 
link  in  transmitting  news  fn)m  east  to 
west.  “1  filed  the  wires  that  came  in. 
That  was  my  first  job,”  he  said,  recalling 
his  first  major  story,  a  tornado  that 


•.  w  v-  t 

,  Sf'‘  V-  ■  ' 


The  cover  of  AP's  commemorative  photo  book  highlights  this  newly  discovered  image, 
photograper  unknown,  of  U.S.  troops  returning  home  from  Europe  in  1945  on  the  Queen 
Elizabeth. 


ripped  thn)ugh  Arkansas.  Fn)m  there  he 
went  to  the  foreign  desk  in  New  York, 
and  then  to  Tokyo  in  I960. 

And  the  rest,  as  they  say,  is  history. 
Telling  news  by  “playing  it  down  the 
middle,  without  taking  sides.  Those 


basic  tenets,  they’re  still  there  at  the  AP. 
You  work  for  a  range  of  papers,  fn)m 
the  most  liberal  to  the  mo,st  conserva¬ 
tive,  and  that’s  what  you  have  to  do,  you 
can’t  take  sides.  1  guess  that’s  one  of  the 
a-a,sons  1  .stayed  so  long.” 


Asia  and  North  America. 

1962  —  AP  luK)ks  all  its  teletypesetter  wires  together  so 
U.S.  members  can  receive  reports  of  John  Glenn’s  space 
flight  simultaneously. 

The  Sports  Wire  starts  on  its  own  teletypesetter  at  the 
high  speed  of  66  words  per  minute. 

C^omputerized  sttK'k  lists  are  transmitted  at  1,2(K)  baud 
on  the  Dataspeed  network. 

1967  —  Satellites  help  AP  transmit  news  photos  between 
Honolulu  and  London. 

The  AP-Dow  Jones  Economic  Report,  a  joint  venture 
with  Wall  Street  Journal  parent  company  Dow  Jones  & 
Co.,  begins. 

1970  —  Super  Speed  Sports  Service  begins  on  the  open¬ 
ing  day  of  college  f(X)tball  season. 

Copy  is  sent  from  a  computer  cathtxle  ray  tube  (CRT) 
screen  in  Columbia,  S.C.,  to  a  computer  in  Atlanta  and 
automatically  relayed  back  on  the  South  (^n)lina  broad¬ 
cast  wire. 

1972  —  CRTs  are  u.sed  for  the  first  time  to  file  stories  to 
the  “A”  wire. 

1974  —  AP  launches  DataSteam,  which  transmits  reports 
at  1,2(X)  words  per  minute,  up  fmm  66. 

1976  —  La.serPhoto  debuts  and  the  first  la,ser-scanned 
photos  are  transmitted. 

1979  —  AP  becomes  the  first  news  organization  to  u.se  ah 


electn)nic  darknK)m,  which  pnwides  the  ability  to  send 
pictures  digitally  and  to  computerize  darkr(K)m  tasks. 

1984  —  AP  becomes  the  first  news  organization  to  t)wn  a 
satellite  trmansponder. 

1989  —  A  graphics  department  is  formed  to  create  and 
deliver  news  graphics,  maps  and  charts  via  computer. 

1990  —  AP  intnKluces  PhotoStream  and  begins  delivering 
photos  via  satellite.  Four  regional  photo  editing  desks  han¬ 
dle  state  photos. 

1994  —  The  AP  News  Camera  2(XX),  a  digital  filmless 
camera,  debuts. 

AdSEND,  a  digital  service  for  delivering  ads,  is  approved 
by  the  board. 

APTV,  a  global  video  news  gathering  agency,  launches. 

1996  —  Photographers  cover  Super  Bowl  XXX  with  digi¬ 
tal  cameras  —  AP’s  first  all-digital  photo  coverage  of  a 
major  sporting  event. 

AP  initiates  the  Western  Regional  Serv  ice  for  1 3  states. 
AP  and  the  British  Broadcasting  Cx)rp.  sign  a  contract  to 
develop  the  Electronic  News  Pnxluction  System  (ENPS)  to 
combine  text,  audio  and  video  in  a  desktop  computer  ter¬ 
minal. 

The  Wire,  AP’s  World  Wide  Web  news  service  for  mem¬ 
bers,  launches. 

1997  —  AP  Photo  Archive,  an  electn)nic  librarv’  of  AP 
photos,  launches  on  the  Internet. 
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Ad  Volume  in  Selected  National  Categories 

(January-August  1997  -  Full  Run  ROP,  In  Inches) 


Top  20  Daily  Newspapers 


NEWSPAPER 

TOTM. 

Airlines 

AMoOmIai 

Atsociationc 

Factory 

Aetomotive 

Banlu 

Computers  ft 
S^tware 

Crtdit 

Cards 

Faadft 

Haataliald 

HauhA 

Rasarts 

Imaranca 

Invasmiaiits 

Maliaa 

Picturas 

TravalA 

TaurisBi 

UtilHias  A 
CaaiMs 

1  New  York  Times 

328,404 

21,547 

4,498 

11,403 

19,476 

30,124 

5,621 

1,899 

6,299 

3,191 

17,046 

131.447 

6,725 

69,128 

2  Los  Angeles  Times 

357,950 

11,008 

45,868 

15,235 

19,840 

15,531 

2,048 

2,934 

6,942 

7.340 

7,191 

181,145 

5.441 

37,427 

3  Washington  Post 

210,668 

13,807 

42,844 

9,624 

36,289 

9,736 

1,989 

916 

5,440 

3,188 

4,523 

37,842 

4,538 

39.932 

4  New  York  Daily 

News 

130,582 

8,549 

5,991 

7,995 

16,550 

1,903 

14 

564 

3,744 

4,562 

660 

44,968 

3.741 

31,341 

5  Chicago  Tribune 

185,193 

13.035 

31,021 

11.982 

16,534 

12,814 

2,365 

2,586 

8,058 

3,274 

3,640 

41,513 

3,962 

34,409 

6  Newsday 

169,795 

6.105 

17,286 

11,357 

55,031 

2,950 

252 

806 

1,387 

4,112 

1,778 

38,913 

6.472 

23,346 

7  Houston  Chronicle 

143,501 

9,684 

32,755 

2,603 

10.416 

6,875 

518 

857 

1,535 

3,783 

3,100 

32,361 

1,421 

37,593 

8  San  Francisco 

Chronicle 

146,845 

7,536 

15,479 

4,574 

13.558 

16,438 

2,871 

2,067 

6,563 

4,625 

3,206 

43,457 

2,614 

23,857 

9  Chicago  SunTimes 

119,025 

9,682 

12,105 

12,885 

14,597 

2,196 

65 

1,813 

9,774 

975 

538 

33,642 

2,129 

18,624 

10  Dallas  Morning 

News 

148,388 

9,581 

16.697 

2,566 

15,761 

10,803 

1,511 

1,463 

7,690 

3,038 

4,062 

31,387 

3,157 

40  672 

11  Phoenix  Arizona 
Republic 

139,590 

10,299 

22,084 

5,656 

9,833 

4,798 

326 

922 

4,808 

14,374 

1,739 

27,015 

2,204 

35,532 

12  Boston  Globe 

183,325 

10,315 

12.553 

10,621 

19,339 

13,025 

1,849 

1,801 

19,670 

6,156 

8,081 

37,709 

5,882 

36,324 

13  New  York  Post 

122,825 

4,668 

4,353 

8,836 

16,606 

1,547 

14 

120 

6,582 

4,998 

1,139 

32,652 

19,621 

21,689 

14  Philadelphia 

Inquirer 

145,909 

9,388 

9,698 

15,205 

31,343 

8,821 

1,010 

623 

4,298 

4,646 

2,048 

34,959 

1,383 

22,487 

15  Newark  Star-Ledger 

154,186 

8,992 

14,508 

16,302 

34,459 

867 

287 

1,145 

4,091 

12,030 

2,799 

23,236 

3,183 

32.287 

16  Cleveland  Plain 

Dealer 

98,315 

5,250 

10,933 

9,541 

21,648 

1,507 

0 

1,480 

1,227 

8.262 

3,118 

20,201 

1,153 

13.995 

17  San  Diego  Union- 

Tribune 

144,141 

3,104 

29,476 

4  497 

14,698 

2,745 

979 

855 

3,422 

6,974 

2.828 

32,132 

1,852 

40,579 

18  Detroit  Free  Press 

74,799 

5,725 

15,572 

1,850 

4,865 

6,379  ■ 

373 

822 

1,453 

383 

1,004 

24,855 

1,014 

10,504 

19  St  Petersburg  Times 

69,308 

1,857 

10,480 

3,089 

15,253 

1,167 

65 

678 

1,056 

1,889 

3,112 

11,892 

3,037 

15,733 

20  Miami  Herald 

120,507 

4,849 

13,960 

3,075 

25,389 

1,858 

1,130 

1,595 

2,558 

3,709 

2,509 

27,642 

4,118 

28,115 

NEWSPAPER 

TOTAL 

Airiims 

Amo  Dealor 
Assocjatjont 

Top  20  Sunday  Newspapers 

Factory  Computers  &  Credit  Food  ft  Hotels  ft 

Automotive  Banks  Software  Cards  Household  Resorts 

Insuranca 

Investmemi 

Matian 

Picturas 

Travel  A 
Taurism 

UtilNias  A 
Camus 

1  New  York  Times 

262,264 

15,363 

21,479 

13,557 

8,577 

2,430 

4,232 

1,822 

37,534 

716 

17.413 

63,294 

59,948 

15,899 

2  Los  Angeles  Times 

179,797 

10,005 

14,084 

2,923 

7,903 

1,195 

1,003 

1,484 

38,440 

702 

3,343 

48,662 

35,282 

14,771 

3  Washington  Post 

81,444 

5,563 

5,700 

1,414 

12,131 

858 

386 

132 

13,400 

409 

2,459 

11,897 

20,134 

6,961 

4  Chicago  Tribune 

142,418 

8,609 

18,511 

8,911 

3.706 

1,874 

1,152 

247 

21,313 

606 

2,524 

15,188 

37,950 

21,827 

5  Philadelphia 

Inquirer 

105,371 

4,514 

3,896 

8,319 

22,469 

859 

560 

840 

13,027 

3,021 

2,146 

11,150 

24,305 

10,265 

6  New  York  Daily 

News 

64,720 

3,469 

945 

2,917 

1,722 

273 

0 

271 

14,422 

1,293 

336 

13,953 

14,337 

10,782 

7  Dallas  Morning 

News 

97,590 

6,409 

2,797 

967 

10,913 

1,422 

227 

324 

12,074 

2,836 

2,808 

10,870 

25,348 

20,595 

8  Detroit  News  &  Free 

Press 

68,158 

7,199 

16,525 

1,731 

3,136 

620 

32 

193 

4,867 

318 

771 

8,378 

15,159 

9,229 

9  Boston  Globe 

145,462 

6,578 

14,273 

5,983 

16.652 

1,590 

797 

158 

25,966 

2,183 

1,829 

11,280 

38,660 

19,513 

10  Houston  Chronicle 

69,124 

5,812 

1,959 

494 

7,354 

1,467 

138 

207 

6,736 

1,746 

1,535 

8,034 

19,429 

14,213 

11  Atlanta  Journal 

Constitution 

89,816 

5,827 

7,035 

3,918 

6,304 

1,660 

82 

256 

9,016 

483 

2,943 

9,039 

33,482 

9,771 

12  Minneapolis  Star 

Tribune 

72,789 

3,043 

6,016 

1,001 

7,425 

617 

126 

604 

14,920 

1,344 

3,201 

7,525 

19,834 

7,133 

13  Newsday 

83,126 

3,465 

3,784 

4,144 

9,322 

552 

144 

43 

17,745 

1,162 

330 

12,423 

25,892 

4,120 

14  San  Francisco 

Examiner  & 

Chronicle 

98.596 

6,641 

4,236 

718 

3,747 

2,054 

653 

1,119 

26,834 

704 

2,062 

11.669 

25,431 

12,728 

15  Newark  Star-Ledger 

111,460 

4,560 

7,053 

6,194 

25.505 

133 

15 

76 

21,502 

3,413 

2,550 

5,951 

31,931 

2,577 

16  Phoenix  Arizona 

Republic 

100,166 

5,404 

6,302 

890 

8,831 

894 

617 

496 

22,415 

15,707 

2,077 

6,992 

15,517 

14,024 

17  St  Louis  Post- 
Dispatch 

53,529 

3,696 

6,883 

425 

5,866 

294 

190 

157 

9,602 

851 

1,128 

5,803 

10,785 

7,849 

18  Cleveland  Plain 

Dealer 

66,586 

2,407 

3.662 

1,868 

10,384 

831 

0 

920 

2,722 

6,463 

911 

6,009 

21,415 

8,994 

19  Seattle  Times/Post- 
Intelligencer 

79,145 

6,414 

2,454 

311 

7,031 

861 

0 

573 

7,042 

903 

1,530 

9,620 

33,453 

8,953 

20  Miami  Herald 

66,602 

3,456 

4,897 

1,060 

7,316 

56 

0 

241 

9,939 

665 

1,365 

8,488 

20,004 

9.115 

Sources:  Competitive  Media  Reporting,  ABC  FAS-FAX  (as  of  March  31, 1997) 
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Ad  Volume  in  Selected  Retail  Categories 

(January-August  1997  -  Full  Run  ROP,  In  Inches) 


Top  20  Daily  Newspapers 


NEWSPAPER 

TOTAL 

Apparel  A 
Accessaries 

AetoSappty/ 

Repak 

Books  A 
Statianery 

Building 

Materials 

Computer 

Stares 

Electrenics 

Department 

Stores 

Discaunt 

Stores 

Drug 

Stares 

Feed 

Stores 

Femitore  A 
Accetearies 

Stores 

Office  Supply 

Stores 

Spurts  A 
Tays 

1  New  York  Timet 

266.778 

25,279 

15 

7.664 

847 

35,807 

19,649 

97,308 

1,720 

671 

715 

43,345 

17,744 

9,184 

6.830 

2  Lot  Angeles  Timet 

506.065 

7,879 

13,224 

1,312 

4,386 

14,597 

76,196 

238,761 

12,294 

1,153 

29,592 

46,373 

1.998 

24,856 

33,444 

3  Washington  Post 

456.108 

21,658 

3,245 

644 

14,661 

19.865 

53,592 

163,946 

10,985 

2,314 

39,960 

96,958 

4,179 

10,568 

13,533 

4  New  York  Daily 

News 

270,218 

8,196 

15,400 

49 

7,707 

5,795 

70.765 

80,172 

3,925 

1.235 

14,631 

51,619 

871 

5.171 

4.682 

S  Chicago  Tribune 

285.740 

14,209 

2,753 

825 

6.060 

14,135 

37.215 

88,766 

12.827 

2.629 

5,775 

67,429 

4,250 

9,434 

19,433 

6  Newsdey 

334,098 

14.340 

8,560 

171 

9,295 

9.119 

102,840 

98,381 

12,291 

1,823 

3.013 

46,685 

1.946 

14.497 

11,137 

7  Houston  Chronicle 

524,312 

32,806 

6.526 

930 

17,747 

13,917 

40,648 

190.951 

18,361 

408 

23,639 

139,426 

4.289 

11,568 

23,096 

8  San  Francisco 

Chronicle 

211,374 

7,718 

2,597 

1,033 

1,139 

8,302 

18.188 

98,789 

8,930 

5.195 

882 

32.248 

1,048 

15,522 

9,783 

9  Chicago  Sun-Times 

167,134 

7,782 

8,573 

62 

10,521 

4,970 

47,888 

32,128 

7,041 

427 

7,120 

25,309 

408 

8,585 

6,320 

10  Dallas  Morning 

News 

544,062 

23,674 

4,644 

1,023 

19.069 

18,403 

42,833 

204,375 

15,999 

892 

66,722 

106,290 

3,918 

19  658 

16,562 

11  Phoenix  Arizona 

1  Republic 

380.621 

9,651 

9,746 

467 

21,199 

9,255 

34,741 

125,059 

6,362 

1,578 

17,837 

121,748 

2,072 

7,624 

13.082 

12  Boston  Globe 

304.470 

15,599 

1,483 

5.251 

5,358 

10,486 

23.481 

151,509 

14,642 

2,207 

8,275 

36,249 

5,215 

7,543 

17.172 

13  New  York  Pott 

102,919 

8,982 

732 

132 

1,613 

8,406 

52,933 

1.939 

3,435 

1.128 

2,814 

12,982 

1,428 

1,502 

4.893 

14  Philadelphia 

Inquirer 

345,707 

11,511 

3,652 

318 

4,827 

30.979 

17.956 

180,841 

3,607 

1,225 

3,861 

68,865 

2.777 

6.985 

8,303 

15  Newark  Star-Ledger 

338,264 

18,054 

5,192 

298 

8,581 

9.470 

89,933 

95.394 

11.943 

2,009 

7.142 

67,009 

2,603 

11,035 

9,501 

16  Cleveland  Plain 

Dealer 

266,348 

8,363 

4,612 

606 

9,307 

2,688 

15,832 

109,006 

7,010 

2,012 

39,497 

48,340 

1,335 

10,910 

6.830 

17  San  Diego  Union- 

Tribune 

451,052 

6,196 

11,852 

639 

9.227 

30,521 

95,065 

144,209 

7,666 

818 

28,488 

62,420 

3,567 

11,804 

38.580 

18  Detroit  Free  Press 

160,494 

5.633 

2.321 

104 

12,988 

4,582 

45,414 

41,789 

7,596 

1,806 

4,935 

11.777 

601 

9.994 

10,954 

19  St  Petersburg  Times 

225,763 

6.341 

6,395 

2,929 

6,819 

3.548 

29,352 

69,418 

22,897 

579 

5,445 

50,431 

1,479 

10,196 

9.934 

20  Miami  Herald 

1 

374,259 

5,832 

2,956 

248 

5,954 

7,840 

134,347 

102,343 

14,872 

613 

3,699 

77,666 

1,092 

11,271 

5,526 

1 

NEWSPAPER 

TOTAL 

Apparel  A 
Accessories 

Auto  Supply/ 
Rapair 

Top  20  Sunday  Newspapers 

Books  A  Building  Computer  Consumer  Dapertment  Olsceunt 
Stationery  Materials  Stares  Electronics  Stares  Stores 

Drug 

Stores 

Feed 

Stares 

Fumitora  A 

Stores 

Office  Supply 

Stores 

Sparta  A 

TW» 

1  New  York  Times 

136,999 

14,509 

0 

1,329 

no 

5,749 

12,080 

73,298 

1,064 

0 

42 

18,815 

8,399 

994 

610 

2  Los  Angeles  Tunes 

137,018 

6,087 

10,547 

3,884 

709 

1,670 

13,473 

58.924 

1,871 

1,524 

12,524 

11,848 

2,031 

6,789 

5,137 

3  Washington  Post 

106,717 

4,235 

8,586 

2,715 

1,043 

763 

2.017 

33,313 

3,885 

8,725 

19,455 

15,872 

2.312 

2,287 

1,509 

4  Chicago  Tribune 

96.921 

4,495 

6,704 

3,690 

1  709 

2,069 

5.099 

31,843 

3,698 

1,797 

947 

22.192 

1,754 

8,387 

2,537 

5  Philadelphia 

Inquirer 

160,104 

1,697 

10,490 

1.131 

2,206 

4.442 

40,494 

34,771 

1,878 

8,643 

5.808 

44,274 

493 

2,120 

1,657 

6  New  York  Daily 

News 

108,684 

1,441 

7,736 

6 

793 

5,486 

27,519 

11,246 

4,097 

5,666 

18,714 

24,975 

0 

186 

819 

7  Dallas  Morning 

News 

265,029 

3,373 

10,591 

982 

2,419 

6,416 

18,947 

78,532 

3,830 

46 

79,967 

14.175 

804 

6.130 

38,8-7 

8  Detroit  News  &  Free 

Press 

62,059 

731 

1,549 

54 

6.862 

466 

12,096 

12,588 

4,256 

414 

6.200 

9,591 

139 

4,197 

2,9’ 6 

9  Boston  Globe 

139,305 

5.687 

4,275 

3,533 

5,076 

3,560 

4,157 

50,310 

3,432 

3,315 

37 

40,652 

5.045 

3,936 

6,290 

10  Houston  Chronicle 

223,455 

11,660 

9,669 

1,300 

1.852 

5,996 

22.096 

72,412 

6,494 

128 

12,884 

36,813 

1,722 

4,785 

35.644 

11  Atlanta  Journal 

Constitution 

120,819 

4.964 

12,095 

513 

998 

5,339 

4.772 

43,475 

14,390 

450 

14,063 

12,734 

1,042 

3,918 

2.066 

12  Minneapolis  Star 

Tribune 

77,504 

1,431 

6,680 

479 

4,729 

781 

838 

12,458 

6,935 

3,340 

18,240 

11,802 

568 

4,010 

5,213 

13  Newsday 

97,929 

1.765 

1,584 

25 

3,349 

2,304 

26,542 

19,244 

4,648 

1,471 

851 

28.638 

1,184 

4.521 

1,803 

14  San  Francisco 

Examiner  & 

Chronicle 

98,372 

2,924 

5,429 

2,975 

886 

1,435 

5,212 

45,335 

1,403 

226 

2.389 

20.297 

2,603 

5,297 

2,261 

15  Newark  Star-Ledger 

125,599 

3,637 

5,441 

167 

3,491 

5,566 

22,778 

23,055 

5,150 

7,491 

20,284 

20,742 

577 

4,523 

2,697 

16  Phoenix  Arizona 

Republic 

110,136 

666 

8,374 

69 

3,850 

6,160 

5,354 

37122 

1.758 

404 

11,149 

26  067 

1,271 

2,673 

5,219 

17  St  Louis  Post- 

Dispatch 

57,301 

286 

4,549 

144 

2.294 

996 

599 

27,456 

2,702 

15 

6,237 

7,242 

19 

4,349 

413 

1  18  Cleveland  Plain 

1  Dealer 

82,851 

1,243 

6,069 

170 

10,356 

548 

765 

28,804 

2,825 

9.266 

6,061 

4,475 

189 

9,790 

2,290 

1  19  Seattle  Tlmes/Post- 

1  Intelligencer 

78,470 

3,045 

8,128 

1,076 

4,539 

4,715 

5,726 

26.141 

2,964 

1,357 

730 

11,488 

901 

5.633 

2,027 

i  20  Miami  Herald 

122,167 

1,006 

5,773 

24 

794 

1,168 

48.557 

31,221 

2,117 

72 

3,120 

19.901 

1,621 

5,892 

901 

Sources:  Competitive  Media  Reporting,  ABC  FAS-FAX  (as  of  March  31, 1997) 
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BY  JIM  ROSENBERG 

Daily  News 
Vs.  Goss 


T  ?  HE  FIRST  GOSS 

Newsliner  customer 
—  also  the  first  to  use 
positive-feed  keyless 
inking  —  is  suing  the 
press  maker  for  fraud  and  breach 
of  a  $62  million  contract. 

Asking  for  a  jury  trial  and 
unspecified  compensatory'  and 
punitive  damages.  New  York  Daily 
News  owner  Daily  News  L.R 
named  Rockwell  International 
Corp.  and  Goss  Graphic  Systems  Inc.  as  defendants 
in  a  complaint  filed  in  July  and  recently  assigned  to 
Judge  Ira  Gammerman  in  state  Supreme  Court  in 
Manhattan.  The  case  is  not  expected  to  be  ready' 
for  trial  for  at  least  another  year. 


In  an  unusually 
nasty  dispute, 
newspaper  sues 
nuinufacturer 
over  $62  million 
press 
instalUition 


This  fall  Cioss  moved  to  dismiss 
the  complaint  for  failure  to  state  a 
cause  of  action.  Rockwell,  Goss’ 
previous  owner,  joined  the  motion, 
which  notes  that  although  that 
company  received  a  courtesy  copy 
of  the  complaint,  it  was  “not  pnjp- 
erly  served"  and  reserves  the  right 
to  contest  service.  The  motion  also 
states  that  Daily  News  neither 
alleged  breach  of  contract  by 
Rockwell  nor  “identified  any 
Rockwell  representations  supporting  its  fraud 
claim.”  Daily  News  was  expected  to  respond  this 
month. 

Marc  Kramer,  Daily  News  ass(K'iate  general  coun¬ 
sel,  denied  that  the  timing  of  the  action,  in  July',  was 
related  to  the  start  of  color  printing  in  the  national 
edition,  in  June. 

“There’s  no  magic  to  that  filing  date,"  he  said, 
explaining  that  Daily  News  just  kept  waiting  to  see 
if  Goss  would  correct  the  alleged  pn)blems. 

Daily'  News  asserts  that  Rockwell  negotiators 
“laughed  off"  the  paper’s  concerns  that  Rockwell 
would  spin  off  its  press  manulacturing  business, 
and  that  “as  an  inducement,”  Rockwell  “agreed  to 
be  jointly  and  severally  liable”  for  Graphic  Systems’ 
performance  under  its  agreements  with  Daily 
News.  (The  sale  agreement  provided  that  Rcxrkwell 
give  Daily  News  60  days’  notice  before  Graphic 
Systems  changed  hands  and  extend  certain  war¬ 
ranties  in  effect  at  the  time  of  sale.) 

Daily  News  bought  the  press  from  Rcxrkwell’s 
Graphic  Systems  Division  in  March  of  1994. 
Delivery  began  in  the  summer  of  1995,  and  the  fol¬ 
lowing  January'  the  newspaper  began  using  the 
first  of  its  nine  Newsliners  (four  floor  units  and 
one  color  tower  each).  Ten  months  later  RcK'kwell 
sold  the  division,  which  became  privately  held 
Goss  Graphic  Systems. 

A  high-speed,  double-wide  offset  press  named 
for  its  first  customer,  the  Newsliner’s  units  can  be 
stacked  in  towers  like  the  Goss  Colorliner,  but  is 
more  compact  and  less  expensive  than  that  top-of- 
the-line  Goss  press.  The  Newsliner  was  the  first 
Goss  press  to  offer  keyless  inking  as  an  alternative 
to  either  open  fountains  or  digital  inkers. 

Inkers  in  the  two  other  keyless  Newsliners  in 

This  first  Goss  Newsliner  is  at  the  heart  of  the  suit, 
involving  allegations  of  untested  technology  and  faulty 
installation. 
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the  U.S.,  however,  are  different  from  ink¬ 
ing  systems  on  the  Daily  News'  presses 
in  its  new  Liberty  View  plant  in  Jerse\’ 
City,  N.J.  The  newer  version  is  designed 
for  easy  removal  and  replacement,  and 
dampeners  on  later  Newsliners  can  be 
swapped  out  easily. 

Initially,  Newsliners  alst)  came 
equipped  with  Meridian  contn)ls,  Goss’ 
first  PObased  press  contn)l  system. 
Meridian  was  created  by  R(K'kw'ell  engi¬ 
neers.  (ioss  no  longer  bundles  or  speci¬ 
fies  a  press  contn)l  system.  R(x:kweirs 
Allen-Bradley  now  handles  Meridian, 
and  Cioss  customers  may  elect  to  use 
contntls  fn)m  other  suppliers,  u  pically 
Hone\well  and  Harland-Simon. 

“Cioss  has  full  confidence  in  its 
Newsliner  pnKluct,  having  sold  more 
than  1  ,(KK)  couples  worldwide,  many 
with  our  patented  (a)lorFlow  keyless 
inking  technolog),”  said  a  Cioss 
spokesman,  referring  to  the  latest  key¬ 
less  inker.  Neither  the  spokesman  nor 
Cioss  vice  president  and  general  counsel 
Jack  Merr\  man  would  answer  questions 
(see  box  at  right).  The  NewYoiic  attor¬ 
ney  representing  Rockwell  and  Cioss  did 
not  return  a  call. 

The  >’ear  before  Fred  Drasner  and 
Mortimer  B.  Zuckerman  bought  the 
Daily  News  out  of  bankruptc7,  their 
Daily  News  L.R  shopped  fior  new  {)ress- 
es  from  five  manufacturers  in  three 
countries.  Daily  News  maintains  that  it 
informed  all  press  makers  that  taking 
the  Daily  News  out  of  bankruptcy  in 
the  competitive  New  York  market 
“made  it  acutely  risk  averse”  and 
required  a  short  start-up  period  for 
pres.ses  of  pnwen  reliability. 

The  complaint  goes  on  to  state  that 
R(x:kwell-Cioss  “repeatedly'  assured” 

Daily  News  it  could  make  and  install 
pn)ven  presses,  put  them  into  operation 
in  the  required  time,  and  pn)mised  ade¬ 
quate  personnel  would  be  alltK'ated. 
Daily  News  says  Goss’  failure  to  make 
the  presses  fully  operational  within  the 
agreed  schedule  harmed  its  business  in 
terms  of  lo,st  readers,  lost  advertisers, 
lost  revenues,  delayed  distribution  and 
“inordinate  labor  costs.”  From  the  start, 
it  says,  each  press  “n)utineh'  malfunc¬ 
tioned”  owing  to  various  mechanical, 
electrical  and  software  failures  that  cre¬ 
ated  almost  daily  pnKluction  pn)blems. 

At  the  crux  of  the  complaint,  accord¬ 
ing  to  Kramer,  is  the  fact  that,  as  a  daily 
new.spaper  with  one  plant,  the  News 
cannot  shut  down  for  weeks  to  make 
repairs,  then  make  up  for  lost  pnxluc- 
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1  Goss  Responds 

GOSS  GRAPHIC  SYSTEMS  issued 
the  following  statement  about 
;  Daily  News  L.R’s  lawsuit  accusing 
Goss  of  fraud  and  breach  of  contract 
in  the  design  and  installation  of 
Newsliner  pres,ses: 

!  “Although  Goss  policy  is  not  to 
I  comment  on  pending  litigation  mat- 
I  ters,  we  can  say  that  we  have  contin- 
i  ued  to  support  and  work  with  the 
i  New  York  Ztoi/j  to  address  all  j 
j  operational  concerns  since  start-up.  j 
j  “We  have  full  confidence  that  our  | 

I  partnership  with  the  New  York  Daily 
i  News  operational  management  will 
i  make  this  an  outstanding  installation. 
We  are  pleased  to  be  working  with 
those  pnrfessionals,  with  whom  we 
I  share  a  common  gt)al;  to  help  make 
j  the  New  York  Daily  News  a  first-rate  i 
I  tabloid  serving  the  New  York  market.”  ; 
i - - - j 

tion  later. 

“Every  body  knew  where  we  were 
and  what  we  had  to  do  and  how  quick¬ 
ly  we  had  to  do  it,”  Kramer  said.  “Goss 
made  all  the  assurances  in  the  world 
that  they  would  accompli,sh  that,  and 
yet  here  we  are.  We  shoved  off  from  the 
dock,  and  we’re  at  sea,  and  we  find  out 
the  boat  is  not  seaworthy.” 

REPAIR,  REPLACE,  RETURN 

Goss  wants  the  case  dismis.sed  on 
grounds  that  the  sale  agreement  pro¬ 
vides  the  only  applicable  remedies  for 
its  own  breach,  that  claims  of  fraud  are 
unsupported,  and  that  New  York  does 
not  recognize  bad-faith  performance 
and  breach  of  the  covenant  of  grxxl 
faith  and  fair  dealing  as  independent 
causes  of  action. 

For  any  alleged  breach  of  contract, 
says  Goss,  the  agreement  clearly  limits 
remedies  to  repair  or  replacement  at 
Goss’  expense  or,  failing  those  remedies, 
return  of  the  equipment  for  a  refund 
with  interest.  According  to  the  motion. 
Daily  News  neither  as,serts  “a  breach  of 
the  contract’s  remedy'  pnmsions”  nor 
alleges  that  the  remedy  “failed  of  its 
essential  purpose”  —  pr(K)f  of  which 
would  allow  it  to  avoid  the  exclusive 


.  For  a  look  at  other  Newsliner 
installations,  see  the  Technology 
section  next  week. 
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remedy  pnwision. 

In  the  matter  of  fraud  or  fraudulent 
inducement,  Goss  cites  New  York  case 
law  that  rejects  such  accusations  as 
independent  causes  of  action  when  the 
only  fraud  alleged  relates  to  a  breach  of 
contract.  The  motion  further  states  that 
“fraud  requires  misrepresentation  of 
existing  fact,”  whereas  “pntmises  and 
representations  relating  to  performance 
of  a  contract  are,  by  definitktn,  expres¬ 
sions  of  future  obligation  and  expecta¬ 
tion”  that  are  not  held  by  New  York 
courts  to  support  fraud  claims. 

As  for  claimed  lost  productivity,  cus¬ 
tomers  and  revenues,  the  agreement 
bars  recovery  for  consequential  or  inci¬ 
dental  damages  —  contractual  exclu¬ 
sions  honored  by  New  York  law,  accord¬ 
ing  to  Gt)ss. 

f  Jaims  for  punitive  damages  are  not 
supported  by  New  York  law,  according 
to  the  motion.  Goss  says  Daily  News 
does  not  allege  the  required  gross, 
morally  reprehensible  and  wantonly  dis¬ 
honest  conduct  directed  at  the  general 
public  that  is  required  for  the  award  of 
such  damages. 

METROLINER  TO  NEWSLINER 

Daily  News  recognized  Goss 
Metroliner  and  Colorliner  presses  as 
pnwen  and  successful  at  other  major 
dailies,  but  said  the  older  Metntliner 
would  limit  its  color  printing  and  the 
Carlorliner  exceeded  its  tight  budget. 

“Ov'er  time,”  the  complaint  states, 
“Goss  persuaded  Daily'  News  to  add 
color  towers  to  the  Metroliner  presses 
used  by  the  New  York  Times”  The 
Times  was  then  closing  its  Carlstadt, 

N.J.,  plant  and  l(M)king  for  a  new  home 
for  its  presses,  while  RtK'kwell  was 
introducing  MetnKarlor  towers  as  a  way 
ft)r  its  older  offset  customers  to  add 
four-color  capability  within  limited  fkxrr 
space. 

But  before  a  contract  wxs  signed, 

Goss  sought  to  sell  Daily  News  on  the 
Newsliner  as  a  better  solution,  offering 
(a)lorliner  color  capacity'  for  less  money, 
according  to  the  complaint. 

“With  the  sole  exception  of  keyless 
inking,”  the  complaint  states,  Goss  repre¬ 
sented  the  Newsliner  as  no  more  than 
the  “current  version  of  its  well-estab¬ 
lished  press  technology  ”  and  "the  ftinc- 
tional  equivalent  of  its  established 
Metn)liner  presses.” 

The  complaint  also  says  Goss:  assured 
I>aily  News  that  a  Newsliner  with  key 

(See  Lawsuit  on  page  36j 
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NEWSPAPERS  SUE  OVER 
NET  DOMAIN  NAMES 

Action  comes  after  Maryland  entrepreneur  registers 

'ChicagoTribune.com'  and  'TampaTribune.com' 


by  David  Noack 


Chaharbakhsh 
has  also 
registered  at 
least  10  other 
domain  names 
of  media 
companies, 
including 
TimesMirrorcom 
and  Izvestia.com 


Noack  is  associate  editor 
of  MediaINFO.com. 


The  Chicago  Tribune  and  Tampa  Tribune  have  filed 
a  lawsuit  against  a  Maryland  company  that  has  reg¬ 
istered  the  Internet  domain  names  “ChicagoTri- 
bune.com”  and  “TampaTribune.com.” 

In  a  joint  lawsuit  filed  on  Sept.  17  in  Federal  District  Court  in  Maryland,  the  two  newspaper 
companies  allege  that  Internet  Services  Incorporated  (ISI)  of  Bethesda,  Md.,  is  infringing  and  dilut¬ 
ing  their  trademarks.  The  newspapers  are  asking  the  court  to  issue  an  injunction  preventing  the 
domain  names  from  being  used.  They  are  also  asking  for  unspecified  monetary'  damages.  No  court 
date  has  been  set. 

Massoud  Chaharbakhsh,  who  owns  ISl,  registered  the  ChicagoTribune.com  and  TampaTri- 
bune.com  domain  names  earlier  this  year.  He  also  conducts  business  under  the  name  “Internet 
Newsstand.” 

New  area  of  intellectual  property  rights  law 

Internet  legal  experts  say  this  appears  to  be  one  of  the  first  times  newspapers  have  taken  legal 
action  over  the  issue  of  domain  names.  In  1996,  the  Houston  Chronicle  filed  suit  against  a  local 
online  publisher  who  registered  the  domain  “HoustonPost.com,”  the  name  of  a  newspaper  that  had 
earlier  been  purchased  and  then  closed  by  the  Chronicle.  The  Chronicle  claimed  that  it  still  owned 
the  defunct  newspaper’s  trademark.  That  case  was  settled  before  it  went  to  court;  the  defendant 
publisher  agreed  to  cease  using  the  “HoustonPost.com”  name. 

Ten  other  newspapers  and  media  companies 

Along  with  ChicagoTribune.com  andTampaTribune.com,  Chaharbakhsh  has  also  registered  at 
least  10  other  domain  names  of  news  media  companies,  including  “LosAngelesTimes.com,” 
■‘TimesMirror.com,”  and  “Izvestia.com,”  as  well  as  those  of  some  radio  and  television  stations  in  the 
Washington,  D.C.,  area. 

An  online  search  for  domain  names  registered  by  Chaharbakhsh  turned  up  several  that  are  on 
“hold,”  a  designation  meaning  that  a  dispute  has  arisen  over  the  use  of  the  domain  name. 

Domain  names  are  registered  with  Network  Solutions  Inc.  (NSI)  of  Herndon,  Va.,  under  contract 
from  the  National  Science  Foundation.  The  names  are  doled  out  on  a  first-come,  first-serve  basis. 
There  is  a  $100  registration  fee  and  an  annual  $50  fee  to  maintain  the  domain  name.  David  Graves, 
NSI’s  director  of  business  affairs,  said  the  company  approves  more  than  125,000  domain  names 
monthly.  “It  [the  Internet]  was  never  envisioned  to  become  a  network  over  which  people  would 
conduct  electronic  commerce,”  he  said. 

“We  register  names  on  a  first-come,  first-serve  basis  and  it  is  the  responsibility'  —  and  it  always 
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has  been  —  of  the  trademark  owners  to 
p)oiice  their  marks.  We  have  no  way  of 
knowing  what  they  consider  to  be 
infringement  of  their  intellectual  pn)p- 
erty  rights,”  said  Graves. 

The  issue  of  domain  names  and  trade¬ 
mark  law  is  relatively  new  but  important 
because  of  the  rapidly  increasing  com¬ 
mercial  value  of  such  designators. 
Domain  names  on  the  Web  are  the 
address  a  user  types  into  an  Internet 
browser  to  get  to  a  certain  Web  site. 
They  are  also  known  as  Uniform 
Resource  Locators  (URLs)  and  have 
emerged  as  critically  important  brand 
identifiers  in  Internet-related  promo¬ 
tions.  For  instance,  Toyota  has  spent 
huge  amounts  of  money  to  promote  the 
URL,  "Toyota.com,”  in  its  national  televi¬ 
sion  and  magazine  print  ad  campaigns. 

Underestimated  importance 

When  they  launched  Web  sites,  most 
newspapers  registered  the  name  of  their 
online  edition  which  was  usually  differ¬ 
ent  from  the  name  of  their  print  edition. 
The  Web  site  of  the  Philadelphia 
Inquirer,  for  instance,  has  the  domain 
name  of  “PhillyNews.com.”  Many  pub¬ 
lishers  initially  underestimated  the 
importance  of  such  names  and  did  not 
register  all  the  obvious  variations  rele¬ 
vant  to  their  publications.  Only  later  did 
they  begin  to  understand  that  gn)wing 
numbers  of  consumers  frequently  guess 
at  domain  names  as  they  surf  the  Web  — 
entering  one  that  seems  the  most  proba¬ 
ble.  Persons  who  want  to  see  the 
Chicago  Tribune's  online  edition  but 
don’t  know  the  address  are  likely  to  first 
try  “ChicagoTribune.com.”  But  the  actual 
URL  for  that  newspaper's  Web  site  is 
“Chicago.Tribune.com.”  Tlie  URL  for  the 
Tampa  Tribune  is  “TampaTrib.com.” 

Paulette  Dcxlson,  an  attorney  for  the 
Chicago  Tribune,  said  when  the  news¬ 
paper  company  recently  went  to  regis¬ 
ter  ChicagoTribune.com,  it  discovered 
the  name  was  already  taken.  “We  are  tr>'- 
ing  to  get  use  of  the  domain  name.  .  .  . 
[ISl]  said  they  basically  want  to  use  it  for 
a  site,  a  not-for-profit  site,”  said  Dod.son. 

ISI  seeks  'negotiations' 

Bethesda  attorney  Thomas  P  Liniak, 
who  is  representing  Chaharbakhsh, 
argues  his  client  followed  the  law  and 
legal!)'  registered  the  two  domain  names 
now  in  dispute.  He  said  before  the  law¬ 
suit  was  filed,  talks  were  held  with  the 
Chicago  Tribune  about  relinquishing 
that  domain  name. 

In  court  papers,  Chaharbakhsh  said 
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he  wants  to  use  the  domain  names  as  a 
place  where  users  can  “discuss  the  con¬ 
tent  and  coverage  of  the  Chicago  Tri¬ 
bune  and  the  Tampa  Tribune!" 

“We  entered  into  what  1  believe  was 
gtxxl  faith  negotiations.  Behind  that, 
though,  we  were  never  told  about  it;  my 
guy  got  sued.  There  was  some  talking. 
We  proposed  some  things  and  rather 
than  an  ultimate  response  to  the  pro¬ 
posal,  apparently  underneath  our  negoti¬ 
ations,  a  lawsuit  was  filed,”  said  Liniak. 

The  two  federal  statutes  the  newspa¬ 
pers  are  using  are  the  Trademark  Act  of 
1946  and  a  1995  law  called  the  Federal 
Trademark  Dilution  Act.  Both  laws  were 
created  to  protect  trademark  owners. 

Liniak  maintains  there  was  no  effort 
to  sell  the  domain  names.  “We  have 
never  made  the  Toeppen-like  offer,  if  you 
will,”  said  Liniak,  referring  to  the  individ¬ 
ual  who  tried  to  sell  a  domain  name  to  a 
company  for  money.  “We  have  made 
offers  for  transfer.  We’re  basically  saying, 
‘Why  don’t  you  let  us  exist?’ We  believe 
we  have  the  right  to  have  the  domain 
name  we  have.” 

'Cyber-squatters' 

The  commercialization  of  the  Inter¬ 
net  and  creation  of  domain  names  has 
inadvertently  created  an  underground 
market,  where  domain  names  are  regis¬ 
tered  and  then  bought  and  sold,  some¬ 
times  fetching  many  thousands  of  dol¬ 
lars.  Cyberspace  and  trademark  attor¬ 
neys  agree  the  issue  of  “cyber-squatters” 
is  an  uncharted  territory  of  law.  "They 
come  up  with  reasons  like,‘l  did  this  to 
have  a  place  where  people  can  talk 
about  things,  talk  about  this  company 
and  this  publication  or  whatever,’”  said 
New  York  attorney  Douglas  J.  Wtxxl. 

"This  is  a  medium  that  was  never 
intended  originally  to  have  names.  It  was 
supposed  to  be  a  numeric  string,  like 
telephone  numbers,”  said  WckxI. 

Washington,  D.C.,  lawyer  Mitchell 
Stabbe  said  laws  affecting  cyberspace 
and  intellectual  property  rights  are  still 
developing.  “It  is  a  relatively  new  issue 
—  whether  adopting  a  domain  name 
that  includes,  or  is  similar  to,  the  trade¬ 
mark  of  someone  else  violates  that 
party’s  trademark  rights,”  said  Stabbe. 

"There  is  an  industry  that  has  devel¬ 
oped  out  there,  people  who  go  out  and 
try  and  register  domain  names  and  then 
sell  them  to  the  trademark  owner.  The 
courts,  particularly  since  the  enactment 
of  the  dilution  statute,  have  been  pretty 
good  at  ordering  cyber-squatters  to  turn 
over  the  domain  names,”  said  Stabbe. 
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Meet  Michelle  Antici 


Real  estate  agent.  Top  tier  performer  in 
her  market.  Michelle  knows  the  value 
of  newspaper  classified  advertising. 
Always  has.  Yet,  she  has  recently  come 
to  learn  something  new.  That  the 
online  classiheds  her  favorite  newspa¬ 
per  offer  enhance  her  print  classified 
listing^.  And  help  her  close  more  sales. 

Michelle  says,  “Over  the  years  I’ve 
come  to  realize  that  my  best  cus¬ 
tomers  are  the  ones  who  are  the  most 
informed  about  the  home  purchase 
process.  Buying  a  home  is  a  big 
decision  what  with  mortgage,  title, 
insurance  and  all.  In  fact  there  are  14 
fee-based  activities  involved  in  the 
transaction  and  any  one  of  them  can 
bog  down  the  sale. 

“My  newspaper’s  new  online  classi¬ 
fieds  service,  however,  features  infor¬ 
mation  sponsorships  -  where  banks 
and  insurers  can  communicate  with 
my  potential  buyers  on  the  services 
they  will  need  before  I  can  make  my 
commission.  ..\nd  the  sponsorships 
are  accessed  from  my  ads  complete 
with  color  photos. 

“But  there’s  more.  My  agency  and  1 
purchased  a  new  online  ad  product 
called  promotional  pages  that  can  be 
viewed  when  readers  click  on  the 
agency  banner  that  appears  on  the  list¬ 
ings  of  our  online  classifieds.  They’re 
mini-web  pages  hosted  by  the  newspa¬ 
per  that  allow  readers  to  link  to  my 
other  ad  listings,  provide  helpful  infor¬ 
mation  and  present  my  credentials. 

“The  best  part  is  that  I  can  manage 
my  ads  and  promo  pages  from  my 
oft'ice.  1  just  go  to  the  newspaper’s 
online  classifieds  Web  site  and  register 
with  my  security  code  to  get  easy-to- 
use  commercial  advertiser  features 
that  allow  me  to  make  changes  as  I  see 
fit.  I  just  type  away.  It’s  amazing.  And 
amazingly  eft’ective  for  my  business.” 

Yolr  Online  Customers 

Bkoi'cht  To  Yor  By 


inf<>@e<;i.net  •  www.eci.net 
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CMR  computers 
watch  over  430  television 
channels  every  day... 


Our  clients  need  television  advertising  information  that’s  timely  and  accurate.  So  we  use  remote 
computer  sites  in  75  US  markets  to  capture  commercials  24-hours  a  day.  We  also  developed  a  sophisticated 
central  diagnostic  system.  It  continuously  monitors  every  site  and  alerts  CMR  technicians  to  potential 
system  problems— preventing  downtime  before  it  occurs.  But  if  the  forecast  calls  for  a  blizzard,  flood 
or  hurricane,  our  engineers  have  even  developed  a  plan  to  weather  those  problems,  too. 


wr 


Alan  Focht, 

Data  Operations  Supervisor 
Joe  Lyles, 

Manager  of  Field  Operations 
Combined  16  years  experience 


our  field  engineers  watch  one. 
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Online  Advertising 

SHIFT  20%  OF  PRINT 
AD  BUDGET  TO  WEB? 

New  promotion  urges  human  resource  directors  to  go  online 


Orlando,  Fla.  —  Expanding  its  challenge 
to  newspaper  employment  classifieds, 
the  Monster  Board  “career  hub  ’Web  site 
has  kicked  off  a  scries  of  regional  seminars 
urging  human  resources  executives  to  shift 
20%  of  their  recruitment  ad  budgets  from 
print  to  online  buys. 

The  Monster  Board  is  one  of  the  growing 
number  of  online  job-search  sites  that  are 
encmaching  on  newspaper  classified  adver¬ 
tising  —  both  in  print  and  online.  It  has  about 
25,0(K)  job  listings,  generated  by  its  own  sales 
force,  and  is  aggressively  expanding  its  cur¬ 
rent  sales  efforts.  It  now  has  40  full-time  field 
sales  representatives  nationally  and  25  inside 
sales  reps.  The  company  pn)jects  more  than 
doubling  that  total  to  150  sales  reps  by  the 
end  of  1998,  according  to  a  spokesperson. 

By  comparison,  CareerPath.com,  the 
online  job  classifieds  service  owned  by  eight 
major  media  companies,  averages  about 
200,000  job  listings.  Because  its  listings  come 
directly  from  the  classified  sections  and  sales 
departments  of  43  participating  newspapers 
around  the  country;  CareerPath.com  does  not 
have  a  separate  sales  force. 

Kicking  off  an  aggressive  marketing  cam¬ 
paign,  the  Monster  Board  held  a  seminar  in 
Orlando  last  week  to  coach  human  resource 
executives  in  the  use  of  the  Internet  a.s  a  rou¬ 
tine  recruitment  tool.  The  Orlando  meeting 
was  the  second  of  50  being  planned  by  the 
Monster  Board’s  field  reps  for  the  next  year. 

The  three-hour  gathering  in  the  Sheraton 
Hotel  at  the  heart  of  the  Orlando  tourist  strip 
kicked  off  with  a  continental  breakfast  and 
then  took  the  audience  on  a  tour  of  Internet 
recruitment  sites  with  heavy,  but  not  exclu¬ 
sive,  emphasis  on  the  Monster  Board. 

Attracts  corporate  HR  managers 

Among  the  two  dozen  attendees  at  the  free 
seminar  were  human  resource  managers  from 
a  bank,  health<are  providers,  financial  soft¬ 
ware  companies,  a  multinational  aviation 
company,  and  several  restaurants.  Several  had 
driven  in  from  Tampa,  75  miles  away. 

“The  Internet  is  no  longer  a  techies’  club,” 
Monster  Board  manager  Elaine  Gaston  told 
them.  “You  need  to  start  changing  your  think¬ 


ing.  This  can  be  like  a  virtual  office,  a  virtual 
human  resources  center  for  you.” 

Benefits  of  budget-shifting 

She  encouraged  the  executives  to  shift  20 
percent  of  their  recruitment  ad  budgets  fn)m 
traditional  job  advertising  vehicles,  like  news¬ 
papers,  to  the  Internet. 

In  her  presentation,  Gaston  emphasized 
several  major  advantages  to  Internet  recruit¬ 
ing,  including; 

♦  Unprecedented  speed.  Online  recruit¬ 
ment  ads  accelerate  the  recruiting  c'ycle  dra¬ 
matically.  She  told  the  story  of  one  candidate 
who  spotted  a  job  within  a  few  hours  of  its 
posting,  went  for  an  interview  the  same  day, 
and  accepted  the  job  before  the  day  was  over. 

♦  Greatly  expanded  reach.  Job-seekers 
from  bniad  geographic  areas  can  find  a  cor¬ 
poration’s  job  listings.  Often  they’re  I(K)king 
for  mid-level  or  even  entry-level  positions  and 
are  willing  to  pay  their  own  relocation  costs. 

♦  Prequalified  candidates.  Gaston  demon¬ 
strated  how  jt)b  postings  can  require  sp)ecific 
e-mail  responses  that  help  determine  if  a  can¬ 
didate  is  really  familiar  with  certain  functions 
and  technologies.  For  example,  she  displayed 
one  job  response  page  for  a  computer  net¬ 
work  router  company  that  asks,  “Have  you 
ever  worked  with  a  Sniffer  or  an  analyzer  to 
get  down  to  the  packet  level?”  Recruiters 
using  the  Internet  have  found  they  can  save 
an  hour  or  more  in  each  interview,  she  said, 
because  job  candidates  resfK)nding  online 
tend  to  be  better  qualified,  know  more  alxjut 
the  company,  and  have  already'  reviewed  such 
things  as  the  corporate  benefits  package  on 
the  company’s  Web  .site. 

Many  of  the  participants  took  notes  and 
asked  questions  during  and  after  the  session, 
although  none  of  them  were  willing  to  be 
quoted  by  name  in  this  report.  One,  an 
employment  manager  for  a  national  restau¬ 
rant  chain  based  in  Orlando,  said  she  has 
already  used  the  Monster  Board  successfully 
and  had  come  to  the  seminar  to  learn  how  to 
use  it  better. 


Zullmcin  is  author  of  the  recent  book 
“Interactive  News:  State  of  the  Art.  ” 


In  Short 


ZIP2  GETS  $25  MILLION 

Seven  newspaper  compa¬ 
nies  and  a  venture  capital 
firm  have  invested  $25 
million  in  Zip2  Corp.,  the 
Internet  software  and 
online  directory  company 
that  provides  services  to 
the  Web  sites  of  133  news¬ 
papers  across  the  country. 
New  investors  in  the  Moun¬ 
tain  View,  Calif.,  company 
include  A.H.  Belo  Corp., 
Central  Newspapers  Inc., 
Freedom  Communications 
Inc.,  the  Hearst  Corp.,  Mor¬ 
ris  Communications  Corp., 
the  New  York  Times  Co., 
Pulitzer  Publishing,  and 
Lauder  Partners,  a  venture 
capital  firm.  At  the  same 
b’me,  two  of  Zip2's  existing 
investors,  Knight-Ridder 
and  Softbank,  the  world's 
largest  computer  trade 
publisher,  have  increased 
their  investments  in  the 
software  company. 
www.zip2.com 


150,000  +  SUBSCRIBERS 

Oust  a  little  over  a  year 
after  it  began  charging  for 
access  to  its  site,  the  Wall 
Street  Journal  Interactive 
Edition  has  signed  up  more 
than  150,000  paying  sub¬ 
scribers.  That  makes  the 
online  version  of  the  Jour¬ 
nal  the  world's  largest  paid 
circulation  Internet  news 
publication.  Business  direc¬ 
tor  Thomas  Baker  said  the 
percentage  of  renewals  and 
new  subscriptions  have 
exceeded  all  expectations 
and  projections.  "We're 
delighted,"  he  said. 
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Debate  continues 
about  the  value  of 
comic  sun'eys  as 
mor.e  of  them  are 
done  via  aiidiotex 


BY  DAVID  ASTOR 


A  Serious  Look  At 
Funny  Page  Polls 


some  cases,  by  e-mail  as  well. 

Whatever  the  method  of  response,  Mathes 
believes  newspapers  don’t  take  the  pulse  of  their 
comic  readers  often  enough.  The  former  newspa¬ 
per  editor  said  the  best  kind  of  polling  would  be 
done  on  an  ongoing  basis  rather  than  annually  or 
ever>'  few  years.  He  said  papers  could  solicit  com¬ 
ments  from  comic  readers  every'  day  via  their 
audiotex  systems  or  Web  sites. 

Dalton  added  that  he’d  like  to  see  more  papers 
put  comics  on  their  Web  sites,  track  the  hits,  and 
migrate  the  most  popular  strips  and  panels  into 
their  print  edition. 

But  a  couple  of  other  interviewees  noted  that, 
since  online  editions  usually  have  smaller  audi¬ 
ences  than  print  editions,  this  would  not  be  as 
demcK'ratic  as  traditional  surveys. 

For  now,  periodic  mail  and  audiotex  surveys  are 
the  norm.  The  question  is,  how  scientific  are  they? 

One  problem  with  audiotex  is  that  there’s 
always  the  chance 
of  ballot  stuffing, 
although  papers 
make  an  effort  to 
control  this.  For 
instance,  the 
Times-Picayune 
audiotex  system 
allows  up  to  four 
calls  per  phone 
number,  and  differ¬ 
entiates  each  of 
the  four  by  asking 
people  to  punch 
in  demographic 
information  such 
as  age  and  gender. 

But  it’s  harder 
to  compensate  for 
the  fact  that 
respondents  to  an 
audiotex  or  mail 
survey  might  not 
be  representative 
of  the  newspa¬ 
per’s  entire  circu¬ 
lation. 

"Very  few  of 
the  polls  are  con¬ 
ducted  with  the 
type  of  random 
sampling  that 


Comic  K)LLS  are  changing, but 

there’s  still  debate  about  how  valuable 
they  are. 

Many  newspapers  continue  to  con¬ 
duct  surveys  the  old-fashioned  way: 
printing  an  in-paper  ballot  that  readers  fill  out  and 
mail.  But  during  the  last  few  years,  an  increasing 
number  of  papers  have  opted  for  audiotex  polls 
that  ask  readers  with  touch-tone  phones  to  call  and 
punch  in  their  comic  preferences  for  automatic 
tabulation  by  computer. 

“We’re  seeing  a  great  many  more  audiotex  sur- 
veys,”  said  Tribune  Media 
Services  editor  Mark 
Mathes. 

This  methcxl  often 
attracts  more  respondents, 
saves  newspapers  the 
tedious  work  of  opening 
envelopes,  and  gets  the 
poll  results  to  readers 
more  quickly, 
affect  the  results  by  giving 
comics  with  younger-skewing  audiences  a  better 
shot  at  finishing  higher. 

“With  in-paper  ballots,  you  have  a  preponder¬ 
ance  of  older  readers  who  have  the  time  to  fill  out 
a  ballot,”  explained  Universal  Press  Syndicate  assis¬ 
tant  vice  president/sales  manager  Dan  Dalton. 
“Usually,  the  status  quo  gets  reinforced.” 

But  with  audiotex  polls,  he  added,  there  may  be 
a  higher  percentage  of  responses  from  two-income 
couples,  college  students  and  other  younger  read¬ 
ers  who  may  be  too  busy  to  fill  out  an  in-paper  bal¬ 
lot. 

This  was  one  of  the  reasons  why  “FoxTrfrt,”  by 
Bill  Amend  of  Universal,  finished  as  high  as  fourth 
in  this  fall’s  St.  Louis  Post-ILispatch  audiotex  poll. 

The  paper,  in  an  Oct.  26  story'  announcing  the 
results,  noted:  “It  was  clear  from  the  voting  that 
‘FoxTrot’  has  a  younger  audience.  It  finished  on  top 
among  voters  age  13  to  17  and  age  18  to  34  ...  . 
But  it  was  only  26th  with  those  over  55.” 

Not  everyone  agrees  that  audiotex  and  mail 
re.spondents  have  significantly  different  age  demo 
graphics.  “I  don’t  think  a  telephone  survey  neces¬ 
sarily  skews  to  young  people,”  said  New  Orleans 
Times-Picayune  assistant  to  the  editor  Lynn 
Cunningham,  whose  paper  conducted  a  survey  this 
fall  that  drew  10,329  calls  in  three  days. 

Some  newspaper  surveys  give  readers  the 
option  to  respond  by  phone  or  mail  —  and,  in 


EVERYDAY 


St.  Louts  Post-Dispatcfi  readers  favored 
"For  Better  or  For  Worse"  by  Lynn  Johnston, 
who  recently  moved  from  Universal  Press 
Syndicate  to  United  Media.  The  next  four 
finishers  were  "Sally  Forth,"  "Mother 
Goose  &  Grimm,"  "FoxTrot"  and  "Dilbert.” 
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Comic  Surveys  Can  Take  AVariety  Of  Forms 


WHEN  PEOPLE  THINK  of  comic  surveys,  they  usually 
think  of  the  polls  that  ask  readers  to  rate  strips  and 
panels  currenth’  running  in  a  newspaper. 

But  there  are  other  kinds  of  polls,  including  those  that 
help  a  paper  determine  which  comics  to  add  to  its  cart(X)n 
lineup. 

Many  newspaper  editors  like  these  surveys  for  the  same 
reason  they  like  polls  for  already-running  comics.  Readers 
get  a  say,  and  the  papers  get  help  in  making  decisions. 

But  some  people  have  mixed  feelings  about  add-a-comic 
polls. 

"They’re  almost  useless  if  the  newspaper  runs  each 
comic  only  once  before  readers  vote,”  .said  “Stone  Soup” 
creator  Jan  Eliot  of  Universal  Press  Syndicate.  “You  can’t 
l(K)k  at  a  strip  for  one  day  and  get  a  sense  of  how  it  works 
and  who  the  characters  are.” 


She  added  that  a  survey  has  more  validity  if  a  paper  runs 
each  comic  for  at  lca.st  a  week  or  two. 

But  King  Features  Syndicate  editor  in  chief  Jay  Kennedy' 
said  even  that  length  of  time  puts  some  strips  at  a  disad¬ 
vantage  in  these  “bake  off  ”  polls. 

“With  a  dLstinctive,  character-driven  comic,  it  takes  a 
while  for  people  to  click  into  the  world  a  cartixmist  is  cre¬ 
ating,”  he  said.  “So  a  simple,  joke-a-day  strip  tends  to  do  bet¬ 
ter  in  ‘bake  offs.’” 

There’s  also  another  polling  methtxl  of  a  more  informal 
nature:  the  “test-dn)p.”  That  tKXurs  when  a  paper  pulls  a 
comic  and,  in  the  words  of  Houston  Chronicle  executive 
vice  president/editor  Jack  Loftis,  “waits  for  the  phone  to 
ring.”  If  few  or  no  readers  call,  the  comic  stays  out.  If 
there’s  a  big  outcry,  it  usually  gets  reiustated. 

—  David  Astor 


gives  yt)u  statistically  accurate  results,” 
observed  King  Features  Syndicate 
editor  in  chief  and  former  comics  editor 
Jay  Kennedy,  although  he  added  that 
polls  are  “worth  doing”  because  they 
give  readers  “an  opportunity  to  partici¬ 
pate”  and  “reasons  for  why  changes  are 
made.” 

Creators  Syndicate  executive  vice 
president  Anita  Tobias  .said,  “Comic 
polls  certainly  have  their  n)le  to  play. 

It’s  better  having  some  information 
than  none  whatstxrver.  But  to  rely  on 
them  exclusively  or  too  heavily  is  a  mis¬ 
take.  They’re  not  a  representative 
sample.” 

And  Dalton  stated,  “Unless  a  paper  is 
prepared  to  spend  a  lot  of  money  to 
hire  an  independent  research  firm, 
comic  surveys  are,  at  best,  gtxxl  public 
relations.  I  love  to  read  polls,  but  to  me 
they  don’t  have  a  lot  of  validity'.  They 
don’t  get  a  gotxl  enough  cn)ss  section 
of  readers.” 

And  while  an  audiotex  poll  may 
attract  more  of  a  cross  section  than  a 
mail-in  poll,  it’s  still  not  as  demographi- 
cally'  accurate  as  a  survey  conducted  by 
an  independent  firm  that  contacts  read¬ 
ers. 

Some  papers  hmv  hired  a  re.search 
company,  or  combined  their  own  sur¬ 
vey  with  one  conducted  by  an  outside 
firm. 

That’s  what  the  Houston  Chronicle 
did  a  decade  ago,  recalled  assistant  man¬ 
aging  editor  Su.san  Bischoff.  The  paper 
ran  an  in-paper  ballot  that  drew  over 
2(),0(K)  responses,  and  then  had  Belden 
Ass<x:iates  of  Dallas  do  follow-up  ques¬ 
tioning  of  readers. 

November  22, 1997 


The  resulting  information  was  valu¬ 
able,  said  Bischoff,  although  she  added 
that  it’s  “so  expensive”  to  hire  a  research 
firm  to  dt)  comic  polls  on  a  regular 
basis. 

“They  cost  a  lot  of  money,”  agreed 
Kennedy. 

The  Chronicle  hasn’t  conducted  a 
major  survey  since  1987,  although 
money  is  not  the  only'  rea.son.  For  one 
thing,  the  paper  has  run  more  than  75 
comics  a  day  since  it  t(x>k  on  the  ones 
published  in  the  now-defiinct  Houston 
Post.  So,  said  Chronicle  executive  vice 
president/editor  Jack  Loftis,  the  paper 
d(x;sn’t  need  a  poll  as  much  as  a  paper 
trying  to  keep  a  diverse  readership 
happy  with  a  much  .smaller  comics 
selection. 

Many  of  the  newspapers  that  do 
conduct  polls  think  they’re  well  worth 
the  effort. 

“They  are  valuable  in  gauging  reader 
opinion  —  and  when  it  comes  to 
comics,  those  opinions  are  quite  strong,” 
said  C'.unningham.  “Comics  are  some¬ 
thing  people  feel  passionately  about.” 

And  newspaper  editors  believe  that 
even  an  unscientific  survey  can  reflect 
the  views  of  a  healthy  cro.ss  section  of 
readers  if  enough  respond. 

“We  get  real  gtxxl  participation,” 
said  Post-Dispatch  deputy  managing 
editor  Ron  Willnow,  who  noted  that 
over  12,5(X)  people  responded  to  his 
paper’s  recent  poll.  “We  did  a  demo¬ 
graphic  breakdown,  and  it  wasn’t  exact¬ 
ly  like  our  readership.  But  I  think  it 
was  pretty'  representative.” 

He  added,  “We  know  a  comic  poll 
isn’t  scientific,  but  a  presidential  elec- 
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tion  isn’t  .scientific  either.  The  people 
who  take  the  time  to  vote  are  the  only 
voters  who  count.” 

“Our  survey  isn’t  scientific,  but  it’s 
a  useful  measure  of  the  feelings  people 
have  about  comics,”  said  Portland 
Oregonian  executive  editor  Peter 
Bhatia,  whose  newspaper  conducted 
an  audiotex  poll  about  a  year  ago  that 
attracted  more  than  22,(XX)  responses. 

Indeed,  editors  find  reader  input 
helpful  in  determining  their  comic 
lineups.  And  if  both  editors  and  readers 
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"For  Better  or  For  Worse'  afso  finished 
first  in  the  New  Orleans  ’Times-Picayune 
poll,  followed  by  "Drabble,”  "Dilbert,” 
"Garfield"  and  "The  Family  Circus.” 
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Jay  Kennedy 


Anita  Tobias 


Susan  Bischoff 


Jack  Loftis 


like  and  dislike  the  same  comics,  so 
much  the  better. 

Pottsville,  Pa.,  Republican  &  Herald 
editor  Jim  Kevlin  said  that  when  his 
paper  did  its  last  poll  several  years  ago, 
it  expected  certain  comics  to  finish 
high  and  low  —  and  these  expectations 
were  confirmed. 

Comics  that  finish  low  in  polls  often 
get  dropped  by  papers,  but  not  always. 
Even  a  strip  with  a  small  readership 
might  have  an  intensely  loyal  following 
and/or  target  a  specific  demographic 
that  papers  want  to  satisfy. 

The  least  popular  comics  do  get 
pulled  in  a  number  of  cases,  and  the 
paper  can  always  explain  to  irate  read¬ 
ers  that  the  action  was  taken  because  of 
the  poll  —  not  some  editor’s  whim. 

But  most  editors  agree  that  survey 
results  ate  only  one  component  — 
albeit  an  important  one —  of  the  deci¬ 
sion-making  process.  Newspapers 
reserve  the  right  to  have  their  own  pref¬ 
erences  be  part  of  the  mix. 

Editors  also  emphasized  that  readers 
appreciate  being  asked  for  their  opin¬ 
ion. 

“People  like  to  be  consulted,”  said 
Kevlin.  “And  if  they  see  results  from 
being  asked,  it  strengthens  their  bond  to 
the  newspaper.” 

He  added  that  the  Republican  & 
Herald  also  seeks  reader  input  on  non¬ 
comic  matters,  and  that  this  practice  has 
helped  the  paper  “make  a  great  many 
changes  with  very  little  negative  feed¬ 
back.” 

Several  editors  noted  that  a  comic 
survey  virtually  always  outdraws  other 


surt'eys. 

“No  other  poll  in  the  paper  gets  that 
type  of  response,”  said  Willnow. 

“1  must  say  people  take  their  comics 
seriously,”  added  Loftis. 

What  do  cartoonists  think  of  polls? 
“When  we  do  well,  we’re  thrilled  with 
them,”  said  “Stone  Soup”  creator  Jan 
Eliot,  adding  that  a  high  survey  finish 
can  help  a  syndicate  sell  a  comic  to 
more  papers. 

But  the  Universal  creator  has  mixed 
feelings  about  surveys.  “The  big  disad¬ 
vantage  is  that  you  may  not  be  getting  a 
good  cross  section  of  readers,”  she  said. 

How  many  comic  polls  are  conduct¬ 
ed,  anyway?  Kennedy  said  he  usually 
sees  at  least  50  a  year  via  King’s  clip¬ 
ping  service. 

A  newspaper  might  even  use  other 
papers’  polls  to  help  determine  its 
comic  lineup.  Kevlin  recalled  that  when 
his  paper  made  changes  in  its  comic 
section,  it  obtained  copies  of  a  number 
of  surv'eys  and  plotted  the  most  fre¬ 
quent  winners  on  a  grid. 


‘Weird’  TV  Show 
Is  In  The  Works 

The  “NEWS  OF  the  Weird”  feature  by 
Chuck  Shepherd  of  Universal  Press 
Syndicate  has  spawned  a  TV  show  sched¬ 
uled  to  start  next  fall. 

The  weekly  half-hour  comedy  series 
will  feature  documented  footage  and  re¬ 
creations  of  actual  bizarre  and  unusual 
news  stories.  Its  host  will  be  Rhonda 


Shear,  who  currently  hosts  USA 
Network’s  Up  All  Night  and  does  enter¬ 
tainment  reporting  for  Hard  Copy  and 
Geraldo's  “Hollywood  Report.” 

High  Five  Entertainment  is  the  pn> 
ducer  and  MG/Perin  the  distributor. 
Stations  that  carry  the  series  will  also 
receive  “News  of  the  Weird”  vignettes  to 
use  in  their  local  newscasts. 

Edgerley  Named 
At  News  Service 

Susan  edgerley  has  been  named 
executive  editor  of  the  New  York 
Times  News  Service. 

The  former  Neu'  York  Times  city  edi¬ 
tor  is  a  Kansas  State  University  graduate 
who  has  also  worked  at  papers  such  as 
the  Wichita  Eagle  and  Philadelphia 
Daily  News. 

Edgerley  succeeds  James  Robison,  the 
new  senior  vice  president  for  news  and 
editor  of  Editor  &  Publisher  Co. 

United  Promotes 
Promotion  Exec 

Mary  ANNE  grimes  has  been  pro¬ 
moted  to  director  of  syndicate  pro¬ 
motion  at  United  Media. 

She  was  previously  promotion  manag¬ 
er  at  UM,  the  parent  of  United  Feature 
Syndicate  and  Newspaper  Enterprise 
Association. 

Grimes  joined  UM  in  1990  after  work¬ 
ing  in  the  magazine  field  and  earning  a 
B.A.  in  journalism  from  Fordham 
University,  where  she  graduated  summa 
cum  laude  and  Phi  Beta  Kappa. 

TMS  Introduces 
Asian  Package 

Tribune  media  services  has  intro 

duced  “Kytxlo  News  Briefs,”  a  five- 
times-a-week  package  that  includes  10  to 
20  breaking  stories  each  day  from  Asia 
and  the  Pacific  Rim. 

The  stories  are  provided  by  Kyodo 
News  Service,  which  has  numerous 
offices  in  Japan  and  bureaus  in  more 
than  20  Asian  cities. 

KNS  subscribers  include  the  Los 
Angeles  Times,  New  York  Times, USA 
Today, Wall  Street  Journal,  ABC,  CBS  and 
CNN. 

“Briefs”  clients  also  get  access  to  a 
three-year  news  database. 
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Weekly  Editor 

Continued  from  page  13 

“Alaska’s  Home  Newspapers’  goal  is  to 
bleed  us  economically,  buy  us  out  when 
we  go  bmke,  then  close  their  ‘Boring 
Record’  and  take  over  ownership  of  the 
Nugget,  managing  it  out  of  Anchorage, 
like  the)’  do  their  other  eight  or  10 
papers” 

A  tough  talker,  McGuire  adds,  “We 
smile,  flex  our  97-year-old  mu,scle  and 
unsheathe  our  claws.” 

In  her  battle  with  AHN  for  Nome’s  lim¬ 
ited  amount  of  advertising,  McGuire 
holds  three  trump  cards: 

♦  The  Nugget's  nearly'  4,(XK)  paid  sub¬ 
scribers  and  a  loyal  readership. 

♦  The  skills  of  12  full-  and  part-time 
staffers,  supplemented  by  a  dozen  corre¬ 
spondents  reporting  from  30  small, 
mainly  Eskimo,  settlements. 

♦  McGuire’s  insightful  editorials,  like 
the  one  directed  at  young  Nomeites  fol¬ 
lowing  this  year’s  Iditaixxl;  “A  dog  team 
can  teach  us  some  of  life’s  important 
lessons.  Victory  goes  to  those  who  are 
prepared.  The  key  ingredients  are  train¬ 
ing  and  teamwork.  To  get  ahead  of  the 
pack,  one  must  have  training  —  educa¬ 
tion.  A  dog  without  training  can  be  left  in 
the  lot. 

“High  school  and  elementary  students 
should  follow  the  Iditarod  lead.  Get  in 
training,  study  hard,  work  effectively  with 
teachers  and  fellow  students  to  get  ahead 
of  the  pack. 

“Never  slack  off.  Education  is  a  con¬ 
tinuous  process  where  one  can  never 
afford  to  stop.  Iditarod  can  teach  a  lot 
alx)ut  the  different  trails  of  life.” 

‘7  looked  him  straight 
in  the  eye  and  said,  ‘No 
one  tells  the  Nugget  what 
to  print.  We  print  what 
we  want  without 
anyone's  approval.'” 

mo  LANDS 

One  hundred  miles  from  the  Arctic 
Circle,  Nome  sits  on  the  frigid  Bering 
Sea.  About  75  miles  northwest  is  “where 
Asia  and  America  almost  rub  noses,”  as 
Nugget  reporter  Erin  Lillie  described  the 
location.  McGuire  had  a  memorable 
experience  in  a  pitching  boat  at  the 
International  Dateline,  midway  in  the  84 
watery  miles  between  Russia  and  Amer¬ 
ica. 

"This  was  the  return  of  hostages  by 
Soviets  in  the  early  198()s.  They  were 
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Greenpeace  folks,  captured  in  Provi- 
deniya,  in  their  ship  the  Rainbow  War¬ 
rior. 

“Lots  of  press  and  TV  were  on  board 
our  boat.  But  I  was  the  only  one  with 
Dramamine.  So  the  seasick  landlubbers 
had  to  ask  the  Nugget  for  help.” 

Later,  when  the  ln)n  C>urtain  melted, 
Russians  visited  Nome. 

"They  were  astonished  at  the  wealth 
and  variety'  of  gtxxls  in  our  stores.  1  over¬ 
heard  a  commissar  telling  his  fellow  trav¬ 
elers  that  we  filled  our  stores  as  propa¬ 
ganda  to  impress  them. 

“One  guy  asked  me,  ‘Who  tells  you 
what  you  can  print  in  the  paper?’  1  told 
him,  ‘No  one,  1  print  what’s  happening.’ 
He  shot  back,  ‘Nyet,  nyet.  You  don’t 
understand.  Who  gives  you  permission 
to  run  a  story?’  I  kx)ked  him  straight  in 
the  eye  and  said, ‘No  one  tells  the  Nugget 
what  to  print.  We  print  what  we  want 
without  anyone’s  approval.’ 

“It  was  then  that  I  saw  the  concept  of 
a  free  press  register  in  the  eyes  of  a 
Soviet  minister  of  propaganda.  It  was  a 
moment  that  will  stay  in  my  mind  for¬ 
ever,  and  I’m  so  thankful  for  the  gtxxl  old 
First  Amendment.” 

NEWS  WITH  PERSONALITY 

Nugget  staffers,  egged  on  by  their  edi¬ 
tor,  often  participate  in  offbeat  commu¬ 
nity  events  while  reporting  them. 

At  the  annual  June  Polar  Bear  Swim  in 
the  Bering  Sea,  reporter/society  editor 
Leslie  Seamon  joined  nearly  1(K) 
Nomeites  as  they  plunged  into  33-degiee 
waters.  After  thawing  out,  she  wrote: 

“It’s  a  madcap  melee  with  g(X)se- 
bumps. 

“Victory  Tracey,  a  four-time  veteran  of 
the  swim,said,‘It  helps  to  get  liquored  up 
first.’ 

“I  made  a  major  mistake  screaming. 
Whoa  that’s  cold,’  just  as  I  was  ducking 
under  the  waves.  Sucking  in  sea  water 
was  probably  the  least  fun  thing  that 
happened  that  day.  I  got  an  immediate, 
intense  pain  in  my  head. 

“  The  ultimate  ice  cream  headache,’ 
Bill  Morrison  said  as  he  bundled  me  into 
a  blanket. 

“The  bonfire  was  a  magnificent  bea¬ 
con  of  warmth.  Rotary'  Club  members 
had  been  collecting  and  piling  up  wtxxl 
all  morning.  They  sponsor  this  event,  but 
1  noticed  none  of  them  was  going  into 
the  water. 

“Maureen  Sullivan  said.  These  people 
have  the  true  spirit  of  Nome.  And  they 
have  a  .sense  of  humor  that  won’t  freeze.’ 

“Maynard  Perkins  told  me.  The  kind  of 
people  who  go  in  there  don’t  get  enough 
sex  at  home.’” 

“Commercial  gold  mining  is  still 
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Nome’s  number  one  industry',”  says 
McGuire. 

“Then  comes  tourism,  governmental 
services,  transportation. 

“And  finally  alcohol  —  its  sale,  medical 
treatment  (for  those  who  become 
addicted)  and  religious  campaigns  against 
peddling  b(X)ze  to  F-skimos.  In  our  town 
there  are  seven  bars  and  seven  churches.” 

Among  the  tourists  are  amateur  gold 
prospectors.  They  come  from  around  the 
world,  arriving  with  the  spring  thaw. 
They  pan  along  Nome’s  Fn)nt  Street 
beach,  even  pitch  tents  there  during  sum¬ 
mer  months. 

“Nome  city'  ordinances  do  not  say  any¬ 
thing  for  or  against  beach  mining.  Just 
that  the  beach  be  used  within  reason.” 
reported  the  Nugget's  Monica  Elbert. 
"That  within  reason’  means  anyone  with 
a  gold  pan,  nxrker  box,  small  sluice  box 

“We  care  about  our 
town  and  those 
surrounding  us,  and 
we  aren't  afraid  to  kick 
ass  and  take  names” 

or  shovel  is  allowed  to  go  on  the  beach 
and  dig  for  gold.” 

A  beach  miner,  who  had  just  arrived 
with  a  buddy  from  Kodiak,  told  Elbert, 
“We’re  getting  a  little  bit  of  color, 
some  small  flakes.  We  re  moving  a  lot 
of  dirt.  If  it  pays  for  our  vacation  that 
would  be  nice.” 

IF  THE  SLOGAN  FITS 

McGuire’s  adopted  hometown  has 
a  popular  slogan:  “There’s  No  Place  Like 
Nome.” 

It  fits  a  lot  of  situations,  including 
the  way  the  town  receives  supplies  —  by 
air,  water  and  sometimes  dog  sled.  Two 
Seattle  barge  companies  make  monthly 
runs  to  Nome. 

“They  carry  everything  from  Pampers 
to  plumbing  to  lumber,  cement, 
dog  ftxxl,  boats,  trucks,  stxla  pop,  beer, 
nails,  potting  soil,  groceries,”  McGuire 
says.  “We  also  have  a  fuel  barge  that 
brings  gasoline,  propane,  diesel  oil  and 
stove  oil.” 

Newspaper  people  searching  for 
an  unusual  vacation  destination  might  try 
Nome.  If  you  go,  be  sure  to  visit  the 
Nugget.  You  can’t  miss  the  office.  It’s 
painted  pink. 

But  be  alert  if  it’s  a  Tuesday  afternoon. 
McGuire  might  smile,  invite  you  to  sit 
down  and  write  a  few  heads.  Or  gn)wl 
like  a  grizzly,  suggesting  you  take  a  hike 
out  to  Mount  Osborn.  She  sometimes 
turns  testy’  on  press  day. 
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Lawsuit 

Continued  from  page  27 

less  inking  would  work,  promised  to 
modify  the  press  to  enable  the  new 
inker’s  prompt  and  easy  replacement  if  it 
pnrved  unsatisfector)’,  and  offered  to 
double  the  inker’s  one-year  warranty' 
period. 

Daily  News  says  that  based  on  Goss’ 
promises,  Drasner  “agreed  to  try  the  key¬ 
less  inking  system”  and  no  “other 
unproven  technology.” 

Daily  News  reports  the  total  pur- 
chaseprice  as  $62.8  million  —  $  1 2  mil¬ 
lion  of  which  was  paid  at  the  outset  and 
during  the  first  16  months  after  the  exe¬ 
cution  of  the  sale  agreement,  the  balance 
deferred  as  a  secured  promissory  note 
held  by  Goss.  The  complaint  notes  that 
the  agreement  tied  payments  to  fulfill¬ 
ment  of  production  milestones  and 
penalties  to  failures  to  perform  as  speci¬ 
fied  within  defined  time  periods. 

Central  to  the  complaint  are  allega¬ 
tions  of  misrepresenta¬ 
tions  about  the  nature 
of  the  press  and  short¬ 
comings  in  its  installa¬ 
tion.  Daily  News  says 
the  press,not  just  its  ink¬ 
ing  system,  was  new  or 
experimental,  that  it 
was  installed  badly  and 
that  Goss’ “misrepresen¬ 
tations  and  nondisclo¬ 
sures”  were  made  “intentionally  or  reck¬ 
lessly  and  with  the  intent  that  Daily 
News  rely  upon  them.” 

WOODEN  SCAFFOLDS 

Asked  if  problems  were  more  the 
result  of  defects  in  the  design  or  installa¬ 
tion,  Daily  Neu’s  manufacturing  vice 
president  Michael  J.  Aiello  agreed  when 
Kramer  remaiked,“l  think,  unfortunately, 
it  was  both.” 

Daily  News  listed  other  problems  with 
what  it  calls  “beta”  presses  that  are  being 
tested,  modified  and  perfected  at  its  own 
expense  by  Goss: 

♦  The  Windows  NT-based  Meridian 
control  system  “repeatedly  malfunc¬ 
tioned,  shutting  down  entire  presses  or 
units  without  warning  or  explanation.”  It 
cited  great  difficulty'  finding  the  source 
of  malfunctions  because  of  “very  limited 
diagnostic  capability”  and  Goss  techni¬ 
cians’  lack  of  experience  with  the  sys¬ 
tem.  Daily  News  says  Meridian  was 
never  proven  on  a  newspaper  press. 

Goss  responded  that  “every  page  of 
the  specifications  identifies  the  system 
as  the  ‘New  Technology  Control 
System.’” It  adds  that  where  allegations  of 
oral  misrepresentation  conflict  with  a 


written  contract,  the  contract  prevails.  In 
any  event,  it  says,  there  can  be  no  “liabili¬ 
ty  for  words  negligently  spoken”  in  the 
course  of  dealings  where  there  are  no 
fiduciary  duties  between  the  parties. 

♦  Inverted  wiring  caused  inking  system 
breakdowns. 

♦  Dropping  ink  rails. 

♦  Faulty  sensors. 

♦  Water  train  malfunctions  caused 
excessive  rusting  and  bearing  wear. 

♦  Hydraulic  tank  malfunctions  caused 
numerous  press  shutdowns  and  exces¬ 
sive  gear  rusting. 

♦  The  welxletection  system  cut  the 
web  too  late  or  too  often,  resulting  in 
web  wraps  and  cylinder  damage. 

♦  Oil  leaked  into  electrical  wiring,  caus¬ 
ing  hazards,  ruining  paper  and  damaging 
web-control  belts.  “Depending  on  the 
unit  you’re  near,”  said  Kramer,  “there’s  oil 
raining  on  you.” 

He  said  Daily  News  engineering 
staffers  keep  trying  to  modify  the  oil, 
hydraulic  and  web-detection  systems, 
which  still  operate  unsatisfactorily'. 

Daily  News  also  accuses  Goss  of  mak¬ 
ing  “unilateral  changes  to  the  specifica¬ 
tions”  in  order  to  avoid  taking  a  loss  on 
them  and  of  failing  to  disclose  such  “cost¬ 
cutting  measures.” 

Aiello  said  some  software  was  so  new 
that  even  Goss  staffers  were  unfamiliar 
with  it.  “We  found  out  during  the  instal¬ 
lation  of  our  presses  that  a  lot  of  the  soft¬ 
ware  wasn’t  even  developed,”  he  said. 
“We  haven’t  received  all  the  software 
that  was  part  of  the  contract,”  he  added, 
mentioning  diagnostic  functions  and  a 
function  that  controls  automatic  snake 
leads.  He  said  the  functions  were 
attempted  unsuccessfully  in  earlier  ver¬ 
sions. 

As  for  the  installation  itself.  Daily  News 
allegations  of  specific  faulty'  procedures, 
inadequate  personnel  and  missing  com¬ 
ponents  include: 

♦  The  three  persons  Goss  assigned  to 
align  the  three  press  lines  disagreed  on 
how  to  accomplish  the  task,  so  erection 
crews  followed  three  different  methods, 
“none  of  which  proved  successful  .’’Stress 
caused  by  misalignment  will  eventually 
cause  malfunctions  and  will  “significantly 
shorten”  the  presses’  useful  life. 

♦  Goss  failed  to  install  the  presses,  as 
specified  in  its  agreement,  on  a  vibration¬ 
absorbing  rubber  pad  designed  to 
reduce  wear,  and  resulting  vibration 
caused  more  malfunctions. 

♦There  was  no  full  checkout  —  includ¬ 
ing  tightening  bolts,  screws  and  connec¬ 
tions  —  resulting  in  hundreds  of 
mechanical  and  electrical  failures,  shut¬ 
downs  and  circulation  delays. 

♦  Because  Goss  failed  to  secure  l(K)se 


hardware,  Daily  News  workers  had  to 
perform  the  work  at  company  expense. 

♦  The  presses  were  erected  “without 
functional  decking,  railings,  catwalks  and 
ladders”  —  routine  features  without 
which  access  was  cut  off  to  many  areas, 
making  rewebbing  and  straight-run  print¬ 
ing  difficult.  When  delivered,  the  struc¬ 
tures  were  “improperly  engineered  and 
had  to  be  replaced,”  forcing  the  newspa¬ 
per  to  build  makeshift  wooden  scaffold¬ 
ing. 

♦  Goss  refused  to  supply  personnel 
needed  to  promptly  put  the  presses  into 
operation,  so  News  employees  per¬ 
formed  some  of  Goss’  contractual  obliga¬ 
tions. 

♦  Goss  “routinely”  used  the  presses  to 
train  its  own  staff,  only  to  reassign  the 
woikers  to  other  installations. 

♦  Goss’  project  manager,  Mickey  Bella, 
was  “virtually  absent  from  the  plant” 
since  at  least  early'  last  year,  and  qualified 
Goss  personnel  were  often  unavailable 
during  night  production  runs  when 
problems  were  encountered. 

Bella,  promoted  earlier  this  year  to 
Goss  aftermarket  services  vice  president, 
did  not  respond  to  calls  for  comment. 
Before  joining  Rockwell  Graphic  Systems 
in  1991,  he  managed  production  for 
Times  Journal  Co.,  Springfield,  Va.,  the 
first  site  to  run  a  full  Colorliner  press. 

Daily'  News  production  vice  president 
Andy  Riggs,  a  Goss  executive  earlier  in 
his  career,  referred  all  questions  to  his 
company’s  lawy'er.  Riggs,  who  as  a  New 
York  Times  vice  president  was  instru¬ 
mental  in  putting  Colorliner  presses  into 
that  paper’s  Edison,  N.J.,  plant,  led  the 
Liberty  View  project  for  the  Daily  News. 

INKING  WOES 

For  all  the  complaints,  the  Daily  Neu’s 
has  not  missed  an  edition  and  has  print¬ 
ed  some  fine  four-color  work. 
Nevertheless,  the  problems  extend  to  the 
keyless  inker,  which  Daily'  News  admits 
is  experimental.  It  says  Goss  promised  to 
replace  it  if  unsatisfactory'.  That  first-gen¬ 
eration  keyless  inker  “doesn’t  work  to 
our  satisfaction,”  said  .\iello,  adding  that 
Goss  was  asked  early  on  to  fix  it  but  did 
not.  Daily  Neu’s  engineers  tried  to  fix  it 
but  with  little  success. 

“We  made  some  headway,  but  we’re 
not  near  to  where  we  need  to  be,”  said 
the  production  chief 

Inker  malfunctions  include  “defective 
and  exploding  rollers”  and  auger  blades 
that  are  worn  and  that  fail  entirely  and 
cut  into  the  rollers.  Daily  News  says, 
referring  to  the  variable-speed  inking 
rollers.  Aiello  said  the  “fuzzy'  material"  on 
their  .surface  comes  off  and  passes  along 
the  ink  train,  contaminating  the  ink  and 


“Depending 
on  the  unit 
you're  near, 
there’s  oil 
raining 
on  you” 
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“causing  the  press  to  shut  down.” 

C^haracterizing  press  maintenance  as 
“extremely  excessive,”  he  added  that 
other  rollers  have  rusted,  shrunk  and 
worn  unevenly,  and  bearings  have  locked 
up.  Attempted  adjustments  to  the  inker’s 
blade  “wound  up  destroying  rollers,”  he 
said. 

Kramer  said  Goss  would  come  up 
with  a  new-generation  roller  or  mtxlifv' 
the  auger  roller.  “You  put  them  in. 
They're  better  than  the  prior  ones,  but 
they  still  wear  out  way  quicker  than  they 
should,”  he  said.  “We’ve  ma,stered  the  sci¬ 
ence  of  replacing  rollers,  but , , ,  that’s 
not  what  we’re  in  the  bu-siness  for.” 

The  inker  is  the  only  component  that 
received  a  separate  remedial  provision  in 
the  sale  agreement.  If  within  the  first 
year  Daily  News  gave  Goss  written 
notice  and  demonstrated  that  the  keyless 
inker  did  not  conform  to  the  terms  of 
sale,  and  if  Goss  was  unable  to  correct 
the  problem  in  a  specified  time.  Daily 
News  could  instruct  Goss  to  replace  the 
keyless  inker  with  a  conventional  Goss 
digital  injector  system  at  Goss’  expense. 

Goss  also  promised  to  advise  Daily' 
News  of  improvements  which  “may  be 
feasibly  retmfitted”  within  five  years  and 
become  standard  equipment.  The  agree¬ 
ment  gives  Daily  News  the  right  during 
the  first  two  years,  with  limitations,  to 
have  Goss  install  and  pay  for  such 
improvements. 

At  this  point,  according  to  Kramer,  not 
enough  is  known  to  specify  whether  it 
makes  more  sense  to  repair  or  replace  a 
given  press  component  or  system. 

Aiello  said  he  thought  some  things 
“could  probably  be  torn  out  and 
replaced  with  a  new  generation  or  a  dif¬ 
ferent  kind.”  Certain  alleged  installation 
deficiencies  are  .seen  as  correctable. 

But  the  alleged  misalignment  “is  per¬ 
manent,”  Aiello  said.  “It  wouldn’t  be  able 
to  be  fixed  without  ripping  the  press 
out ....  We  would  have  to  live  with  that 
particular  installation”  and  any  conse¬ 
quences  for  press  life  and  operation. 


Twin  Cities 

Continued  from  page  9 

the  chain’s  revenues  were  earned  in  the 
Golden  State.  That  proved  hurtful  when 
California  lingered  thn)ugh  a  recession 
while  the  rest  of  the  country’s  economy 
strengthened.  McClatchy  has  diversified 
geographically  very  quickly,  most  dramat¬ 
ically'  by  spending  $375  million  to  buy 
the  News  &  Observer  in  Raleigh,  N.C. 

“The  acquisition  of  the  Star  Tribune  is 
a  rare  opportunity'  for  McClatchy  to 
obtain  a  quality  newspaper  while  adding 


geographic  diversity'  in  a  premiere 
gn)wth  market,”  Pruitt  said. 

Buying  Cowles  Media  also  adds  anoth¬ 
er  major  electronic  publishing  business 
to  McClatchy,  which  now  operates 
Nando.net,  the  national  Web  .service.  The 
Star  Tribune  is  a  player  in  a  very  com¬ 
petitive  Web  market  that  pits  it  against 
the  riv'al  St  Paul  Pioneer  Press’s  highly 
regarded  Pioneer  Planet  and  one  of 
Micresoft’s  first  full-blown  Sidewalk  city' 
guides. 


Shop  Talk 

Continued  from  page  52 

originated  in  1974,  when  the  emir  want¬ 
ed  to  enforce  laws  to  deal  with  woiker 
riots.  Faced  with  resistance  from  the  par¬ 
liament.  Isa  bin  Sulman  Al-Khalifa  dis¬ 
solved  it. 

The  results  of  Bahrain’s  two  years  of 
riots  and  violence  have  had  a  disastrous 
impact  on  the  country’s  economy.  In  the 
business  area  in  downtown  Manama,  you 
can  see  multistory  buildings  almost 
empty'.  Fear  for  Bahrain’s  future  stability 
has  forced  foreign  investors  to  move  out, 
many  to  Dubai.  This  extxlus  of  foreign 
currency  has  left  Al-Khalifas  more  vul¬ 
nerable  than  ever. 

In  response,  the  government  has 
worked  artfully’  and  skillfully  to  hang  all 
of  its  problems  on  sectarian  violence,  a 
prophylactic  against  fear  the  system  will 
collapse.  “It  is  Iran  who  is  behind  all  of 
our  troubles,”  a  Bahraini  ministry’  of  infor¬ 
mation  official,  Ahmed  Al-Shroughy,  told 
me  and  another  two  reporters  in  an 
interview  last  December.  But  that  is  not 
always  true.  Washington  .should  look 
with  skepticism  at  Bahrain’s  claims  that 
Iran  is  fomenting  Shiite  unrest.  Although 
Iran  does  indeed  constitute  a  major 
threat  to  the  region’s  security,  Bahrain’s 
real  sorrows  stem  from  within  its  oppres¬ 
sive  system  of  governing.  Ian  Henderson, 
the  British  national  who  heads  the 
Bahraini  police  forces,  has  orchestrated 
many  atrocities  against  Bahraini  citizens 
over  the  past  two  decades. 

The  country’s  real  troubles  emanate 
from  the  oppressive,  medieval-style  gov¬ 
ernment  of  the  Al-Khalilas.  They  spring 
from  the  emir’s  reluctance  to  promulgate 
a  democratic  government  with  open 
elections  and  greater  participation  — 
none  of  which  can  be  achieved  without 
a  free  press. 

As  one  is  left  with  nothing  but  sorrow 
for  the  Bahraini  people,  one  wonders 
about  America’s  real  mission  in  this  part 
of  the  world.  What  are  the  guidelines  on 
which  the  U.S.  administration  bases  its 
relations  with  Gulf  states?  Why  should  it 


spend  $60  billion  annually  in  military 
expenses  to  protect  pariahs  like  the  Al- 
Khalilas?  Why  is  it  mollifying  autocrats 
who  are  antagonistic  to  the  demands  of 
their  people?  Why  is  it  giving  govern¬ 
ments  a  free  hand  to  repress  their  own 
people? 

Many  of  the  problems  of  the  Arab  Gulf 
states  are  homegnjwn.  Lack  of  democra¬ 
cy  will  remain  the  vernacular  of  the  Arab 
Gulf  region,  as  in  many  parts  of  the  Arab 
world,  as  long  as  despots  like  Al-Khalifa 
and  A1  Saud  remain  in  power.  The  ques¬ 
tion  of  change  in  the  region  is  not  how, 
but  when.  America’s  improved  relations 
with  these  monarchies  should  be  contin¬ 
gent  upon  their  opening  up  and  embrac¬ 
ing  democracy 

The  United  States  shouldn’t  capitulate 
to  these  bureaucratic  regimes. 
Democratic  reform  won’t  bear  fruit 
unless  America  persistently  pushes  for  it. 
This  is  not  to  say  that  Washington  should 
dictate  the  internal  policy  of  these 
nations,  nor  should  it  attempt  to  do  so. 
What  America  should  do  is  to  emerge 
with  a  new  vision  in  the  post-Gulf  war 
region.  It  should  rise  not  as  a  military’ 
gatekeeper  but  as  a  promoter  of  democ¬ 
racy  in  order  to  invigorate  the  U.S.  grip 
on  the  peace  process.  Then  America’s 
image  as  a  sustainer  of  demtxrracy  will  be 
enhanced  in  the  minds  of  every  Arab.  If 
America  truly  wants  stable  and  democra¬ 
tic  governments  in  the  region  it  must 
win  the  respect  of  the  Arab  people,  not 
the  compliance  of  the  dictators  who  cur¬ 
rently  rule  them. 

American  tixxjps  in  the  Gulf  will  con¬ 
tinue  to  face  rising  opposition  in  the 
region.  Iran’s  and  Iraq’s  opportunities  for 
subversion  are  likely  to  grow  —  even  if 
America  holds  their  powerful  conven¬ 
tional  military  forces  in  check. 

The  U.S.  admini-stration’s  only  real 
powerful  weapon  in  the  region  today  is 
to  push  for  democracy,  since  the  democ¬ 
racy  card  is  the  only  card  left  in  the  U.S. 
hand. 


Woman  Sues 
Central 
Newspapers 

A  DELAWARE  WOMAN  has  filed  a  law¬ 
suit  accusing  Central  Newspapers 
Inc.  of  age  and  sex  discrimination.  Sally' 
Mills,  45,  alleges  she  was  let  go  in  1996  as 
managing  editor  of  Central’s  Muncie 
(Ind.)  Press  because  of  her  age  and  sex. 
She  says  she  was  the  only'  important  edi¬ 
tor  terminated  when  the  Press  merged 
with  the  Muncie  Star. 
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CLASSIFIED  ADVERTISING 


1 1 W  19th  Street  •  New  York,  NY  1(X)1 1  •  Phone  (212)  675-4380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


AQIVE  UVING 


CELEBRITY  PROFILES 


DISABILITY  NEWS  SERVICE  weekly 
packet  on  rehabilitation/wellness/ 
people/recreation/technology  and 
more!  (703)  471-7993 

http:  /  /  www.disabilitynews.com 

ASIA  COLUMN 

“FROM  TOKYO" 

Start  the  New  Year  an  a  positive  note 
with  an  exclusive  weekly  Asia  column 
to  keep  your  op-ed  page  ahead  of  the 
competition.  Write  for  samples:  CPO 
Box  554,  Tokyo  100-1,  Japan;  Fax: 
(011)81-3  3451  831 9;  or  E-mail: 
eneilan@crisscrass.cam 

ASTROLOGY 

Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 


_ AUTOMOTIVE _ 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


ONE-ON-ONE  interviews  with  major 
stars  by  experienced  writer  based  in 
New  York  City.  Two  per  week  from  top 
celebrities  such  as  Al  Pacino,  Dustin 
Hoffman,  Tom  Selleck,  John  Hurt, 
Shirley  MacLaine.  Cineman  Syndicate, 
P.O.  Box  4433,  Middletown,  NY 
10941.  (914)  692-4572 

FAX:  (914)  692-8311 
E-mail:  cineman@frontiernet.net 

ENTERTAINMENT 

"HOLLYWOOD-BEHIND-THE- 

SCENES” 

Gossip,  news,  pictures  in  hot  format. 
Camera-ready.  Competitive  rates. 
Daily.  Weekly.  Monthly. 

L.A.  Features  Syndicate  (800)  959-9977 

FOOD 

ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 
(810)751-0168/  Avanti  1 054@aol .  com 


_ PUZZLES _ 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794 
Fax  (409)  295-9624 
P.O.  Box  1972,  Huntsville,  TX  77342 

CROSSWORD  PUZZLES,  $4  each. 
Satori  Publishing,  (219)  872-7967. 
www.AreaLinks.net/SatoriPub/ 

PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308  or 
(909)766-7617 


_ REUGION  NEWS _ 

FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
_ (800)  257-4972 _ 

STRANGE  BUT  TRUE 

BOLD  NEW  COLUMN,  an  interna¬ 
tional  hit.  A  little  like  the  X-Files  except 
all  items  are  true  and  documented. 
Voodoo,  dreams,  fractured  penes, 
drunken  elephants.  King  Kang  physics, 
life  after  guillatining.  We^fy,  500 
words,  Q  &  A.  Free  trial.  Bill  &  Rich 
Sanes  Ph.D.: 

strangetrue@compuserve.cam 
(216)  932-5538 


It’s  A  Classified  Secret! 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal 
your  reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising 
Department  with  an  attached  note  listing  the  newspapers  or  companies  you  do 
not  want  the  reply  to  reach.  If  the  Box  Number  you're  answering  is  on  your  list, 
We'll  discard  your  reply. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


INVEST  IN  EXCELLENT  JOURNALISM 
AND  A  ROBUST  ECONOMY 
New  Mexica's  leading  monthly  needs 
investors  to  become  a  weekly. 
Contact  Steve  Lawrence,  Crosswinds, 
(505)  883-4750 


NEWSPAPER  APPRAISERS 


ANNUAL  REPORTS/APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(51 6)  379-2797/(81 3)  786-5930 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


DAVID  R.  STILL 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  BROKERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brakers 
(561)368-4352 
123NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


NEWSPAPER  BROKERS 

700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  NE  (800)  444-5297  ext.  1 94 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negatiatians 
for  sole  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
41 0  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-0170 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 

MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 


PHILLIPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

6731  Desco  Drive 
Dallas,  TX  75225 

(214)  265-9300  Fax  (214)  369-6496 


NEWSPAPER  BROKERS 


DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


GAUGER  MEDIA  SERVICE,  INC. 
David  Gauger  for  Appraisals  &  Sales 
P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


Bolitho-Cribb  Report:  www.cribb.com 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 


John  T.  Cribb 


Established  in  1S23 
1  Annette  Park  Drive,  Bozeman, 
MT  59715  e-mail:  icribb@imt.net 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
&  Appraisal 

406-586-6621 

Fax  406-586-6774 


NEWSPAPERS  FOR  SALE 

HAWAII:  Community  monthly 
$195,000;  COLORADO:  Weekly  plus 
shopper,  $350,000;  FLORIDA:  Keys 
lifestyle,  $195,000.  Mayo  Communica- 
tions,  (813)  971-2061. _ 


INTERNATIONAL  HEALTHCARE 
RECRUITMENT  TRADE  NEWSPAPER 
NO  DEBT,  established.  20%  revenue 
increase  annually.  (617)  431-571 2 


UNDER  10%  DOWN,  easy  terms.  Long 
profitable  history,  only  weekly  in 
county.  Owners  retiring.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950,  1801 
Exposition  Blvd,  Austin,  TX  78703. 

NEWSPAPERS  WANTED 

AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  canfiden- 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


PUBUCATIONS  WANTED 

SUCCESSFUL  family-owned  trade  pub¬ 
lisher  seeking  potential  acquisitions. 
Prefer  trade  publicatians  and  industry 
directories  with  positive  cash  flow, 
national  or  regional.  Will  consider 
newspapers/community  papers.  Please 
fax  letter  of  interest  to  Publisher,  Zeller- 
Routh  Media,  Inc.,  Fax  #  (425)  430- 
1915.  All  replies  held  in  strictest  con¬ 
fidence. 
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EQUIPMENT  &  SUPPLIES  ] 

CAMERA  &  DARKROOM 

MAILROOM 

SQUeeze  Lenses 

Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 

PRE-OWNED  MAILROOM  Equipment 

Bill  Kanipe,  ALTA  GRAPHIC^,  INC.  : 
(770)  428-5817  Fax  (770)  590-7267  j 

EQUIPMENT  FOR  SALE 

Refurbished  add  on  pockets  | 

FOR  SALE  -  1 997  Stepper  model  4200 
Inserter  and 

4202  Callator  Fold  N  Tyler 

1 997  Stepper  4,000  Inserter  and  Colla¬ 
tion  system.  The  complete  ensemble 

MULLER  MARTINI  227 

KANSA  320  and  480  AVAILABLE  \ 

Call  MidAmerica  Graphics  at  j 

(800)  356-4886.  j 

www.midAmericagraphics.com 

E-mail:  dkgeorge@midAmerica-  i 

graphics.com  j 

machine  with  two  Auto  Hoppers  and 

NEWSPRINT  FOR  SALE 

three  Drop  Hoppers.  The  Model  1500 
Counter  Stacker  and  the  Model  4,000 
Fold  N  Tyler  mochine.  Asking  $85,000 
or  best  offer.  Please  call  Judof  Alvord  at 

30#  -  28#  -  25#-  ALL  SIZES  i 

BEHRENS  INTERNATIONAL  -  N.B.  CA  1 
(71 4)  644-266 1 ,  Fax  (71 4)  644-0283  j 

The  Denver  Post  (303)  820-1740. 

OPERATIONS  CONSULTANT 

MAILROOM 

FACIUTIES/PRESS/OPERATIONS  1 

2  LINES  5  into  1  Muller  Martini  227 
inserting  machines  will  sell  all  or  add 
on  pockets,  as  is  rebuilt  or 
remanufactured.  Call  Andrew 

Small/Medium/Large  Newspapers  : 

Telephone/Fax  (813)  781  -5550  i 

Walt  Hempton  : 

Print  Media  &  Graphics  j 

(903)  596-6250 

PRESSES 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 

Joe  Scott  &  Associates,  Inc. 

8/u  Color  King  w/KJ8  folder,  1978  i 
but  rebuilt  1995  w/all  new  cylinders,  j 
running,  best  offer,  (91 3)  362-01 1 9.  : 

(205)  997-9355/(205)  997-9656  Fax 

PRESSES 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 


MODEL  512  Kirk  Rudy  6  into  1  inserter 
and  1  up  Labeler.  Like  new,  $35,000. 
Call  Ron  Buckley  (601)  764-3104. 


MUaER  MARTINI 
REBUILT  227S  INSERTERS 
TANDEM  &  ADD-ON  POCKETS 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


Qualty  dm  an  impression  worldiiride 

m^ORletiTr 

Stitet  froiN:  I 

f  ^  . !  O  Complola  Presses  ! 

\j  s.  O  Addrttons  to  Existing  Presses 
0  3-coior  Setetliies 

r~l  0  4+li  Arrengements  I 

I  a  Stacked  Units 

\  □  Integral  Roil  Stand  Units 

□  Half  and  Quarter  Folders  1 

r  YJ  □  Cutoff  20"  -  21%*  -  2r  -  22%* 

0  18,500  to  30,000  IPH 

SALES  -  SERVICE  •  PARTS  A  I VA 
Phone:(770)552-1528  MLIM 
Fax:  (7 70)  552-2669  GRAPrtCS  i 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•22"  GOSS  COLORUNER,  27  printing 
couples,  double  3:2,  160-page  folder, 
nine  45"  RTP's  -  1 990. 

•NEW  10-unit  TKS  press,  3  half  decks, 
double  3:2  folder  &  ten  RTP's,  22  3/4" 
(578mm)  -  never  installed. 

•HOE/TKS  double  width  heatset  press 
with  two  4-Color  satellite  units,  4  units 
with  color  humps  and  double  2: 1/3:2 


•10-unit  GOSS  URBANITE  (5  sets  of 
stacked  units),  2  folders  &  balloon  for¬ 
mer. 

•3-unit  NEWS  KING  with  Kj6  and  50 
HP  motor  and  drive,  mid-1960's. 
•Add-on  units  for  most  makes  & 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(913)  492-9050,  Fax  (913)  492-6217 


WANTED  TO  BUY 


lAAMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (8(X))  356-4886  or 
Fax  (816)  887-2762. 
www.miclAmericagraphics.com 
E-mail:  dkgeorgedmidAmerica- 
qraphics.com 


URGENT! 

Searching  (or  a  9-  to  10-unit  Urbanite 
press  with  or  without  3-coloor  unit. 
Tel:  (973)  541-8891 
Fax:  (913)541-8960 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


WANTED  TO  BUY 


WANTED  DEAD  OR  AUVE 
Muller  Martini/Harris 
Inserters  &  Stitcher Arimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9155/(205)  997-9656  Fox 


PUBLIC  AUCTION 


NEWSPAPER  & 
PRINTING  PLANT  IN: 
COLORADO  SPRINGS,  CO 
DECEMBER  3RD,  1997 

•  (3)  Goss  Community  & 

DEV  (Community  Clone) 
Presses  with  Suburban/ 
Community  Folders. 

•  (3)  Baldwin  Model  1 45 
Bundler/Stackers 

•  Perfect  &  Saddle  Binding 
Lines 

•  Paper  Cutters 

•  MBO  Folders  and  hundreds 
of  other  items. 

•  Free  circular  listing 

•  Every  item  to  be  sold. 

Sent  on  request  to: 
Diamond  &  Caspert 
Printing  Auctions 
427  Chestnut  Street 
Union,  NJ  07083 
Tel:  (908)  851-2727 
Fax:  (908)  851-8683 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


HEADLINE  PROMOTIONS  INC. 
Telemarketing  Programs 
Designed  to  respond  to  your  needs. 
Dennis  McQuillan  (8(X))  260-9823 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
1  (800)  495-2688 

NEWSPAPER  EXECUTIVE  SEARCH 


CIRCULATION  SERVICES 


PHONEROOM/CALL  CENTER 
NEED  A  CHECK  UP? 

The  phoneroom  doctor  is  making 
house  calls  to  increase  sales  in  your 
phoneroom/call  center.  This  is  no 
“consulting  job,”  this  is  hands-on  sales 
training  for  your  Telemarketing  Man¬ 
ager  and  their  telemarketers.  Excellent 
rates!  Excellent  results!  Call  the 
PHONEROOM  DOaOR  now: 

(800)  274-1004 


PRO  'iTART'; 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 

NEWSPAPER  EXECUTIVE  SEARCH 


Established  1975 

“Executive  search,  recruitment  and 

placement  services. ..to  fit  your  needs.” 

Haas/Watkins  &  Associates 

713-977-8955  Fax  713-777-0910 

Ron  Haas 

COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 

http://www.fakebrains.com/ scout 


MARKET  RESEARCH 


QUALITY  Advertising,  Editorial,  Circula¬ 
tion  projects  with  troining!  Professional 
&  experienced.  Let  us  bid  your  next 
project.  Call  Today. 

Market  Index,  Inc.  (913)  696-0909 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 

CALL  TOa  FREE  (800)  657-21 10 


CIRCULATION  SERVICES 
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HELP  WANTED 


_ ACADFMIC _ 

AMERICAN  UNIVERSITY  SCHOOL  OF 
COMMUNICATION  in  Washington, 
DC  seeks  graduate  fellows  to  assist  in 
teaching  and  professional  duties  while 
earning  a  Master's  degree  in  Journal¬ 
ism  and  Public  Affairs.  This  lO-month 
program  begins  in  July.  Program 
includes  Washington  internships  and  a 
faculty  with  professional  credentials. 
The  positions  are  part-time  and 
designed  to  provide  financial 
assistance  to  students  admitted  for 
graduate  study  For  more  information, 
write  to  School  of  Communication, 
Graduate  Journalism  Programs,  Amer¬ 
ican  University,  4400  Massachusetts 
Ave.,  NW,  Washington,  DC  or  E-mail 
at:  socgradp@american.edu 


COLLEGE  OF  CHARLESTON 

The  Department  of  English  and  Com¬ 
munication  invites  applications  for  the 
following  tenure-track  position 
beginning  August  1 6,  1 998. 

Public  Raations  and  Advertising:  Assis¬ 
tant  Professor  to  teach  introductory 
public  relations  writing  course,  and 
develop  a  broad  range  of  additional 
courses  in  public  relations  and  advertis¬ 
ing.  Ph.D.  in  appropriate  area 
required.  Business  or  advertising  expe¬ 
rience  a  plus. 

To  apply,  send  a  letter  of  application, 
vita,  transcripts,  and  three  recent  letters 
of  recommendation  by  January  30  to 
Nan  Morrison,  Chair,  Department  of 
English  and  Communication,  College 
of  Charleston,  ChaHeston,  SC  29424. 


GRADUATE  ossistantships  available. 
Stipend  plus  partial  or  full  tuition 
waiver.  Fall  admission  application 
deadlines:  M.A.,  March  1;  Ph.D.,  Feb¬ 
ruary  15.  Graduate  Studies,  School  of 
Journalism  and  Mass  Communication, 
University  of  Colorado,  C.B.  287, 
Boulder,  CO  80309.  Phone:  (303) 
492-5008;  E-mail: 

taylord@spot.colorado.edu 


JOURNALISM,  tenure-track  assistant/ 
associate  professor  starting  AY  1998- 
1999.  Teach  PR,  advertising  courses  in 
addition  to  basic  editing  and  news  writ¬ 
ing  classes.  Other  courses  within  the 
applicant's  areas  of  expertise  are  possi- 

Ph.D.  preferred  with  substantial  practical 
PR  and  news  media  experience.  A4A 
acceptable  with  recent  corporate, 
institutional  or  PR  agency  experience. 
Professional  news  media  experience 
required.  Teaching  experience  pre¬ 
ferred.  Multimedia  expertise  a  plus. 

Refer  to  Recruitment  Code  #  83036 
and  send  letter  of  application,  resume, 
three  current  letters  of  reference,  and 
official  transcripts  to  Dr.  Nishan 
Havandjian,  Head,  Journalism 
Department,  Cal  Poly  State  University, 
San  Luis  Obispo,  CA  93407.  Applica¬ 
tions  must  be  postmarked  by  January 
9,  1998. 

Cal  Poly  is  strongly  committed  to 
achieving  excellence  through  cultural 
diversity.  The  university  actively 
encourages  applications  and  nomina¬ 
tions  of  women,  persons  of  color,  appli¬ 
cants  with  disabilities,  and  members  of 
other  underrepresented  qroups. 

AA/EEO 


_ ACADEMIC _ 

THE  UNIVERSITY  OF  MONTANA 
School  of  Journalism  seeks  two  pro¬ 
fessionals  for  tenure-track  faculty  posi¬ 
tions  for  its  nationally  recognized  pro¬ 
gram  in  photojournalism  and  design 
and  its  developing  curriculum  in 
multimedia.  Applicants  must  be  well 
qualified  in  photography,  publication 
design  or  multimedia,  preferably  in  at 
least  two  of  these  areas.  Significant 
full-time  professional  journalism  expe¬ 
rience  is  required.  Teaching  experience 
s  preferred.  Master's  degree  pre¬ 
erred.  Courses  in  the  program  include 
news  ond  documentary  photo- 
ournalism,  publications  design  and 
digital  multimedia,  among  others. 

Send  letter  of  application,  resume  and 
samples  of  work  to  Chair,  Search  Com¬ 
mittee,  School  of  Journalism,  The  Uni¬ 
versity  of  Montana,  Missoula,  MT 
59812.  Review  of  applications  will 
aegin  January  10,  1998. 

The  University  of  Montana  is  an  equal 
opportunity/affirmative  action 
employer  and  encourages  applications 
from  women,  minorities,  Vietnam-era 
veterans  and  persons  with  disabilities. 

ACCOUNTING 

CONTROLLER 

USA  TODAY  has  an  immediate  open¬ 
ing  for  a  Controller  in  our  New  York 
Region  office.  This  is  a  senior  man¬ 
agement  position  reporting  to  the  Gen¬ 
eral  Manager.  You'll  direct  a  staff  of 
five  with  responsibility  for  the  financial 
direction  of  the  market  (budgeting, 
financial  forecasting,  circulation  analy¬ 
sis)  and  customer  service  functions 
(data  entry,  tracking,  service).  This  posi¬ 
tion  requires  an  Accounting  degree 
and  3-5  years  of  management  experi¬ 
ence.  Strong  PC  skills  are  a  plus.  We 
are  the  largest  newspaper  in  the  USA 
owned  by  the  largest  newspaper  chain 
in  North  America,  Gannett.  This  is  a 
dynamic  environment  and  a  challeng¬ 
ing,  rewarding,  demanding  and  fun 
place  to  work.  We  offer  a  competitive 
salary,  great  benefits  and  a  401  (k) 
plan.  Any  interested  and  qualified 
individuals  should  send  their  resume 
with  salary  requirements  to: 

USA  TODAY 
99  Seaview  Boulevard 
Port  Washington,  NY  1 1 050 
Attention:  General  Manager/ 
Human  Resources 


ADMINISTRATIVE _ 

PUBLISHER 

A  progressive,  family  owned  newspa¬ 
per  group  (www.newswest.com)  has  a 
publisher  opening  at  the  18K  daily, 
20K  Sunday  Idaho  State-Journal  in 
Pocatello,  Idaho.  This  fast  growing 
southeastern  Idaho  community  is  the 
home  of  Idaho  State  University  and  is 
only  two  hours  from  Salt  Lake  City. 
Please  send  a  resume  and  cover  letter 
to  David  Lord,  Pioneer  Newspapers, 
Inc.,  221  First  Avenue  W,  Suite  405, 
Seattle,  WA  981 19. 

EOE 


ADMINISTRATIVE 

GENERAL  MANAGER 

Lancaster  Farming,  Inc. 

Lancaster  County  Weeklies,  Inc. 

We  are  searching  for  an  executive  to 
operate  and  grow  two  community 
weekly  newspapers,  a  48,000  circula¬ 
tion  weekly  farming  newspaper  and  a 
thriving  commercial  printing  operation. 
OualinM  candidates  should  hove: 

•  Excellent  leadership  and  people  man¬ 
agement  skills 

•  Outstanding  written  and  oral  com¬ 
munication  abilities 

•  Ability  to  cultivate  and  develop  cus¬ 
tomer  sales  relationships 

•  Prior  experience  in  newspaper  pub¬ 
lishing  and/or  commercial  printing 

We  offer  an  attractive  compensation 
package  including  excellent  fringe 
benefits.  Please  submit  a  cover  letter 
and  resume  to: 

M.  Steven  Weaver,  Personnel  Manager 
Lancaster  Newspapers,  Inc. 

8  W.  King  Street,  P.O.  Box  1 328 
Lancaster,  PA  17608-1328 

WANTED:  A  General/Sales  Manager 
that  can  take  a  one  paper  4  rep 
sleeper  to  a  5  paper  15  rep  machine 
in  two  years,  if  you  can  do  it,  send 
resume  to  Publisher,  P.O.  Box  9421, 
Greensboro,  NC  27429. 

ADVERTISING 

ADVERTISING  DIREaOR 

Our  six-day  daily  in  Northern  Califor¬ 
nia's  finest  locale  will  need  a  new  ad 
director  sometime  between  now  and 
May. 

We're  looking  for  a  coach,  analyst, 
strategist  and  confident  supervisor.  If 
you'd  like  to  help  our  newspaper  excel, 
and  like  the  idea  of  living  in  a  beautiful 
place,  send  a  letter  about  yourself  to 
Box  08317,  Editor  &  Publisher.  Our 
own  people  know  about  this  opening. 


_ ADVERTISING _ 

ADVERTISING  ACCOUNT 
EXECUTIVES 

The  Gwinnett  Daily  Post,  the  United 
States  fastest  growing  daily  newspa¬ 
per,  seeks  outstanding  sales  candidates 
to  work  in  one  of  the  nation's  top 
newspaper  markets.  We're  searching 
for  salespeople  with  enthusiasm  and 
drive  who  want  to  live  and  work  in  this 
expanding  southern  market  and  a 
great  sales  environment.  Sales  experi¬ 
ence  and  background  in  media  sales 
required. 

Attractive  salary,  commission  and 
package.  Please  fax  resume  to  Joel 
Jenkins,  advertising  director,  Gwinnett 
Daily  Post,  166  Buford  Drive,  Laweren- 
ceville,  GA  30045  or  fax  to  (770) 
339-8082. 

The  Gwinnett  Daily  Post  is  a  part  of  the 
Gray  Communications  Systems. 


ADVERTISING  DIREOOR 

A  great  career  opportunity  exists  for 
the  right  Advertising  professional!  The 
Altoona  Mirror,  a  daily  newspaper  in 
central  PA,  is  seeking  a  highly 
qualified  individual  to  head  its  Advertis¬ 
ing  Department.  The  selected  candi¬ 
date  must  possess  a  B.A.  or  B.S.  in  Busi¬ 
ness  or  related  field,  and  at  least  3 
years  experience  in  Management  and 
Classified  or  Retail  Advertising.  Must 
be  able  to  read  and  interpret  P&L  state¬ 
ments,  provide  leadership,  plan  sales 
strategies,  and  make  presentations  to 
potential  advertisers.  In  exchange  for 
hard  work  and  a  commitment  to  team, 
you'll  also  have  the  opportunity  to  earn 
a  year  end  bonus  commensurate  with 
the  profits  of  the  newspaper.  If 
interested,  send  resume  and  salary  his¬ 
tory  to: 

Judy  D.  Trough 
Human  Resources  Director 
Altoona  Mirror 
P.O.  Box  2008 
Altoona,  PA  1 6603 

No  phone  inquiries. 

Equal  Opportunity  Employer 


ADVERTISING 


Join  tira  team!  Our  salesperson  of  the  year 
drives  a  red  hot  BMW-and  we  pay  tor  It! 
The  Clarion-Ledger  clfers  sales  possibilities 
unequaled  In  this  market. 

•  RelaN  Maior  Accounts 

•  Retail  Account  Exocullvs 


•RetamnaUe  Salas 
•CWsaMed  Real  Estate  SWes 

•  Claaeitled  Automotive  Sates 

•  Claasifled  Automotive  Salee 

•  Claaellad  Emptoymant  Sates 

•  ClassMed  Talemailiating  Sates  (FT) 

•  dassMad  Tetemafkatkig  Sales  (FT) 

•  CtaasHlsd  Talematketing  Sates  (FT) 

•  Retail  SalaeAaeiatanI 
•Creative  Artist 

We  offer  a  fast  paced  enwonment.  tra‘n«ng  and  an  opportunity 
to  grew  Excellent  benefits  nciude  paid  vacation,  medical,  dental, 
vision  and  kte  insurance,  short  and  long  term  disabil'ty.  pension 
plan.  401  (K)  savings  plan  and  much  more 

(jUrion-lO^er 

SEND  RESUME  TO  HUMAN  RESOURCES  DIHECToSm  CU«0IHE0G£R 


ADVERTISING  DIREaOR 

Central  New  Jersey  weekly  newspaper 
group  is  looking  for  an  energetic, 
organized  advertising  professional 
who  has  demonstrated  the  ability  to  get 
consistent  results  in  highly  competitive 
markets.  We  are  lcx>king  for  an  indi¬ 
vidual  who  loves  the  details  of  winning 
sales  management  and  has  a  passion 
for  helping  people  succeed.  A  proven 
track  record  in  recruiting  and  training 
salespeople  is  paramount.  You  will 
work  amongst  talented  peers  for  a 
company  that  is  growing  but  wants  to 
grow  faster.  Our  community  newspa¬ 
pers  are  first  rate  and  provide  excellent 
platforms  for  increased  retail  and 
classified  sales. 

We  offer  an  excellent  compensation 
and  benefit  package.  To  apply  please 
mail  or  fax  a  cover  letter  and  resume 
to: 

Kevin  Wittman,  Publisher 
Greater  Media  Newspapers 
P.O.  Box  1059 
East  Brunswick,  NJ  088 1 6 
FAX  (732)  247-0215 
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HELP  WANTED 

ADVERTISING  I  ADVERTISING 

ADVERTISING  MANAGER  !  ADVERTISING  REPRESENTATIVE 


You  can  contribute  to  a  growing  news¬ 
paper  in  a  grawing  market  if  you 
possess  tbe  following  skills:  tfie  ability 
to  think  big,  train,  plan  and  sell.  This  is 
a  twice-a-week  I  1 ,000  newspaper 
with  a  34,000  shopper  and  real  estate 
boak.  Mail  cover  letter  and  resume  to: 

R.  Keith  Walters,  Publisher 
Journal-Tribune 

P.O.  Box  547,  Seneca,  SC  29679 

ADVERTISING  MANAGER  needed  for 
small  daily  (10,000  to  20,000  circula¬ 
tion)  in  deep  South.  Award-winning 
paper.  Growing  economy.  Great  area 
ta  live.  Need  proven  manager  to 
oversee  all  ad  operations--display, 
classified,  od  composition.  No  sacred 
cows.  Excellent  earnings  potential  with 
good  base  pay,  realistic  bonus 
opportunities.  Apply  to  Box  08351, 
Editor  &  Publisher. 

ADVERTISING  MANAGER 

Join  an  award-winning  twice-weekly 
newspaper  group  serving  100,000 
homes  in  the  Seattle/Puget  Sound 
area.  Best  in  the  nation  by  NNA  in 
1996.  Ideal  candidates  will  be 
energetic  and  self- motivated  and  hove 
proven  success  in  motivating,  training 
and  developing  sales  staff,  promoting 
teamwork,  and  identifying  and  pursu¬ 
ing  sales  opportunities  in  a  highly  com¬ 
petitive  environment.  Must  possess 
excellent  communication,  customer  ser¬ 
vice  and  management  skills.  Oversees 
inside  and  outside  sales  staff,  od  prod¬ 
uction  and  ad  support.  Competitive  com¬ 
pensation  and  benefits  package.  EEO. 
Send  resume  and  salary  expectations 
to  Community  News  Group,  Human 
Resources  AM,  4800  S.  188th  Street, 
Suite  360,  SeoToc,  WA  98188. 

ADVERTISING  SALES 

We  are  currently  seeking  a  motivated 
account  executive  who  can  build  on  an 
expanded  and  established  account 
base  in  the  Healthcare  industry. 

The  position  requires  a  thorough  know¬ 
ledge  of  the  concept  of  how  to  sell  to 
advertising  agencies  and  those 
involved  in  the  Healthcare  industry.  A 
Strang  background  in  newspaper 
advertising  and  outside  sales  is 
required. 

Please  send  resume,  salary  require¬ 
ments  and  a  sample  of  a  written  pro¬ 
posal  used  in  order  to  sell  more  busi¬ 
ness  to  clients. 

To  apply,  please  send  to:  Debbie 
McCaw,  Atlanta  Journal  Constitution, 
National  Acfvertising  -  4th  Floor,  72 
Marietta  Street  NW,  Atlanta,  GA 
30303  or  fax  to:  (404)  526-5156.  No 
phone  calls,  please. 

ADVERTISING  SALES  MANAGER 
Large  weekly  shopper  85,000  weekly. 
Excellent  salary,  weekly  and  monthly 
bonus.  Call  K.  A.  Lesnar,  President 
(605)  339-3633  South  Falls,  SD. 


Advertising  Representative  needed  (or 
Northeast  Indiana  location.  If  you  are 
creative  and  hove  a  positive  attitude 
this  is  the  career  for  you.  Previous  sales 
experience  preferred  but  will  train  the 
right  individual.  We  offer  (list  benefits). 
Send  resume  to  Box  08340,  Editor  & 
Publisher. 

ASSISTANT  MANAGER  for  Advertis¬ 
ing  Sales  sought  for  a  15,000  circula¬ 
tion,  seven-day  newspaper  in  the  heart 
of  Cajun  country.  This  is  the  #2  posi¬ 
tion  on  our  ad  staff,  answering  to  the 
Advertising  Manager.  Great 
opportunity  (or  experienced  sales  pro 
to  get  management  experience  or  for 
current  mana^r  looking  to  moke  a 
move.  We  offer  a  goocT  base  salary 
lus  bonus  opportunities,  company 
enefits  including  a  401  (k)  plan. ..a 
chance  to  learn,  a  chance  to  lead,  and 
more.  Contact  Rhonda  Babin  at  The 
Daily  Iberian,  P.O.  Box  9290,  New 
Iberia,  lA  70562  or  call  (318)  365- 
6773  or  E-nrail:  dailyiberian@aisp.net 

NATIONAL  ADVERTISING 
SALES  MANAGER 

The  Louisville  Courier- Journal,  one  of 
the  country's  leading  newspapers, 
seeks  a  National  Advertising  Sales 
Manager. 

The  Courier-Journal  is  a  Gannett 
newspaper  of  240,423  circulation 
daily  and  328,896  Sunday  serving  the 
state  of  Kentucky  and  Southern  Indi¬ 
ana. 

This  executive  must  be  able  to  travel 
and  make  sales  presentations  to  agen¬ 
cies  and  to  national  and  regional 
accounts.  The  successful  candidate 
must  be  able  to  work  on  multiple  pro¬ 
jects  or  tasks  simultaneously  and  to 
coordinate  sales  efforts  for  our  staff 
and  for  our  national  rep  firm.  News¬ 
papers  First. 

Candidates  must  be  success  oriented 
and  goal  driven,  with  excellent 
interpersonal  skills  and  exceptional  writ¬ 
ten  and  verbal  communication  skills. 
Also  required:  strong  motivational, 
problem-solving  and  analytical  skills;  a 
willingness  -  and  ability  -  to  make  suc¬ 
cessful  sales  calls  directly  to  accounts; 
and  prior  newspaper  or  advertising 
sales  and  management  experience. 
Knowledge  of  notional  advertising 
sales  and  businesses  a  plus. 

This  position  offers  a  competitive  salary 
plus  commission,  an  excellent 

Xrtunity  to  excel  on  one  of  the  best 
teams  and  newspapers  in  the 
business  and  a  chance  to  live  in  a 
beautiful  part  of  the  country  with  a  low 
cost  of  living. 

Tell  us  why  you  are  the  person  we 
should  hire  by  sending  your  cover  let¬ 
ter,  resume,  salary  history  and 
references  to  Display  Advertising 
Director  Ed  Kost  via  Fax  (502)  582- 
4760  or 

E-mail:  ekosl@louisvil.gannett.com 

Both  Gannett  and  the  Courier-Journal 
are  Equal  Opportunity  Employers 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 

Are  you  a  great  teacher?  Are  you  a 
sales  leader  with  3  years  of  recent 
newspaper  ad  sales  experience?  Do 
you  want  the  opportunity  to  break  into 
management  at  a  dynamic,  growing 
alternative  newspaper? 

If  you  understand  the  ad  sales  process 
and  wrant  to  put  your  talent  to  work, 
we  should  talk. 

Philadelphia  Weekly  (circ.  1 1 8,200) 
offers  a  great  salary  and  bonus  plan 
plus  comprehensive  benefits  including 
401  (k).  Send  resume  and  cover  letter 
to  J.H.  Trachtman,  Philadelphia 
Weekly,  1701  Walnut  Street,  Philodel- 
phio,PA19103.(215)563-7400ext.  109. 

RETAIL  ADVERTISING  MANAGER 

The  Statesman  Journal,  a  Gannett 
newspaper  in  Salem,  Oregon  has  an 
immediate  opening  for  an  experi¬ 
enced,  aggressive,  goal-oriented 
advertising  professional.  Respons¬ 
ibilities  include  leading  a  department 
of  22  in  the  areas  of  local,  national, 
preprint,  TMC,  new  products  and 
commercial  printing  sales.  This  position 
will  be  responsible  for  identifying 
trends  and  changes  in  the  mar¬ 
ketplace  and  initiating  relevant 
new  product  and  pricing  programs  to 
carry  out  strategic  objectives.  The  ideal 
candidate  will  possess  experience 
motivating  and  challenging  a  team  of 
sales  professionals  along  with  creating 
and  executing  initiatives  to  grow  top 
line  revenue  and  increase  market 
share.  Excellent  verbal  and  written 
communication  skills,  familiarity  with 
budget  and  market  analysis,  and 
strong  computer  skills  ore  a  must.  The 
Statesman  Journal  offers  a  competitive 
salary  and  an  excellent  benefit 
package.  Send  letter  of  application, 
resume  and  salary  history  to  Statesman 
Journal,  Persannel  Department,  P.O. 
Box  13009,  Salem,  OR  97309  or  fax 
to  (503)  399-6873.  An  Equal 
Opportunity  Employer. 

RETAIL 

ADVERTISING  SALES  MANAGER 

The  Atlanta  Journal  &  Constitution  is 
seeking  a  career-oriented  Retail  Sales 
Manager  in  the  Majar  Accounts 
Division  managing  a  sales  staff  (or  var¬ 
ious  classifications  of  business.  The 
candidate  must  hove  a  minimum  of  3 
years  sales  management  experience 
within  the  newspaper  industry, 
excellent  written  and  verbal  pres¬ 
entation  skills,  in-depth  newspaper 
product  knowledge  with  a  successful 
and  verifiable  track  record  in  advertis¬ 
ing  sales  and  sales  management.  This 
candidate  must  have  the  ability  to 
develop  and  motivate  a  sales  staff  to 
accommodate  advertising  sales  and 
linage  goals  to  increase  revenue  and 
market  share.  Degree  in  communica¬ 
tions,  marketing  or  advertising  is  pre¬ 
ferred. 

We  offer  an  attractive  salary  plus  incen¬ 
tive.  Benefits  include  paid  vacation, 
comprehensive  medical/dental/life 
insurance  and  401  (k)  plan. 

To  apply,  please  send  or  fax  resume 
with  cover  letter  to  Sandra  Hendrick, 
fax#  (404)  526-5156,  The  Atlanta- 
Journal-Constitution,  P.O.  Box  4689, 
Atlanta,  GA  30302.  Please  respond  by 
December  31 .  No  phone  calls,  please. 


_ ADVERTISING _ 

SALES  REPRESENTATIVE 
HAVE  THE  COLUMBIA  RIVER  IN 
YOUR  FRONT  YARD...  and  the 
Cascade  Mountains  at  your  back  and 
sales  opportunities  everywhere  in 
between.  If  you  are  looking  for  a  sales 
opportunity  with  a  family  owned  paper 
where  your  opinion  counts,  economic 
growth  is  happening  and  a  beautiful 
place  to  call  home,  contact: 

Michael  J.  Fox 
The  Wenatchee  World 
(509)  664-71 30  or 
FAX  resume  to  (509)  663-91 10 

THE  DAILY  SENTINEL  a  30,000  circula¬ 
tion  daily  newspaper  located  in 
Western  Colorado  has  an  opening  for 
Classified  Manager.  Responsibilities 
include  management  of  2  outside 
salespeople  and  7  inside  phone  sales. 
The  successful  candidate  will  hove  at 
least  2  years  of  classified  management 
experience,  excellent  written  and  oral 
communication  skills  and  the  ability  to 
develop  and  motivate  the  classified 
staff. 

The  Daily  Sentinel  is  a  Cax  newspaper. 
We  offer  a  competitive  compensation 
and  benefits  package.  Reply  with 
resume  and  salary  requirements  to 
Personnel  Director,  The  CJaily  Sentinel, 
P.O.  Box  668,  Grand  Junction,  CO 
81501.  EOE 

ART/GRAPHICS 

ART  DIREQOR,  NEW  ORLEANS 
Direct  look  of  weekly  business  tab,  plus 
supplements,  monthly  tabs.  Do  cover 
designs,  illustrations,  info  graphics; 
dummying,  layout;  scan  photos.  Mac 
proficiency,  plus  QuarkXPress, 
Photoshop,  Freehand.  Contact  Kathy 
Finn,  editor.  New  Orleans  CityBusi- 
ness,  P.O.  Box  19308,  New  Orleans, 
LA  70179;  (504)  830-7231;  (ax  (504) 
832-3550;  E-mail:  kfinn@nopg.com 

CIRCULATION 

CIRCULATION  MANAGER 

USA  TODAY  has  an  opening  for 
Circulation  Manager  in  our  Colorado 
region  office.  This  is  a  senior  man¬ 
agement  position  reporting  to  the  Gen¬ 
eral  Manager.  You  will  direct  a  staff  of 
10  with  six  district  Sales  Managers  as 
direct  reports.  This  position  is  responsi¬ 
ble  for  states  circulation  in  Colorado, 
Wyoming,  Western  South  Dakota, 
Western  Nebraska  and  Southern  Mon¬ 
tana.  The  candidate  must  have  five 
years  circulation  management  experi¬ 
ence  with  excellent  people  skill  and 
ability  to  lead  and  motivate  staff  to 
meet  goals,  along  with  proven  experi¬ 
ence  and  success  in  single  copy  sales 
and  home  delivery  growth  and 
excellent  customer  service.  This  is  a 
dynamic  environment  and  a  challeng¬ 
ing,  rewarding,  demanding  and  fun 
place  to  work.  We  offer  a  competitive 
salary,  great  benefits  and  a  401  (k) 
plan.  Qualified  individuals  should  send 
their  resume  with  salary  requirements 
to: 

USA  TODAY 
6020  West  9 1  st  Avenue 
Westminster,  CO  80030 
ATTN:  General  Manager 


November  22, 1997 


http://www.mediainfo.com 


Editor  df  Pi  busher  4J 


HELP  WANTED 

CIRCULATION  I  CIRCULATION 


CIRCULATION  DIREaOR 

If  you  would  like  to  join  tfie  manage¬ 
ment  team  of  Pennsylvania's  Doily 
Newspaper  of  tfie  Year  for  1995  and 
1 996,  we'd  like  to  hear  from  you. 

We  ore  searching  for  a  strong  and 
knowledgeable  individual  to  lead  our 
Circulation  Department.  We  prefer  five 
or  more  years  of  daily  circulation 
experience,  a  college  degree  in  busi¬ 
ness  and  a  proven  track  record  of  work¬ 
ing  with  youth  carriers  and  adults. 

We  are  in  a  highly  competitive  market 
and  are  looking  for  the  Circulation 
Director  to  be  just  as  strong  in  market¬ 
ing  and  sales  as  most  of  us  expect  from 
our  Advertising  Director. 

Our  editor,  advertising  director  and 
operations  manager  have  a  total  of 
more  than  50  years  serving  this  news¬ 
paper  and  its  market.  We'd  like  to  find 
the  right  Circulation  Director  who  can 
add  to  that  length  of  service  well  into 
the  21st  century. 

The  circulation  job  is  not  easy  here  but 
it  can  be  very  rewarding  in  many 
ways.  We  have  a  great  community, 
strong  youth  carrier  force  and  a  circula¬ 
tion  staff  of  17  in  need  of  new  lead¬ 
ership. 

If  you  think  you  might  like  to  live  in 
beautiful  South  Central  Pennsylvania, 
then  please  write  us  today  and  tell  us 
why  you  might  fit  into  this  position.  Be 
sure  to  detail  all  your  experience  and 
your  full  education  background. 

Send  it  to  Publisher,  The  Sentinel,  P.O. 
Box  130,  Carlisle,  PA  17013. 

CIRCULATION  MANAGER 

Excellent  career  opportunity  at  a  group 
of  weekly  newspapers  located  in  scenic 
OH.  We  are  seeking  a  candidate  with 
exceptional  Circulation,  Marketing  and 
Sales  strategies.  Knowledge  of  collec¬ 
tions,  database,  ABC  Audit,  postal 
regulations,  retail  locations,  rack  sales, 
carrier  delivery,  list  management  and 
telemarketing.  This  person  will  be 
responsible  for  hiring,  training  and 
motivating  the  staff.  Winning  attitude, 
high  standards  and  the  ability  to  work 
in  a  FAST  paced  environment.  We 
offer  a  complete  benefit  package, 
salary,  401(k)  and  bonus 
opportunities.  Please  respond  in  con¬ 
fidence  to  The  Sun  Journal,  7215 
V/hipple  Avenue,  NW,  Canton,  OH 
44720-71 37  or  Fax  (330)  966-01 45. 
Drug-Free  work  environment  and  EOE 

CIRCULATION  MANAGER-  ZONE  2 
Key  manager  with  responsibilities  for 
home  delivery  service  and  growth 
goals.  Successful  candidate  will  hove  a 
minimum  of  5  years  circulation  experi¬ 
ence  with  the  ability  to  supervise  and 
develop  junior  field  managers  to  full 
potential.  Position  reports  to  circulation 
director.  Competitive  salary,  bonus 
package.  Candidates  please  forward 
resume  and  salary  requirements  to  Box 
08330,  Editor  &  Publisher. 


CIRCULATION  MANAGER 

If  you  feel  your  talents  warrant  a  move 
up  to  a  major  Metro  market,  this  may 
be  the  opportunity  of  a  lifetime.  We 
are  metropalitan  Midwest  AM  daily 
(Zone  5)  newspaper. 

Candidates  will  need  at  least  five  years 
circulation  management  experience, 
and  an  impressive  record  in  all  aspects 
of  circulation. 

Must  have  excellent  managerial  and 
people  skills,  with  ability  to  train  and 
motivate  staff  to  improve  customer  ser¬ 
vice,  home  delivery,  and  single  copy 
sales. 

Knowledge  of  circulation  systems 
(Neasi-Weber)  preferred.  Budgeting, 
ABC  reports,  PC  skills  are  necessary. 
College  degree  desired. 

Excellent  salary,  bonus,  and  benefits 
package.  Send  resume  and  salary  his¬ 
tory  to  Box  08337,  Editor  &  Publisher. 

CIRCULATION  MANAGER 
Experienced  manager  for  25,000 
circulation,  3-day/week  TMC  newspa¬ 
per  in  McClatchy  organization.  Send 
resume,  salary  history  to  Ted  Varden, 
The  Chapel  Hill  News,  P.O.  Box  870, 
Chapel  Hill,  NC  27516. 

CIRCULATION  MANAGER 
Midwest  PM,  6-day  independent. 
Located  about  1  1/2  hours  from  Chi¬ 
cago.  Growing  market.  Ideal  candi¬ 
date  will  have  prior  experience  with 
carrier  contests,  telemarketing  pro¬ 
grams,  direct  mail.  Excellent  compensa¬ 
tion  and  benefits  package.  Apply  to 
NewsTribune,  426  Second  Street, 
LaSalle,  IL61301. 

CIRCULATION  MANAGER 

The  Hutchinson  News,  a  39,000 
circulation  AM,  seeks  applicants  with 
circulation  management  experience. 
Successful  candidate  will  demonstrate 
an  ability  to  draw  the  best  out  of  peo- 
le;  oversee  carriers  and  contract 
aulers;  monitor  circulation  department 
budget;  and  work  with  other  members 
of  the  newspaper's  management  team 
to  plan  and  coordinate  newspaper 
production  process. 

Competitive  pay  based  on  experience 
and  performance.  Benefits  include 
profit  sharing  program,  401  (k), 
medical  plan,  dental  plan,  life  insur¬ 
ance  and  flexible  spending  account.  Sub¬ 
mit  a  letter  of  application  and  resume 
by  December  1 9  to; 

Kathy  Beshears 
Personnel  Director 
The  Hutchinson  News 
P.O.  Box  190 

Hutchinson,  KS  67504-0190 _ 

CREW  SALES 

Can  your  crews  meet  the  challenges  of 
a  competitive  market?  Earn  high  com¬ 
missions  plus  bonuses,  selling  Denver's 
#1  newspaper.  The  Rocky  Mountain 
News.  Call  Fred  Kissell  (303)  892- 
5467. 


_ CIRCULATION _ 

CIRCULATION 

OPERATIONS  SALES  MANAGER 

The  European  Stars  &  Stripes,  a  daily 
newspaper  serving  the  US  military  com¬ 
munity  in  Europe,  is  looking  (or  a  top- 
notch  Operations  Manager  in  the 
Circulation  Department. 

The  successful  candidate  will  report  to 
the  Circulation  Director.  Supervises 
eight  (8)  Newspaper  District  Man¬ 
agers,  implements  marketing  plan  to 
maximize  sales,  improves  effectiveness 
and  efficiency  of  district  operations, 
writes  and  revises  Standard  Operating 
Procedures,  reviews  sales  reports, 
assists  Customer  Service  and  Circula¬ 
tion  Systems  Manager  to  resolve  billing 
problems,  draw/return  reports,  and 
liaison  with  other  departments. 

Minimum  of  five  (5)  years  in  Circula¬ 
tion  Management,  which  includes 
experience  in  daily  management  of  the 
Newspaper  District  Managers  and 
print-site  operations,  with  strong  single 
copy  sales  and  home  delivery  back¬ 
ground.  Bachelor's  degree  and/or  10 
years  specific  experience  with  circula¬ 
tion  operations  at  a  U.S.  daily  news¬ 
paper.  Basic  computer  knowledge  is 
required.  Knowledge  and  experience 
in  the  day  to  day  newspaper  opera¬ 
tions. 

This  is  a  limited  regular  full  time,  not  to 
exceed  three  years  appointment.  The 
total  compensation  package  of  approx¬ 
imately  $60,000  includes  a  com¬ 
petitive  salary  of  $35,000  to  $40,000 
dependent  on  experience  level;  a  non- 
taxable  housing  allowance,  health, 
retirement  and  savings  programs;  mov¬ 
ing  expenses;  use  of  military  post 
exchange  and  commissary  facilities; 
and  travel  between  the  US  and  Ger¬ 
many. 

Applicants  should  send  a  resume  with 
three  (3)  references  to  European  Stars 
&  Stripes,  ATTN:  Circulation  Director, 
Unit  29480,  APO  AE  09211,  Fax  to 
(011-49)  6155-601436  or  E-mail  to 
yeisleym@mail.estripes.osd.mil. 
Applications  must  be  received  by 
December  12,  1997,  to  be  considered. 
Announcement  NAF-SS-97-024.  Posi¬ 
tion  open  to  U.S.  Citizens  Only. 

SINGLE  COPY  MANAGER 

100,000-^  newspaper  in  New  England 
seeks  a  dynamic  individual  to  manage 
our  single  copy  division.  The  right  can¬ 
didate  is  a  hands-on  professional  with 
exceptional  analytical  and  leadership 
skills  who  can  design  successful  market¬ 
ing  plans  and  expense  budgets. 
Responsibilities  include  the  supervision 
of  a  staff  of  35-h,  control  dealer  and  dis¬ 
tributor  receivables  and  implement  suc¬ 
cessful  dealer  and  street  sales  cam¬ 
paigns  that  result  in  circulation 
increases.  We  offer  a  competitive 
salary,  incentive  and  benefits  package 
with  unlimited  growth  potential.  EOE. 

Interested  candidates  should  submit  a 
resume  with  salary  history  to  Box 
08307,  Editor  &  Publisher. 


_ CIRCULATION _ 

CIRCULATION  SALES  MANAGER 

The  Opeliko-Auburn  News  a  14,000 
circulation  daily  is  searching  (or  a 
circulation  sales  manager  to  oversee 
the  sales  department.  This  person  is 
responsible  for  the  preparation  and 
implementation  of  sales  and  distribu¬ 
tion  strategies  to  achieve  circulation 
growth.  The  sales  manager  supervises 
sales  personnel,  coaching  them  and 
giving  them  feedback  on  job 
performance,  devises  strategies  to  meet 
sales  goals.  The  circulation  sales  man¬ 
ager  will  supervise  the  following  areas: 
NIE,  Bulk,  and  Mail,  Outside  Sales  for 
home  delivery.  Carrier  and  Subscriber 
Promotions. 

EDUCATION  REQUIREMENTS: 

1.  1-2  years  prior  circulation  newspa¬ 
per  experience  preferred 

2.  BA  or  BS  degree  preferred 

3.  Computer  literacy  required 

DIREa  REPORTS: 

1 .  1  part  time  NIE  coordinator 

2.  2  part  time  outside  salespeople 

3.  1  in  house  contracted  telemarketing 
salesperson 

COMPENSATION: 

1 .  Base  salary 

2.  Bonuses 

3.  Mileage 

4.  Full  benefits  plus  401  (k)  program 

Send  caver  letter,  resume  and  salary 
requirements  to: 

Opelika-Auburn  News 
Gene  Shores,  Circulation  Manager 
3505  Pepperell  Parkway 
Opelika,  AL  36803 

HOME  DELIVERY  MANAGER 

Local  newspaper  seeks  a  home 
delivery  pro,  in  o  depot  environment, 
with  a  “hands  on”  and  mativational 
management  style.  Responsibilities  will 
include  supervision  of  unionized  Dis¬ 
trict  Managers  and  co-ordinating  with 
independent  home  delivery  contractors. 

The  position  is  part  of  our  management 
team.  You  must  possess  strong 
supervisory  skills,  be  organized,  hove 
good  communication  skills  and  prob¬ 
lem  solving  ability  to  achieve  depart¬ 
mental  goals. 

Compensation  includes  competitive 
salary,  full  range  of  benefits.  Bi-lingual 
(English/Spanish)  a  plus,  but  not 
required. 

Submit  resume  along  with  salary  his¬ 
tory  to: 

Mandy  Otero 
Circulation  Manager 
The  Jersey  Journal 
30  Journal  Square 
Jersey  City,  NJ  07306 

E/O  Employer 

NEW  JERSEY  mid-Metro  seeks  crew  con¬ 
tractor  to  work  area.  Reply  to  Box 
08350,  Editor  &  Publisher. 
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_ CIRCULATION _ 

INTERNATIONAL  CIRCULATION 
DIREaOR 

The  European  &  PociFic  Stars  &  Stripes 
headquarters  office  in  Woshington,  DC 
area  seeks  international  circulation 
director  to  regularly  travel  to  overseas 
affices  to  lead  circulation  grovirth  cam¬ 
paigns  and  review  operatians/ 
distribution  methods  in  Europe  and 
Asio.  The  papers  are  Department  of 
Defense  non-appropriated  fund  news¬ 
papers  published  daily  for  the  US 
military  persannel  stationed  in  these 
areas.  Must  have  5+  years  in  com¬ 
mercial  US  newspaper  circulation/ 
sales/operations  with  management 
experience;  strong  record  of  growing 
circulation;  problem-solving;  execution 
of  sales  campaigns;  staff  training  and 
development;  and  bulk  and  sponsored 
sales  of  newspapers.  Prefer  some 
international  travel  or  business  experi¬ 
ence  and  international  or  regional 
management  of  circulation  sales  and 
operations.  Mail  resume  with  salary 
requirements  to  be  considered  to  NAF 
Personnel,  Building  11,  Room  2-106, 
Walter  Reed  Army  Medical  Center, 
Washington,  DC  i0307-5001.  Posi¬ 
tion  open  until  filled. 


SINGLE  COPY 

100,000  plus  newspaper  in  Arizona 
seeks  a  competitive,  experienced  indi¬ 
vidual  to  manage  the  Single  Copy 
operation.  The  right  candidate  must  be 
a  “hands  on”  professional  with  pre¬ 
vious  experience  in  a  wholesaler  oper¬ 
ation.  Must  be  able  to  initiate  and 
implement  successful  wholesaler  and 
detail  campaigns  as  well  as  develop 
marketing  partnerships  with  local  retail 
market.  We  offer  a  competitive  salary 
and  benefits  package  with  potential  for 
future  growth.  Send  cover  letter  with 
resume  and  salary  history  to  The 
Tribune,  ATTN;  Jana  Crowe/MR,  120 
W.  1st  Avenue,  Mesa,  AZ  85210  or 
fax  in  confidence  to  (602)  898-6401 . 

EEC  M/F/V/D 


SMALL  DAILY  in  Georgia  is  seeking 
hands-on  manager  to  direct  sales, 
customer  service,  distribution.  Com¬ 
petitive  salary  and  benefits.  Send 
resume  and  salary  requirements  to  Box 
08348,  Editor  &  Publisher. 


SUBSCRIPTION/CIRCULATION 

DIREaOR 

Quality  Long  Island  community  news¬ 
paper  group  seeks  take-charge  person 
to  lead  subscription  sales/marketing 
efforts  and  supervise  fulfillment  and 
mailing.  Good  computer  skills  a  must. 
Fax  resume  attn:  Louise  (516)  569- 
4942. 


Send  KCT  Box  Replies  to: 


Editor  &  Publisher 

Classified  Ad  Dept. 

1 1  West  19th  St. 
New  York,  NY  1001 1 


_ CIRCULATION _ 

THE  BOSTON  GLOBE 

CIRCUIATOM  MANAGER 
SINGLY-COPY  MARKETING 

The  Boston  Globe  seeks  a  circulation 
marketing  professional  to  manage  and 
develop  our  single-copy  sales  effort. 
The  successful  candidate  will  become  a 
member  of  our  consumer  marketing 
team  and  have  responsibility  for; 

•setting  retail  single-copy  strategy  and 
sales  development 

•executing  sales  and  marketing 
initiatives 

•developing  marketing  partnerships 
and  event  marketing  opportunities 
•directing  consumer  promotions 
•analyzing  single-copy  sales  trends 
and  recommending  ways  to  increase 
volume 

Experience  in  retail  sales  or  brand 
management  in  a  high  volume  environ¬ 
ment  is  required.  A  college  or 
advanced  degree  is  preferred  along 
with  strong  communication  and 
interpersonal  skills. 

Send  resume  to; 

Madeline  Wallis 
Personnel  Director 
The  Boston  Globe 
P.O.  Box  2378 
Boston,  AAA  02 1 07 
Fax;  (617)  929-3376 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR 

The  Daily  Gazette,  a  60,000- 
circulation  daily  in  New  York's  Capital 
Region  needs  an  assistant  city  editor. 
Responsibilities  include  assigning  and 
supervising  reporters,  editing  stories 
and  helping  with  staff  development. 
Applicants  shauld  have  substantial 
reporting  and  editing  experience  with 
a  daily  newspaper.  Send  resume  and 
wark  samples  to  Thomas  Woodman, 
managing  editor.  The  Daily  Gazette, 
2345  AAaxon  Road  Ext.,  Schenectady, 
NY  1 2308. 


ASSISTANT  CITY  EDITOR  SOUGHT 

Innovative  seven-day  30,000  AM  is 
looking  for  an  assistant  city  editor  who 
has  an  eye  for  good  stories,  an  ear  for 
good  writing  and  is  a  proven  copy 
editor.  Outside  and  Outdoor  Life  mog- 
azine  rate  ours  a  top  Rockies  town. 
Send  resume  and  clips  ASAP  to 
Margaret  Wimborne,  city  editor.  Post 
Registe.',  P.O.  Box  1800,  Idaho  Falls, 
ID  83403  or  E-mail  ASAP  to; 

mwimborne@idahonews.com 


ASSISTANT  LIFE  EDITOR.  The  Salina 
Journal  has  an  opening  for  an  Assis¬ 
tant  Life  Editor.  Duties  include  writing 
feature  stories  for  Life  section  covers, 
editing  copy  and  designing  pages.  To 
apply,  please  send  cover  letter,  resume 
and  samples  of  published  writing  by 
December  1  to  Deputy  Editor  Ben 
Wearing,  The  Salina  Jaumal,  333  S. 
Fourth  St.,  Salina,  KS  67401 . 


_ EDITORIAL _ 

ASSISTANT  METRO  EDITOR 

The  Seattle  Post-Intelligencer  is  seeking 
an  assistant  metro  editor  to  handle 
local  and  regional  projects.  We're  look¬ 
ing  for  an  experienced  jourrKilist  vrith  a 
hard-news  edge  and  the  skills  to  turn 
around  quick  enterprise  pieces  and 
guide  reporters  through  longer,  more 
complex  investigations.  Strong  writing 
skills  a  must;  computer  skills  a  plus. 
Please  send  resume,  cover  letter  and 
examples  of  projects  you've  vrritten  or 
edited  to  Kathy  Best,  metro  editor,  Seat¬ 
tle  Post-Intelligencer,  101  Elliot  Avenue 
West,  Seattle,  WA  981 1 9-4220. 


ASSISTANT  METRO  EDITOR 

The  Courier-Post,  a  95,000  seven-day 
AM  newspaper  in  the  competitive 
South  Jersey  —  Philadelphia  market,  is 
searching  for  an  energetic,  dedicated 
assistant  metra  editor  to  help  lead  a 
team  of  reporters.  We  are  leaking  for 
an  editor  who  can  coach  reporters 
before  they  head  out  on  assignments, 
help  them  organize  their  stories  vrhen 
they  return  and  then  polish  good  writ¬ 
ing  until  it  shines.  Candidates  will  have 
a  college  degree  and  3  years  nevifspa- 
per  experience.  The  ability  to  read, 
write  and  speak  English  alsa  required. 
The  company  offers  an  extensive  bene¬ 
fits  package,  fallowing  a  90-day 
introductory  period.  Please  send 
resume,  work  samples  and  salary 
requirements  to  William  C.  Hidlay, 
managing  editor,  Courier-Post,  P.O. 
Box  5300,  Cherry  Hill,  NJ  08034.  The 
Courier-Post  is  a  Gannett  newspaper 
and  an  Equal  Oppartunity  Employer. 


BUSINESS  EDITOR  -  Growing  daily  in 
Big  Ten  university  community  has  an 
opening  for  an  editor  who  will  direct 
the  work  of  two  full-time  business 
reporters  and  also  contribute  to  local 
reporting.  Direct  coverage  in  one  of 
Michigan's  hottest  high-tech  markets 
where  every  business  is  hustling  to  find 
enough  workers.  Strong  organizational 
skills  essential.  Apply  with  letter, 
resume  and  samples  of  local  business 
caverage  to  Metro  Editor  Rick 
Fitzgerald,  The  Ann  Arbar  News,  P.O. 
Box  1147,  Ann  Arbor,  Ml  48106- 
1147. 


BUSINESS  WRITERS  -  Business  weekly 
in  Las  Vegas  needs  two  reporters,  one 
to  cover  gambling/hotel  industry;  one 
to  cover  banking  and  some  general 
assignments.  Competitive  salaries  and 
benefits.  Send  resume,  clips,  references 
to  Las  Vegas  Business  Press,  c/o  Hugh 
Jackson,  3335  Wynn  Road,  Las 
Vegas,  N’V  89102,  or  respond  by 
E-mail  to;  jackson@vegasnet.net 


COPY  EDITOR  needed  for  online  sports 
site.  Duties  include  editing  and  packag¬ 
ing  stories,  writing  headlines  and 
photo  layout.  Degree  in  English  or 
journalism  required.  Familiarity  with 
HTML  and  the  internet  preferred.  Send 
resume  and  samples  to  Dennis  Black, 
Real  Fans  Sparts  Network,  1840  Oak 
Ave.,  Suite  212-S,  Evanston,  IL  60201. 
Or  fax  to  (847)  869-3673. 


_ EDITORIAL _ 

CAUFORNIA/DC/POLinCS 

VYIRE  EDITOR 

The  Orange  County  Register  needs  a 
skilled,  innovative  wire  editor  for  Cali¬ 
fornia,  Washington  and  politics.  The 
editor  collaborates  with  politics,  Socra- 
menta  and  Washington  reporters  in  pro¬ 
ducing  a  lively,  balanced,  non- 
bureaucratic  report.  In  addition  to  pro¬ 
ducing  the  bulk  of  our  state,  DC  and 
national-election  coverage,  this  editor 
supervises  the  entire  wire  report  once  a 
week.  Contact  News  Editor/Wires 
Blair  Charnley,  The  Orange  County 
Register,  P.O.  Box  1 1 626,  Santa  Ana, 
CA  9271 1 .  Or  E-mail; 

Bcharnley@link.freedom.com 

CITY  DESK  EDITOR 

Chance  of  a  lifetime  for  on  experi¬ 
enced  small  daily  or  weekly  city  desk 
editor  to  advance  to  handling  some  of 
the  best  local  news  in  journalism. 
Versatile,  creative  assignment/line 
editor  sought  for  fast-paced  city  desk 
at  50,000  circulation  New  Jersey  —  New 
York  metro  area  daily.  Strong  back¬ 
ground  in  handling  local  news  copy 
and  directing  young  reporters  is  essen¬ 
tial.  Applicants  must  show  an  ability  to 
step  into  any  city  desk  slot.  Send 
resume  and  tearsheets  to  Box  08333, 
Editor  &  Publisher. 

CITY  HALL  REPORTER 

We  are  seeking  an  energetic  and 
creative  reporter  to  set  the  ogendo  in 
the  competitive  City  Hall  beat.  This 
reporter  will  be  experienced  at  cover¬ 
ing  government,  politics  and  cam¬ 
paigns  and  able  to  generate  high- 
impact,  quick  turnaround  enterprise 
stories.  Minimum  of  five  years  daily 
experience  a  plus. 

Send  resume,  clips  and  a  list  of 
references  to; 

Joe  Sciacca 

Deputy  Managing  Editor/ 

Politics  and  Special  Projects 
Boston  Herald 
One  Herald  Square 
P.O.  Box  2096 
Boston,  MA  02106-2096 


COPY  DESK  CHIEF 

Located  on  the  west  coast  of  Florida, 
the  award-winning  Sun  Herald  is  one 
of  the  fastest-growing  papers  in  the 
country.  We  are  looking  for  a  copy 
desk  chief  to  help  us  become  the  best 
mid-size  paper  in  the  country.  We  are 
looking  for  someone  who; 

•  likes  competition 

•  has  the  will  to  win 

•  has  an  eye  for  design 

•  can't  stand  errors 

•  has  proven  management  skills 

•  is  never  satisfied  with  the  status  quo 
The  job  includes  design  and  manage¬ 
ment  responsibilities  for  a  6-person 
universol  desk,  producing  four  editions 
per  day.  If  you  are  ready  to  lead  a 
team  that  works  hard  every  day  at 
being  the  best,  call  Jeff  Dunn-Rankin, 
managing  editor,  at  (941)  255-8127. 
Or  E-mail  to  jeffdr@sunletter.cc)m 
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EDITORIAL 


EDITORIAL 


EDITOR/REPORTER  WANTED  for 
weekly  newspaper  in  far  northern 
Maine.  We  paginate  with  QuarkXPress 
and  use  digital  cameras  to  help  us 
focus  on  content.  Send  letter,  resume 
and  three  published  articles  to  Paul  J. 
Gough,  managing  editor,  Aroostook 
Republican,  P.O.  Box  608,  Caribou, 
ME  04736.  Fax  (207)  492-4351 . 


COPY  EDITOR 

Rim  or  design  features  fronts  on  our 
eight-person  pagination/copy  desk. 
We  are  a  25,000-circulation,  seven 
day  AM  in  a  university  city.  QuarkX¬ 
Press  skills  a  plus,  recent  grads  OK. 
PROMPTLY  send  tearsheets  and 
references  to  Sarah  Akavickas, 
Oshkosh  Northwestern,  P.O.  Box 
2926,  Oshkosh,  Wl  54903-2926. 


EDITORIAL 


E-mail:  tomlee@oshkoshonline.com 


No  Titles.  No  Organizational  Charts 
Just  Great  People  Working  Hard 
Together  All  the  Time.  Bloomberg. 


COPY  EDITOR 


The  Quad-City  Times,  a  57,000  daily/ 
80,000  Sunday  circulation  newspaper 
situated  on  the  Mississippi  River 
between  Iowa  and  Illinois,  is  looking 
for  a  copy  editor  with  a  flair  for  design 
and  presentation.  Must  possess  the 
ability  to  edit  stories,  write  compelling, 
accurate  headlines,  paginate  and 
adhere  to  deadlines  while  designing 
pages  that  have  high  impact  on 
readers.  Minimum  of  two  years  experi¬ 
ence  on  a  daily  newspaper  with 
pagination  experience,  QuarkXPress 
preferred.  Callege  degree  in  journal¬ 
ism  or  equivalent  experience 
necessary.  Experience  in  designing 
graphics  would  be  considered  a  plus. 
Send  a  resume,  cover  letter  and  work 
samples  by  December  1  to: 


Interaction  is  constant.  Work  is  dynamic.  Training  is 
continuous.  We  are  Bloomberg  L.P.,  the  leading  financial  informa¬ 
tion  provider  that  spans  the  globe.  Unparalleled  service  and 
unsurpassed  products  have  made  us  the  fastest-growing 
company  in  the  information  industry.  Through  our  combination  of 
news,  programming,  data  collection,  service  and  sales,  we  have 
implemented  technology  to  deliver  instantaneous,  comprehensive 
financial  information  worldwide. 

NEWS  EDITORS 

Editors  needed  in  Princeton,  N.J.,  and  San  Francisco  to  handle 
company  news  stories.  Editors  needed  in  New  York  for  stories  on 
banking,  derivatives,  accounting  and  M&A.  We're  looking  for: 

•  Proficiency  in  editing  and  rewriting  under 
deadline  pressure:  keen  news  judgment. 

•  Confidence  with  numbers  as  well  as  words. 

•  Ability  to  direct  reporters  covering  industry  ^ 

or  market  beats  and  polish  their  copy.  S 

•  Rve  years  of  experience,  preferably  at  a 

major  newspaper  or  magazine.  * 


Jill  Dekeyser 

Human  Resources  Manager 
Quad-City  Times 
P.O.  Box  3828 
Davenport,  lA  52808 


BUSINESS  REPORTERS 

Reporters  needed  in  Princeton,  N.J.,  San  Francisco  and  Los  Angeles  to  cover  industry  beats 
including  telecommunications,  computer  hardware,  computer  networking,  health  care,  agriculture, 
oil  and  autos.  Reporters  needed  in  New  York  to  cover  corporate  bonds,  municipal  bonds,short- 
term  debt,  accounting,  mutual  funds,  currencies  and  stock  markets.  The  ideal  candidate: 

•  Understands  publicly  owned  companies  and  financial  markets. 

•  Can  take  control  of  a  beat,  develop  sources  and  break  news. 

•  Is  enthusiastic  and  ambitious,  eager  to  detect  trends  before  they 
become  common  knowledge. 

•  Ably  writes  everything  from  spot  news  to  enlightening  profiles  of 
executives,  corporations  and  industries. 

HEADLINE  WRITER 

Team  member  needed  in  Princeton,  N.J.,  to  evaluate  incoming  news  releases  and  publish  them 
promptly  online.  The  ideal  candidate: 

•  Understands  financial  markets. 

•  Identifies  the  most  significant  corporate  events. 

•  Exercises  news  judgment  quickly  and  confidently. 

•  Swiftly  writes  concise,  precise  headlines. 

•  Works  well  under  pressure  in  a  busy  newsroom. 

ENERGY  DATA  MANAGER 

Assistant  data  manager  needed  in  Princeton,  N.J.,  to  lead  the  gathering  and  reporting  of 
commodity  prices  and  other  statistics.  The  ideal  candidate: 

•  Has  experience  with  an  energy  news  service  or  newsletter. 

•  Is  knowledgeable  about  ener^,  metals  and  other  commodity  markets. 

•  Can  work  closely  with  journalists  writing  business  stories  based  on  commodity  data. 

•  Is  proficient  in  spreadsheet  modeling. 

•  Foreign  language  skills  are  a  plus. 

Please  specify  position  and  geographic  preference. 

Send  resume  and  writing  clips,  if  available,  to:  Howard  Horder,  Human  Resources  Dept. 
BN-EP,  Bloomberg  L.P.,  499  Park  Avenue,  New  York,  NY  10022.  Fax:  (212)  940-1954. 
Qualified  candidates  will  be  contacted.  ___  _ 

NO  PHONE  CALLS  PLEASE.  EOE  M/F/D/V.  pi  j-j  ■rij-i 


COPY  EDITOR 


We  are  looking  for  a  lop-noteh  copy 
editor  with  a  flair  for  page  design, 
someone  who  has  an  eye  both  for 
detail  and  overall  effect.  Our  ideal 
candidate  will  be  able  to  tightly  edit 
copy  and  present  it  with  artwork  to  its 
best  advantage.  Strong  heodline  writer 
and  team  player  required,  too.  Send 
work  samples  by  December  10  to  Terri 
Kuhle,  human  resources  manager. 
Herald  &  Review,  601  E.  William 
Street,  Decatur,  IL  62523. 


COWLES  Business  Media,  a  diversified 
information  services  company  and 
trade  publisher,  has  the  following  open¬ 
ing  in  its  STAMFORD  Office. 


REPORTERS/ 

WRITERS 

We  seek  motivated,  resourceful,  skilled 
Reporters/Writers  for  trade  newsletters 
covering  the  Internet,  book  publishing, 
and  educating/training.  Strong  atten¬ 
tion  to  details  and  accuracy  is  essen¬ 
tial.  Experience  preferred,  but  willing 
to  train  recent  grads. 


Please  send  resume  and  cover  letter 
with  SALARY  REQUIREMENTS  to  Cow¬ 
les  Business  Media,  Human  Resources 
Dept.  KB,  P.O.  Box  4949,  Stamford, 
CT  06907.  NO  PHONE  CALLS, 
PLEASE.  Equal  Opportunity  Employer. 


@1997  Bloomberg  L.P.,  All  rights  reserved. 
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HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 

EDITORIAL  -  Managing  editor  to  i 
navigate  class  5  rapids.  Apply  to  : 
Editor,  States  News  Service,  1333  F  i 
St.,  NW,  Washington,  DC  20004.  : 

EOE  I 

EDITORIAL 

EDITORIAL 

I 


EDITORIAL 


COPY  EDITOR  -  The  Monterey  County 
Herald  in  Monterey,  California,  has 
imnnediate  openings  for  copy  editors/ 
page  designers.  We  are  a  35,000- 
circulation,  daily  Knight-Ridder  paper 
located  in  scenic  and  historic  Monterey 
County.  Candidates  should  have  two 
years  daily  newspaper  experience,  but 
we  will  consider  strong  internships  or 
college  work.  Duties  include  editing 
stories,  writing  headlines  and  cuHines, 
and  designing  section  fronts  and  inside 
pages.  Pagination  experience  a  plus. 
Please  send  resume  and  work  samples 
to  J.  Bruce  Baumann,  managing  editor, 
P.O.  Box  271 ,  AAonterey,  CA  93942. 

EOE 


COPY  EDITOR/DESIGNER  (Entry  Level) 
The  Charlotte  Sun  Herald  (Florida)  is 
looking  (or  copy  editors/designers  and 
sports  copy  editors. 

We  are  looking  for  someone  who: 

•  likes  competition  end  has  the  will  to 
win 

•  can't  stand  errors 

•  is  quick 

•  has  an  eye  (or  design,  focusing  on 
precision  as  much  as  pizzazz 

•  wants  to  work  with  the  latest  design 
and  pagination  programs,  and 

•  are  never  satisfied  with  the  status  quo 
Responsibilities  include  design  and  edit¬ 
ing  of  pages  for  the  Charlotte, 
Englewood  and  DeSoto  editions  of  the 
Sun  Herald.  QuarkXPress  knowledge  a 
plus. 

Position  is  available  immediately. 

If  this  sounds  like  you,  send  a  resume, 
clips  and  references  to  Anjanette 
Rieger,  copy  desk  chief,  at  23170 
Harborview  Road,  Charlotte  Harbor, 
FL  33980  or  fax  (941 )  629-2085. 


COPY  EDITOR/PAGINATION:  The  pre¬ 
mier  newspaper  in  New  York  State's 
highly  competitive  Capital  Region 
seeks  people  with  daily  newspaper 
experience  in  copy  editing,  page 
layout  and  pagination  to  join  our  news 
desk  operation.  Send  resume  and 
cover  letters  to  Mike  Spain,  assistant 
managing  editor,  Times-Union,  Box 
15000,  Albany,  NY  12212,  or  E-mail 
them  to  mspain@timesunion.com. 


COPY  EDITORS 

The  Courier-Post,  a  95,000  seven-day 
AM  newspaper  in  the  competitive 
South  Jersey  —  Philadelphia  market,  is 
searching  for  2  full-time  copy  editors. 
Primary  duties  will  be  to  edit  copy, 
layout  pages,  and  write  headlines  and 
captions  for  doily  news  pages.  Suc¬ 
cessful  candidates  will  have  a 
bachelors  degree  in  journalism,  a  min¬ 
imum  of  3  years  previous  copy  editing 
experience,  and  good  computer  skills. 
The  ability  to  read,  write,  and  speak 
English  is  also  required.  The  company 
offers  an  extensive  benefits  package, 
following  completion  of  a  90-day 
introductory  period.  Please  send 
resume,  along  with  salary  requirements 
to  William  C.  Hidlay,  managing  editor, 
Courier-Post,  P.O.  Box  5300,  Cherry 
Hill,  NJ  08034.  The  Courier-Post  is  a 
Gannett  newspaper  and  an  Equal 
Opportunity  Employer. 


Make 


nfbrmation 


come  alive. 


Millions  of  people  all  over  the  globe  depend  on  Microsoft  reference  tools  to  learn  something  new  every 
day.  With  Encarta  Encyclopedia,  Visual  Globe,  Bookshelf  and  yearbook  in  homes  and  schools  every^ 
where,  it’s  easy  to  see  the  kind  of  impact  you’ll  have  working  at  Microsoft 

Associate  Science  Editors 

You  will  collaborate  with  the  Subject  Editor  to  maintain  and  improve  coverage  of  the  physical  and 
life  sciences  In  Encarta  Encyclopedia.  Thte  involves  assisting  In  developing  and  admInMerIng 
annual  revision  programs  of  the  articles  and  media;  monitoring  update  program  to  maintain  con¬ 
tent  currency,  reviewing  features  for  subject  content  accuracy  and  editing  articles  In  the  subject 
area.  Qualifications?  At  least  2  years’  editorial  experience,  preferably  in  multimedia  publishing. 
BS/BA  required. 


Copy  Editor  Lead 


You  will  serve  as  arbiter  of  editorial  style  for  CD  and  online  multimedia  reference  products; 
copyediting  and  managing  staff  and  freelance  copy  editors.  You  will  also  create  and  maintain 
general  style  guidelines  for  various  content  types  (print  and  electronic),  and  serve  as  consul¬ 
tant  to  product  editors  in  establishing  guidelines  for  Individual  reference  products. 
Qualifications?  A  minimum  of  5  years’  copy  editing  experience  Is  needed,  preferably  In  multi- 
media  reference  products  or  Journalistic  content  Computer  literacy  would  be  helpful,  along 
with  online  editing  experience  and  sharp  project  management  skills.  BVBS  required,  MA  pre¬ 
ferred. 

Science  Editorial  Researcher 

Just  the  facts.  It’s  your  Job  to  verify  and  Insure  the  accuracy,  clarity  and  consistency  of  con¬ 
tent  for  CD-ROM  and  online  reference  products  like  Encarta  Encyclopedia,  Virtual  Globe, 

I  Bookshelf,  with  special  emphasis  on  the  sciences.  You  will  also  compile  media  source  mater- 
J  iai  for  editors,  research  and  respond  to  consumer  mall  regarding  possible  content  errors,  and 
Investigate  sensitive  coirtent  issues.  Qualifications?  At  least  2  years’  library  research,  fact 
checking  or  related  field.  Online  research  experience  preferred.  BA/BS  required. 

indexer 

You  are  the  Go  To  person  for  Encarta  Encyclopedia  and  other  Reference  Business  Unit  prod¬ 
ucts;  writing  and  editing  index  entries,  retrieving  online  Information,  and  writing  cross 
references  and  browse  hierarchies.  Qualifications?  A  minimum  of  4  years’  Indexing  with  an 
In  depth  knowledge  of  indexing  principles  for  the  multiple  entries  and  levels.  Ability  to  devel¬ 
op  synonym,  hypemym  and  hyponym  sets  and  use  a  variety  of  tools  is  a  must  Knowledge  of 
Microsoft  Windows  and  Office  preferred.  BVBS  required. 


Language  Learning  Editor 


You  have  strong  editorial  skills  and  can  combine  your  knowledge  of  English  as  a  Foreign 
Language  pedagogy  with  the  power  of  multimedia.  Tight  deadlines  and  challenges  leave  you 
undaunted.  Working  with  outside  educational  advisors  and  writers,  you  will  manage  the  editor¬ 
ial  process  for  CD-ROM  language  learning  products.  This  Involves  leading  the  implementation 
of  a  detailed  pedagogical  plan  and  media  map  and  assisting  In  the  development  of  a  strategic 
online  product  plan.  A  BA  degree  in  English  or  foreign  languages  and  3-5  years’  experience  edit¬ 
ing  and  managing  a  group  of  writers  and  editors  are  required.  Knowledge  of  Japanese  or  a 
major  European  language  is  preferred,  along  with  some  experience  In  Instructional  design, 
teaching  English  as  a  foreign  language,  and  a  recognized  EFl/ESL  qualification. 

Microsoft  offers  a  competitive  salary  and  excellent  benefits.  E-mail  your  resume  In  ASCII  text  for¬ 
mat  to:  resume@microsoftcom  (indicate  Dept  At53a-1122  and  contact  information  within  the 
text  of  your  resume)  or  mail  to:  Microsoft  Corporation,  Attn:  Recruiting  At53a-1122,  One  Microsoft 
Way,  STE  303,  Redmond,  WA  98052-8303.  No  phone  calls  please.  We  are  an  equal  opportunity 
employer  and  support  workplace  diversity. 


Microsoft 


wvifw.microsoft.com/jobs/ 
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HELP  WANTED 


_ EDITORIAL _ 

NEWS  EDITOR 

7,000  PM  in  Indiana  seeks  NE  to 
direct  staff  of  6.  Management,  editing, 
internet  and  page  design  (Mac- 
OuarkXPress)  experience  needed.  Com¬ 
petitive  benefit  package.  Send  your 
resume  wilb  cover  letter  and  samples  of 
work  plus  salary  requirements  to  Box 
08343,  Editor  &  Publisher. 

DO  YOU  HAVE  news  reporting  expe¬ 
rience?  Are  you  a  news  magnet  who 
finds  stories  everywhere?  Do  you  hove 
the  drive  to  get  into  the  paper  the  tales 
that  others  only  talk  about?  We  need  a 
full-time  reporter  to  live  and  work  in 
Hazleton,  PA,  an  intriguing  town  of 
about  25,000  about  20  miles  south  of 
our  main  office.  Send  a  resume  and 
three  best  writing  samples  to  David 
Iseman,  daily  editor.  The  Times  Leader, 
15  North  Main  Street,  Wilkes  Barre, 
PA  1 871 1 .  No  phone  calls,  please. 

EOE 


_ EDITORIAL _ 

EDITORS 

Our  newly  redesigned  weekly  entertain¬ 
ment  guide,  Datebook,  needs  an  editor 
to  lead  a  merry  band  of  music,  movie, 
dining  and  event  writers  and 
coordinate  coverage  of  the  vibrant 
entertainment  scene  in  central  Iowa. 
We're  looking  for  an  experienced 
entertainment  editor  who  has  worked 
on  a  daily  newspaper  or  magazine. 

Our  revamped  weekend  package, 
including  a  recreation  page.  Travel  sec¬ 
tion,  Sunday  features  section  and 
Books/Arts  section,  needs  an 
innovative,  organized,  experienced 
editor.  Here,  we're  searching  for  an 
editor  at  a  mid-size  daily  who  wants  to 
move  up,  or  someone  at  a  metro  look¬ 
ing  for  a  new  challenge. 

Our  daily  Features  section  has  a  series 
of  inside  themed  pages  on  lively  topics, 
and  we  need  an  editor  to  coordinate 
content  and  production. 


_ EDITORIAL _ 

EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  ond  Los  Angeles. 
There  are  immediate  openings  for  an 
associate  editor  in  Miami  and  a 
managing  editor  at  our  new  paper  in 
Ft.  Lauderdale. 

The  positions  require  fine  writing  ond 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  have  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

_ No  phone  calls,  pleose. _ 


_ EDITORIAL _ 

EDITORIAL  -  Reporters  with  hard  daily 
experience  for  beats  in  DC  covering 
Ohio,  Colorado,  California,  North 
Carolina,  New  Jersey,  Maine,  Con¬ 
necticut,  Pennsylvania,  Nevada,  Kan¬ 
sas  and  Nebraska.  Also,  two  wire 
editors  with  Pagemaker  experience. 
Business  reporter/abstractor  for  SEC 
bureau.  Apply  to  Editor,  States  News 
Service,  1333  F  St.,  NW,  Washington, 
DC  20004. 

EOE 


EDUCATION  REPORTER 

The  Charleston  Gazette  has  an  open¬ 
ing  for  a  reporter  to  cover  schools  and 
local  and  state  education  issues.  Appli¬ 
cant  must  be  an  energetic  self-starter 
with  strong  writing  and  reporting  skills. 
Experience  is  helpful.  The  Gazette, 
circulation  52,000  daily  and  102,000 
Sunday,  is  in  a  capital  city  near  many 
outdoor  recreation  attractions.  Send 
resume,  6  to  1 0  clips  and  references  to 
Rosalie  Earle,  managing  editor.  The 
Charleston  Gazette,  lOOl  Virginia 
Street  E,  Charleston,  WV  25301 . 


EDITING  -  If  you're  bright  and 
ambitious,  this  is  the  job  for  you.  Penn¬ 
sylvania's  best  community  daily  has  an 
opening  on  its  editing  staff. 

While  we'd  prefer  someone  with  edit¬ 
ing  or  reporting  experience  at  a 
smaller  paper,  we're  willing  to  train  the 
right  beginner  in  our  state-of-the-art 
newsroom. 

Women,  minorities,  men  and  non¬ 
minorities  encouraged  to  apply.  Send 
resume  and  non-returnable  clips  soon 
to  Carol  Talley,  editor.  The  Sentinel, 
P.O.  Box  130,  Carlisle,  PA  17013. 
Learn  more  about  Carlisle  and  the  fine 
living  it  affords  on  our  web  site: 
www.cumberlink.com 

EDITOR  -  Growing  niche  publications 
along  Florida's  exciting  Treasure  Coast 
deserves  a  creative,  hardworking  pro 
to  take  them  to  the  next  level.  We  need 
a  solid  manager  who  will  take  charge 
of  monthly  business  and  active-lifest;^e 
publications.  A  proven  record  in  man¬ 
agement,  editing,  writing  and  tabloid 
design  is  required.  Send  resume,  clips 
to  Larry  Reisman,  Treasure  Coast 
Newspapers,  P.O.  Box  1 268,  Vero 
Beach,  FL  32961 . 


EDITORIAL  Page  Editor  for  growing 
Florida  daily.  Experience  requirecT. 
Resume  and  clips  to  Editor,  The  News 
Chief,  650  Sixth  Street  SW,  Winter 
Haven,  FL  33880.  EOE 


EDITORIAL  WRITER 

You  can  live  next  to  Alaska's  wilder¬ 
ness  and  at  the  same  time  work  with 
talented,  award-winning  journalists  at 
one  of  the  nation's  best  small  metros. 
In  1989  we  won  our  second  Pulitzer 
Prize  for  public  service,  and  we  are 
building  ideas,  and  style.  Five  years  in 
journansm  preferred.  Please  send  a 
resume  and  clips  to  Anchorage  Daily 
News,  Attn:  Human  Resources,  P.O. 
Box  149001,  Anchorage,  AK  99514. 
The  Anchorage  Daily  News  is  an  Equal 
Opportunity  Employer  and  welcomes 
a  diversity  in  applicants. 


Send  resumes  and  samples  to  Human 
Resources,  The  Des  Moines  Register, 
715  Locust,  Des  Moines,  lA  50309  or 
FAX  to  (5 15)  286-2526. 

EOE 


EDITORIAL 


FREELANCE  Business  Writers  needed 
to  cover  black  business  news  &  events 
(Career  finance,  marketing,  etc.)  Send 
writing  samples  to  Network  Journal, 
Attn:  Jacqueline  D.  Mitchell,  1 5354 
Grandville  Ave.,  Detroit,  Ml  48223. 


EDITORIAL 


EXECUTIVE  EDITOR 

Top  editor  sought  for  mid-size  AM  dai¬ 
ly/Sunday  newspaper  in  Western 
Pennsylvania.  We're  LOCAL  in  empha¬ 
sis,  big-time  in  quality,  with  strong 
penetration  in  a  multi-community 
market.  We're  based  20  minutes  from 
the  Pittsburgh  Airport  in  Beaver 
County.  You  must  be  able  to  offer 
sensitive,  inspiring,  strategically- 
focused  and  compellingly  effective 
management  of  a  staff  of  consistent 
award-winners.  You  must  have  a 
strong  understanding  of  the  realities  of 
the  publishing  business,  newspaper 
marketing  and  what  it  takes  in  the 
newsroom  to  sell  and  retain  circulation. 
Send  resume,  copy  of  currently- 
affiliated  newspaper  and  current  salary 
level  ASAP  to  F.  W.  Gordon,  pub¬ 
lisher,  Beaver  Newspapers,  Inc.,  P.O. 
Box  400,  Beaver,  PA  15009.  Prior- 
faxed  resume  to  (412)  775-7212 
would  be  helpful.  No  phone  colls. 


FEATURES  WRITER:  The  Naples  (FL) 
Daily  News  is  looking  for  a  features 
writer.  Applicants  must  have  a 
bachelor's  degree  and  at  least  three 
years  reporting  experience  on  a  daily 
newspaper.  We're  looking  for 
someone  with  the  talent  to  brainstorm 
and  write  creative,  amusing, 
heartwarming,  funky  feature  stories. 
Send  resume,  including  names  and  tel¬ 
ephone  numbers  of  three  references, 
and  clips  to  Maria  Cote,  features 
editor,  Naples  Daily  News,  1075  Cen¬ 
tral  Ave.,  Naples,  FL  34102. 


GRAPHIC  ARTIST 

Join  our  team  of  graphic  artists  at  the 
Albuquerque  Journal,  New  Mexico's 
statewide  daily.  We  seek  a  visual 
journalist  with  a  nose  for  news  graph¬ 
ics,  a  knack  for  information  organiza¬ 
tion  and  a  flair  for  illustration.  Send 
your  resume,  work  samples  and 
references  to  Joe  Kirby,  design 
director,  Albuquerque  Journal,  P.O. 
Drawer  J,  Albuquerque,  NM  87103. 
No  phone  calls,  please. 


Michigan’s  largest  health  insurer  is  seeking  a  Corporate 
Reporter  to  join  our  Provider  Publications  Department.  If  you 
are  interested  in  becoming  part  of  a  diverse  team  and  are 
highly  motivated,  hardworking  and  customer-focused,  we 
would  love  to  hear  from  you. 

The  Corporate  Reporter  must  be  a  quick  study  who  can  analyze 
complicated  medical  benefits  and  translate  them  into  clear 
explanations  for  physicians,  hospitals  and  billers.  A  Bachelor's 
degree  and  a  news  reporting  background  is  required.  Public 
relations  experience  is  highly  desirable. 

If  you  are  an  excellent  writer  with  investigative  persistence, 
tactfulness,  high  ethical  standards  and  self-motivation,  please 
send  resume,  clips  and  salary  history  to: 

BLUE  CROSS  BLUE  SHIELD  OF  MICHIGAN 
6oo  Lafayette  lEast 
Mail  Code  0109-VIQK 
Detroit.  MI  48226 
Fax:  (313)  22;-;629 
www.bcfosm.com 

An  Equal  Opportunity  Employer 


Blue  Cross. 
Blue  Shield. 

of  Michigan 


An  Independent  Licensee  of  the 
Blue  Cross  and  Blue  Shield  Association 
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HELP  WANTED 


EDITORIAL 

PAGE  DESIGNERS 


_ EDITORIAL _ 

GROWING  PAINS  -  Jacksonville,  Flor¬ 
ida  is  the  sixth-fostest  growing  metro 
area  in  the  country,  with  over  1  million 
people.  That  rote  of  growth  mokes 
stressful  demands  on  local  government, 
which  creates  fertile  ground  for  good 
stories.  We  need  two  smart,  aggressive 
and  savvy  reporters  who  are  good  at 
source  building  to  spearhead  our  core 
city  government  coverage:  the 
Mayors's  Office  and  City  Council.  Com¬ 
puter  assisted  reporting  experience  o 
plus.  Send  resume  and  six  clips  to  John 
Burr,  news  editor.  The  Florida  Times- 
Union,  1  Riverside  Avenue, 
Jacksonville,  FL  32202. 

We  are  a  DRUG-FREE  WORKPIACE 
EOE 


LOOKING  FOR  TALENT 
The  Pensacola  News  Journal  is  making 
a  difference  in  Northwest  Florida  and 
we  are  looking  for  experienced 
journalists  in  reporting  and  editing 
roles  to  join  our  team  covering  the 
beautiful  Gulf  Coast.  We  want  people 
with  at  least  two  yeors'  experience  at  a 
daily  newspaper.  The  News  Journal,  a 
Gannett  newspaper,  is  growing 
(65,000  daily,  85,000  Sunday)  and 
looking  for  talented  work  to  showcase. 
To  apply,  please  send  your  resume,  a 
cover  letter  and  half-dozen  work  sam¬ 
ples  to  Teresa  Wasson,  executive 
editor,  Pensacola  News  Journal,  P.O. 
Box  12710,  Pensacola,  FL  32574.  The 
News  Journal  values  and  encourages 
workplace  diversity. 

MANAGING  EDITOR:  Knight-Ridder 
newspaper  in  growing  Sun  Belt  nKirket 
seeks  highly  motivated  journalist  to 
lead  67-person  newsroom  toward  the 
quality  readers  deserve.  Best  candi¬ 
dates  will  have  intense  editing  and 
management  experience,  a  passion  for 
community,  the  intellectual  wherewithal 
to  know  news  when  they  see  it,  the 
intestinal  wherewithal  to  go  get  news 
when  they  don't  see  it,  the  ability  to 
direct  and  inspire  others  to  their  best 
work,  and  an  unstinting  commitment  to 
edit  for  readers,  write  for  readers,  lead 
for  readers  and  listen  to  readers.  Rare 
moment  in  diverse,  beautifully  situated 
community  of  200,000  people:  Voters 
just  approved  $160  million  for  schools; 
banking  services  company  has  begun 
$100  million  expansion;  groundbreak¬ 
ing  on  $60  million  performing  arts  cen¬ 
ter  is  imminent;  new  sports  facilities 
and  river  walk  offer  attractive  recrea¬ 
tion;  Olympic  effort  in  '96  helped 
citizens  think  bigger.  Beach  is  three 
hours  away;  mountains  four;  major 
metro  area  90  minutes.  Newspaper 
(51,000  daily;  67,000  Sunday)  must 
grow  and  improve  with  community.  It'll 
take  courage,  hard  work  and  a  manag¬ 
ing  editor  with  modern  vision  and  the 
will  to  make  it  happen.  Send  a  resume, 
biography,  references  and  proof  of 
your  effectiveness  to  Mike  Burbach, 
executive  editor,  Columbus  Ledger- 
Enquirer,  P.O.  Box  711,  Columbus, 
GA  31902. 


_ EDfTORIAL _ 

MANAGING  EDITOR 

Freedom  Newspapers  of  New  Mexico 
is  seeking  a  managing  editor  for  the 
Clovis  News  Journal,  a  10,000  PM 
daily  to  guide  coverage  of  eastern 
New  Mexico.  The  qualified  candidate 
will  be  responsible  for  managing 
newsroom  operations,  recruiting  and 
developing  reporters.  Also  responsible 
for  oversight  of  newsroom  operations 
in  our  other  area  publications.  We 
offer  excellent  benefits,  401  (k),  and 
opportunity  for  advancement. 

Send  cover  letter  and  resume  to  Julie 
Moreno,  publisher,  Clovis  News 
Journal,  P.O.  Box  1689,  Clovis,  NM 
88101. 


MOVIE  REPORTER 

Do  you  appreciate  a  gaod  movie? 
How  about  o  bod  one?  We  are  loak- 
ing  for  someone  who  can  write  about 
films  with  an  emphasis  on  enterprise, 
trend  stories  and  reviews  for  our 
150,000-f  weekly  entertainment  guide. 
A  good  sense  of  humor  and  movie 
insight  a  must.  If  interested,  send 
resume  and  clips  to  Jana  Crawe/JH, 
The  Tribune,  120  W.  1st  Avenue, 
Mesa,  AZ  85210.  EEO  M/F/V/D 


MUSIC  EDITOR 

New  Times  has  on  immediate  opening 
for  a  music  editor  at  its  weekly  news¬ 
paper  in  Miami.  Strong  writing  skills 
essential.  Job  entails  planning/editing 
music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music 
column  os  well  as  feature-length 
pieces.  Send  cover  letter,  resume  and 
five  best  clips  ta:  Christine  Brennan, 
P.O.  Box  5970,  Denver,  CO  80217. 
No  calls  or  E-mails,  please. 

NEWS  EDITOR  for  7-day,  morning 
paper.  Help  lead  a  news  staff  of  20. 
Need  solid  background  in  news; 
QuarkXPress  experience  helpful.  Send 
resume,  salary  history  and  examples  to 
Mark  Smidt,  The  Messenger,  713  Cen¬ 
tral,  Fort  Dodge,  lA  50501 . 

NIGHT  POLICE  REPORTER  for  Illinois' 
largest  downstate  daily.  Minimum  one 
year  daily  newspaper  experience;  pro¬ 
ven  enterprise  and  productivity. 
Women  and  minorities  especially 
encouraged  to  apply.  Send  resume, 
clips  to  Jerry  D.  McDowell,  metro/city 
editor.  Journal  Star,  1  News  Plaza, 
Pearia,  IL  61643. 

PAGE  DESIGNER  needed  for  growing, 
dynamic  Southern  California  newspa¬ 
per  chain.  Gaod  eye,  attitude  and 
work  ethic  all  mandatory  plus  QuarkX¬ 
Press  experience.  Send  resume  and 
designed  pages  to:  Steve  Marble,  Cali¬ 
fornia  Community  News,  330  W.  Bay 
St.,  Costa  Mesa,  CA  92627. 

REPORTER  "  Gavernment  beat.  Send 
'esume,  salary  needs  to:  Daily  News, 
P.O.  Box  340,  Greenville,  Ml  48838. 


The  Albuquerque  Journal,  New  Mexi¬ 
co's  state  newspaper,  has  openings  for 
features  and  news  page  designers. 
Applicants  should  have  superior  news 
judgment,  a  knock  for  typography,  on 
eye  for  inviting  art  and  the  aoility  to 
moke  the  whole  package  work 
together.  QuarkXPress  knowledge 
required,  copy  editing  experience  a 
plus.  Two  to  three  years  experience 
required.  Send  resume  and  work  sam¬ 
ples  to  Joe  Kirby,  design  director,  Albu¬ 
querque  Journal,  P.O.  Drawer  J,  Albu¬ 
querque,  NM  87103. 


POSITION  AVAILABLE:  Managing 
Editor,  The  Chicago  Reporter.  Manage 
the  day-to-day  editorial  operations  of 
on  independent,  investigative  monthly 
that  covers  issues  of  race  and  poverty. 
Four  to  six  years  investigative  reporting 
and/or  editing  experience,  especially 
in  investigative  reporting.  Proficiency  in 
computer-assisted  reporting.  Strong 
management  skills.  Salary  $40,000  to 
$45,000;  excellent  benefits.  Send 
resume  to  Laura  S.  Washington,  editor 
and  publisher.  The  Chicago  Reporter, 
332  South  Michigan  Avenue,  Chicago, 
IL  60604.  An  equal  opportunity/ 
affirmative  action  employer. 

REPORTER/EDITOR  -  Expanding  Bronx 
paper  seeks  experienced  reporter/ 
deputy  editor.  Fluent  Spanish  pre¬ 
ferred.  Send  resume,  clips  to  Norwood 
News,  75  E.  208th  Street,  Bronx,  NY 
1 0467  or  Fax  (71 8)  655-8490. 


REPORTER 

30,000  circulation  daily  looking  (or  a 
reporter  to  cover  local  government  and 
politics.  Send  resume  and  samples  of 
work  to  Mark  Mann,  managing  editor. 
The  BuHer  Eagle,  P.O.  Box  271,  Butler, 
PA  16003. 


REPORTER 

Agriculture  isn't  the  only  business  in 
Nebraska  and  Iowa.  It's  the  biggest 
business. 

The  Omoha  World-Herald  isn't  the 
only  newspaper  in  Nebraska  and 
Iowa.  It's  the  biggest  newspaper.  And 
the  independent,  employee-owned 
paper  is  committed  to  being  the  source 
of  information  about  the  agriculture 
industry. 

We  are  looking  for  a  reporter  who  will 
aggressively  cover  the  billion-dollar 
agriculture  industry  and  who  will 
explore  its  rural,  urban  and  global 
dimensions. 

The  World-Herald  publishes  five  daily 
editions,  morning  and  evenings,  with 
circulation  of  235,(XX).  On  Sundays, 
circulation  is  nearly  300,(XX).  No  other 
daily  newspaper  in  the  United  States 
delivers  to  a  higher  percentage  of 
homes  in  its  primary  market  than  The 
WoHd-Herald. 

If  you  want  to  be  part  of  a  newspaper 
that  is  expanding  its  newsroom  and  its 
impact  in  the  region,  contact  Larry 
King,  assistant  managing  editor, 
Omaha  World-Herald,  Wond-Herald 
Square,  Omoha,  NE  68102. 


_ EDfTORIAL _ 

REPORTER 

Opportunity  to  develop  sourcing  and 
writing  skills  (or  a  lively  business  news¬ 
paper.  We  strive  to  be  ahead  of  the 
curve,  whether  it's  showing  our 
audience  of  executives  what  banking 
will  look  like  five  years  from  now  or  fur¬ 
rowing  out  economic  flight  trends  from 
real  estate  statistics.  We  put  a  human 
face  on  business  news.  We  want  you 
to  keep  us  on  the  cutting  edge.  Entry 
level  position.  Write  Andy  Thibault, 
The  Commercial  Record,  435  Buckland 
Road,  South  Windsor,  CT  06074.  Fax 
(860)  644-7363. 


REPORTER 

Pioneer  Press,  a  Chicago  suburban 
chain  of  48  newspapers  with  a  paid 
circulation  of  204,000,  is  seeking 
aggressive,  enterprising  reporters. 
Ideal  candidate  will  have  journalism 
degree  and  2-4  years  experience.  We 
seek  enthusiastic,  hard-working 
reporters  willing  to  go  beyond  gov¬ 
ernment  board  to  get  stories  and  who 
lake  creative  approaches  in  their  work. 
We  can  offer  a  competitive  package  of 
benefits.  Fax  or  mail  resumes  with  clips 
to  Pioneer  Press,  2201  Waukegan 
Road,  Bannockburn,  IL  60015.  Fax: 
(847)317-1022. _ 


REPORTER 

Reuters  is  information.  24  hours  a  day 
in  197  offices  around  the  wodd,  more 
than  16,000  employees  work  together 
to  collect,  edit  and  distribute  informa¬ 
tion  to  217  cities.  We're  currently  seek¬ 
ing  an  aggressive,  accurate  Reporter  to 
handle  fast-paced  spot  news  from 
large  and  small  companies  as  part  af 
our  New  York  corporate  reporting 
team. 

Must  be  able  to  provide  well-written, 
concise,  accurate  and  quick  stories  and 
headlines  on  corporate  news  events.  In 
addition,  you  must  also  be  an  expert  at 
interviewing  executives  from  major  cor¬ 
porations  as  well  as  covering  industry 
analysts'  meetings  and  press  briefings. 
Will  perform  other  assignments  as 
required  by  Manager.  Candidates  with 
two  years  experience  in  financial 
reporting  are  preferred.  Some 
overnight  shift  work  will  be  required. 

Send  resume  with  clips  to  Department 
NYC  Humon  Resources,  News  &  Tele¬ 
vision,  Reuters  America  Inc.,  1333  H 
Street  NW,  Washington,  DC  20005. 
Fax:  (202)  371-0437.  Reuters  is  an 
equal  opportunity  employer  committed 
to  workforce  diversity.  M/F/D/V. 

REUTERS 


REPORTERS  &  EDITORS 
Investor's  Business  Daily  continues  to 
expand  its  staff  as  it  builds  o  national 
franchise.  Poper  seeks  reporters  (busi¬ 
ness,  technology,  economics),  editors 
(news,  copy,  senior)  and  graphic  art¬ 
ists,  nwsHy  in  Los  Angeles.  Fox  resumes 
and  clips  to  Susan  Worfel,  managing 
editor,  at  (310)  577-7350. 
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ROOM  TO  WRITE 


_ EDITORIAL _ 

REPORTERS  NEEDED  for  The  Freeman, 
an  aggressive  20,000  circulation  daily 
in  the  Milwaukee  metro  area.  We  are 
looking  for  an  experienced  reporter  to 
cover  local  schools  as  well  as  a  gen¬ 
eral  assignment  reporter.  Send 
resumes  to  Pete  Kennedy,  managing 
editor.  The  Freeman,  801  N.  Barstow 
Street,  Waukesha,  Wl  53187. 


REPORTERS,  EDITORS 

Editors  and  reporters  will  be  needed  in 
the  next  few  weeks  and  months  at  The 
Spectrum,  a  growing  daily  newspaper 
(25,000  circulation,  30-person 
newsroom)  that  intends  to  become  the 
best  newspaper  in  the  West. 

We're  situated  in  the  most  beautiful 
spot  in  America  with  the  best  weather 
imaginable.  Our  area  is  rated  as  one 
of  the  best  places  ta  live  Iw  several 
national  magazines.  If  you're 
interested  in  quality  life  and  the  great 
outdoors,  you  couldn't  ask  for  more. 

Here's  what  we're  looking  for: 

ASSISTANT  MANAGING  EDITOR/ 
SUNDAY  EDITOR 

This  person  is  responsible  for  the  day- 
to-day  operations  of  the  newsroom 
and  our  five-person  bureau  in  Cedar 
City.  This  person  plans  our  Sunday  edi¬ 
tion  and  directs  the  newspaper's  major 
projects. 

CITY  EDITOR 

This  person  directs  the  reporting  staff  in 
our  St.  George  office. 

BUSINESS  REPORTER 
Here's  a  chance  to  build  a  brand-new 
beat  and  make  a  name  for  yourself. 
We  want  a  hard-charger  with  a  busi¬ 
ness  background.  This  reporter  will  do 
a  daily  briefings  column,  significant 
news  developments  and  Sunday  pro¬ 
jects. 

GA  REPORTERS 

We  want  reporters  who  are  skilled  at 
identifying  issues  and  interpreting  their 
relevance.  We  do  NOT  want  reporters 
who  are  content  to  attend  meetings 
and  regurgitate  minutes. 

LAYOUT/COPY  EDITORS 
We  are  fully  paginated.  We  need  peo¬ 
ple  who  know  their  way  around  the 
English  language  and  who  can  also 
design  attractive  newspages. 

Send  letter,  resume  and  clips  to  Mike 
Perry,  managing  editor.  The  Spectrum, 
275  E.  St.  George  Boulevard,  St. 
George,  UT  84770. 

REPORTER 

We're  looking  for  an  aggressive 
reporter  with  an  aversion  to  writing 
boring  copy.  Reporter  will  write  for  the 
Bonita  Banner,  a  30,000-circulation 
twice-weekly,  and  the  Naples  Daily 
News,  a  50,000-circulation  daily. 
We're  in  a  competitive  market  in  one 
of  the  country's  fastest-growing  areas, 
and  both  papers  are  cansistently 
judged  among  the  state's  best  in  their 
circulation  classes.  Send  resume,  clips 
ta  Todd  Pratt,  Bonita  Banner,  P.O.  Box 
40,  Bonita  Springs,  FL  34133. 


_ EDITORIAL _ 

REPORTING  JOBS  IN  EUROPE 
The  Stars  &  Stripes,  a  daily  newspaper 
serving  the  U.S.  military  community  in 
Europe,  is  searching  for  world-class 
reporters  to  fill  openings  at  its  home 
base  in  Darmstadt,  Germany,  and 
several  of  our  bureau  locations.  Stripes 
is  a  First  Amendment  newspaper 
owned  by  the  government  but  with 
strong  safeguards  against  command 
influence  in  editorial  operations.  We 
distribute  in  27  countries  and  soon  will 
add  remote  printing  operations  in  Eng¬ 
land  and  Italy. 

Stripes  seeks  productive,  highly 
motivated  reporters  eager  ta  wont  in 
iurope  and  who  know  how  to  do  solid, 
n-depth  reporting  and  write  with  com- 
jelling  flair.  Candidates  are  required 
o  have  at  least  three  years  of  daily 
newspaper  reporting  experience  or  a 
college  degree.  The  ability  to  speak 
German,  Italian  or  other  languages  is 
a  plus  but  not  required.  A  minimum  of 
40  wpm  and  knowledge  of  word¬ 
processing  as  well  as  photo  processing 
and  cammunications  programs  is  also 
required. 

Because  we  cover  the  U.S.  military, 
applicants  must  be  willing  and  able  to 
deploy  on  short  notice  to  the  world's 
trouble  spots,  including  such  places  as 
Bosnia  and  Africa.  Extensive  travel, 
most  within  Europe,  is  likely.  Know¬ 
ledge  of  the  military  is  a  plus  but  not 
required.  The  ability  to  take  photo¬ 
graphs  is  a  definite  plus  in  an  environ¬ 
ment  in  which  it  is  often  impossible  to 
dispatch  a  reporter-photographer 
team. 

These  jobs  are  renewable  three-year 
appointments  accompanied  by  an 
attractive  compensation  package.  Our 
compensation  package,  which  approx¬ 
imates  $50,000,  includes  a  competitive 
salary  of  $28,000  to  $40,000,  depen¬ 
dent  on  experience  level;  NF-4  grade 
level;  an  allowance  to  offset  the  high 
costs  of  housing  in  Europe;  health, 
retirement  and  savings  programs;  mov¬ 
ing  expenses;  use  of  military  post 
exchange  and  commissary  facilities; 
and  travel  from  and  to  the  United 
States.  Applicants  should  submit  a 
resume  with  references,  story  clips, 
photographic  somples  and  other  perti¬ 
nent  material  to;  Editor,  The  Stars  & 
Stripes,  Unit  29480,  APO  AE  09211, 
or  E-mail: 

phillipst@mail.estripes.osd.mil 
Faxed  applications  also  will  be 
accepted  fram  the  United  States  at 
(011-49)  6155-601395.  Thase  send¬ 
ing  faxed  applications  must  follow  with 
a  mailed  copy.  All  applications  must 
be  received  by  November  28.  Please 
refer  to  announcement  #NAF-SS-97- 
023.  The  Stars  and  Stripes  is  an  Equal 
Opportunity  Employer.  Positions  open 
to  Us  Citizens  only. 


I  REPORTER 

I  STAR  MAGAZINE 

:  America's  leading  tabloid  weekly  is 
;  looking  for  hard-hitting,  aggressive 
:  reporters  to  join  its  news  team.  Good 
:  pay,  lots  of  travel.  Write  to  Dick  Belsky, 
:  Star  Magazine,  660  White  Plains 
:  Road,  Tarrytown,  NY  10591 . 


The  Aspen  Times,  a  combined  daily/ 
weekly  in  a  competitive  market  (circula¬ 
tion  12,000),  seeks  a  highly  motivated 
general  assignment  reporter.  Primary 
focus  will  be  on  daily  police  and  courts 
reporting,  along  with  other  beats  and 
assignments  to  be  determined  by 
editors,  and  a  strong  emphasis  on 
feature-writing  and  in-depth  reporting. 
Applicants  must  have  at  least  one 
year's  experience  at  a  daily  --  no 
whiners  or  prima  donnas  need  apply. 
Send  resume  and  clips  to  Aspen  Times, 
P.O.  Box  E,  Aspen,  CO  81611,  or  call 
(970)  925-3414, _ _ 

RESTAURANT  CRITIC 
New  Times  is  looking  for  a  restaurant 
critic  far  its  award-winning  weekly 
newspaper,  Houston  Press.  We  want 
stylish,  opinionated  columns  by  writers 
who  are  knowledgeable  and 
passionate  about  food,  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1,500-word  weekly 
restaurant  review,  plus  additional  writ¬ 
ing  and/or  editing  duties  based  on  the 
applicant's  experience.  New  Times 
publishes  magazine-style  weeklies  -  cov¬ 
ering  local  news,  politics,  arts  and 
music  "  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  5an  Francisco,  Los 
Angeles  and  Ft.  Lauderdale. 

To  apply,  send  your  clips,  resume  and 
cover  letter  (plus  a  sample  review,  if 
you  haven't  reviewed  before)  to: 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 
No  calls  or  E-mails,  please. 

RETAIL/ 

CONSUMER  AFFAIRS  REPORTER 

The  Virginian-Pilot  (220,000  daily) 
needs  an  experienced  business  ar 
retail  writer  to  jump  in  and  cover  the 
dynamic  retail  market  in  Hamptan 
Roads.  The  coverage  area  includes 
Virginia  Beach  and  Norfalk.  Dillard's 
and  Target  have  moved  in.  Home 
Depot  is  on  its  way,  and  a  major  mall 
is  under  construction  in  downtown 
Norfolk.  The  beat  also  includes  local 
car  dealerships  and  consumer  issues. 
The  Business  News  section  is  a  daily 
section  front,  and  business  writers 
receive  frequent  A1  display.  If  you're  a 
precise  and  energetic  writer  with  a 
four-year  degree  and  at  least  two 
years  of  business  reporting  experience, 
apply  to  M.L.  Lake,  recruiting  director. 
The  Virginian-Pilot,  150  West  Bram- 
bleton  Avenue,  Norfolk,  VA  23510. 
The  Pilot  s  a  team  management  orga¬ 
nization. 


:  SPORTS  WRITER  position  available  in 
;  Barre,  Vermont.  Responsibilities 
:  include  copy  editing  and  page  layout, 
i  College  degree  desired  and  experience 
I  preferred.  Sports  coverage  ranges 
I  from  high  school  to  Division  I  college. 
:  Send  clips  and  resume  to  The  Times 
i  Argus,  Box  707,  Barre,  VT  05641. 
:  Attn:  Jeffrey  Martin,  sports  editor. 


New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas 
and  Houston.  Our  new  paper  in  Ft. 
Lauderdale  will  need  both  news  and  fea¬ 
ture  writers. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls  or  E-mails,  please)  to: 
Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-develaped, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  spoce. 


SPORTS  COPY  EDITOR;  Seeking  a 
dedicated  individual  to  polish  the  writ¬ 
ing  of  an  award-winning  staff.  Position 
involves  editing  wire  and  local  copy, 
and  producing  a  clear,  comprehensive, 
interesting  sports  section  three  to  four 
times  a  week.  Familiarity  with  QuarkX¬ 
Press  is  extremely  helpful,  but  not 
necessary.  Will  have  an  opportunity  to 
write.  Send  resume/layouts/clips  to 
Gregory  Gay,  Times  executive  sparts 
editor,  Watertown  Daily  Times,  260 
Washington  Street,  Watertown,  NY 
13601. 


SPORTS  DESIGNER 

We  have  the  writing  covered  at  the 
York  Daily  Record,  a  43,000  AM  daily 
and  APSE  finalist.  We'  re  looking  for  a 
designer  who  can  give  our  award¬ 
winning  writers  the  display  they 
deserve.  This  is  the  No.  2  post  in  our 
sports  department,  which  covers  three 
pro  teams,  Penn  State,  high  schools 
and  produces  regular  enterprise  and 
projects.  The  Daily  Record  is  located 
50  miles  north  of  Baltimore.  Visit  our 
web  site  at  www.ydr.com.  Salary: 
$459.75  -  $665.64.  Send  resume, 
clips  to  Sports  Editor,  York  Daily 
Record,  P.O.  Box  15122,  York,  PA 
17405-7122.  EOE. 
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EDITORIAL 


SPORTS  EDITOR  needed  at  small  daily 
in  Tennessee  Volunteer  country. 
Supervise  3  writers,  design  section, 
plan  imaginative  local  coverage. 
Excellent  Mnefits.  Send  resume  and 
clips  to  Box  08349,  Editor  &  Publisher. 

SPORTS  V^RITER/PAGINATOR 

The  Daily  Press,  an  award-winning 
30,000  circulation,  7-day  AM  paper 
in  Southern  California  is  seeking 
applications  for  a  sports  writer/ 
poginator.  The  paper  is  90  miles  NE  of 
LA  and  1 80  miles  from  Las  Vegas.  We 
are  seeking  someone  with  alharound 
skills  to  write  and  lay  out  pages  for  the 
local  sports  section.  Responsibilities 
include  enterprise  reporting,  covering 
sports  events,  writing  stories,  columns 
and  page  layout  duties.  Must  be  able 
to  juggle  several  things  at  once.  Ability 
to  write  interesting,  accurate  stories 
and  headlines,  produce  pages  and 
meet  deadlines  a  must.  Evening  and 
weekend  hours.  College  degree 
required  and  prior  daily  experience 
preferred.  Send  cover  letter,  resume 
and  clips  by  December  5  to  Sports 
Editor,  Daily  Press,  P.O.  Box  1 389, 
Victorville,  CA  92393. 


THE  BELLINGHAM  (WA)  Herald,  a 
30,000-circulation  morning  daily 
between  Vancouver,  BC,  and  Seattle,  is 
seeking  on  aggressive  reporter  with 
demonstrated  storytelling  abilities  and 
range  of  coverage  to  cover  Bell¬ 
ingham's  neighborhoods.  Send  cover 
letter,  resume  and  clips  to  Ben  San- 
tarris,  assistant  managing  editor.  The 
Bellingham  Herald,  P.O.  Box  1 277, 
Bellin^am,  WA  98227. 

THE  LOS  ANGELES  Times  is  seeking 
experienced  assignment  editors  for 
anticipated  future  openings.  Candi¬ 
dates  should  be  superior  journalists 
with  a  proven  record  of  excellence  in 
news  judgment,  creative  story  ideas 
and  skilled,  imaginative  line  editing. 
Candidates  should  be  able  to  react 
swiftly  and  calmly  to  breaking  news,  to 
deploy  reporters  and  assign  stories. 
Please  send  a  resume  and  work  sam¬ 
ples  to  Susan  Denley,  director  of 
editorial  hiring,  Los  Angeles  Times, 
Times  Mirror  Square,  Los  Angeles,  CA 
90053. 


THE  LOS  ANGELES  Times  is  seeking  a 
correspondent  for  its  Tokyo  Bureau, 
which  covers  both  South  Korea  and 
Japan.  Applicants  should  be  stylish 
writers  and  distinguished  reporters, 
self-starters  able  to  conceive  both 
stories  and  projects.  Experience  in  cov¬ 
ering  the  region,  with  a  solid 
understanding  of  Japan  and  fluency  in 
Japanese  is  strongly  preferred.  Appli¬ 
cants  should  send  a  resume  and  clips 
to  Susan  Denley,  directar  af  editarial 
hiring,  Los  Angeles  Times,  Times  Mirror 
Square,  Los  Angeles,  CA  90053. 

TOP-NOTCH  community  daily  needs 
aggressive  reporter.  Resumes, 
references  to  Tom  Auclair,  The  Keene 
Sentinel,  P.O.  Box  546,  Keene,  NH 
03431 ,  or  E-mail; 

news@keenesentinel .  com 


_ EDITORIAL _ 

THE  ORANGE  LEADER  has  an 
immediate  opening  for  an  aggressive 
general  assignment  reparter  able  to 
write  strong  features  as  well  as  in- 
depth  news  stories.  We  are  a  seven- 
day  newspaper.  Send  resumes  and 
clips  ASAP  to  Glenda  Dyer,  executive 
editar,  P.O.  Box  1028,  Orange,  TX 
77631. 


INFORMATION  SYSTEMS 

COMPUTER  SUPPORT  JOBS  available  in 
a  new  and  exciting  arganizaticn  near 
Metro  Center  in  Washington,  DC. 

If  you're  experienced  in  support¬ 
ing  Win  95/NT  users  or  SQL  database 
applications,  join  the  European  and 
Pacific  Stars  &  Stripes  Central  Office 
team  which  pravides  a  “hometown” 
newspaper  to  Department  of  Defense 
(DoD)  personnel  overseas.  All  jobs  are 
full-time  Nonappropriated  Fund  (NAF) 
positions  requiring  regular  interna- 
tianal  travel,  campletian  of  National 
Agency  Check,  and  ability  to  work 
irregular  schedules.  Excellent  benefits 
package.  Preferred  candidates  will 
have  experience  supporting  DoD 
activities  ar  commercial  newspapers  or 
publishers.  Send  resumes  to:  NAF 
Civilian  Personnel  Office,  Building  1 1 , 
Room  2-106,  Walter  Reed  Army 
Medical  Center,  Washington,  DC 
20307-5001  or  ASCII  text  to 
jobs@stripes.osd.mil.  Must  specify  job 
numberfs)  arKf  salary  requirements/his- 
tary.  Competitive  salory  based  on  job 
qualifications  and  applicant  experi¬ 
ence.  DoD  NAF  is  an  Equal 
Opportunity  Employer. 

2-97-SS:  SENIOR  IS  TECHNICIAN 
Helpdesk  leader,  end-user  hardware/ 
software  support.  Must  have  BSCS, 
MCSE,  OR  comparable  experience  sup¬ 
porting  Win  95/NT,  MS  Office,  and 
networks;  software/hardware  trou¬ 
bleshooting  ability.  Prefer  experience: 
supporting  more  than  30  networked 
users,  managing  mobile/remote  users, 
and  administering  network  security  or 
MS  Exchange  Server. 

13-97-SS:  SENIOR 
DATABASE  ADMINISTRATOR 
Administer  and  support  database 
systems  and  commercial  newspaper 
business,  financial,  and  editorial 
applications  that  interface  with  them. 
Administer  Oracle,  Sybase,  and  SQL 
Servers.  Support  other  IS  hardware/ 
software  as  necessory.  Must  have 
BSCS  OR  extensive  experience  with 
setup  and  administration  of  MS  SQL, 
Oracle,  or  Sybase  servers;  software 
troubleshooting  ability.  Prefer  experi¬ 
ence  with  accounting  systems  or  news¬ 
paper  front-end  systems,  MCSE/MCP. 

14-97-SS:  IS  TECHNICIAN 
Provide  end-user  support,  configure, 
maintain,  and  upgrade  standard  soft¬ 
ware/hardware.  Must  have  AACS  OR 
comparable  work  experience  support¬ 
ing  Win  95/NT  and  MS  Office.  Ability 
to  troubleshoot  hardware/ software 
with  little  or  no  assistance.  Prefer  expe¬ 
rience  supporting  more  than  10 
networked  users,  MCSE/MCP. 


INFORMATION  SYSTEMS 

UNIX  SYSTEM  ADMINISTRATOR 
WANTED 

AdOne  Classified  Network 
(www.adone.com),  the  publishing 
industry's  leading  provider  of  online 
classifiM  odvertising  solutions,  is  look¬ 
ing  for  a  Systems  Administrator.  Our 
adwrtising  and  web  experts  help  pub¬ 
lishers  implement  cost-effective 
strategies  and  tools  to  increase  their 
online  classified  advertising  revenues. 

The  position  provides  technical  support 
for  UNIX  network  and  PC's  to  ensure 
that  system  is  properly  set  up,  main¬ 
tained  and  enhanced  so  that  it 
operates  efficiently  without  down  time. 

Applicant  must  possess  strong  ability  in 
the  following;  Digital  UNIX  4.0  (OSF/ 

1 )  or  AIX,  TC/PIP  Networking,  PPP, 
SMTP  (Sendmail),  DNS  Administration 
(Bind),  and  POP3.  Strong  experience 
with  the  following:  Windows  95,  Win¬ 
dows  NT  3.51,  MS  Windows  Network¬ 
ing,  X  server  administration,  and  ORA¬ 
CLE  7  data  base.  Plan  and  manage 
workload  independently. 

HOW  TO  RESPOND:  Please  fax  or  E- 
mail  your  resume  and  salary  require¬ 
ments  to:  Beth  Modlin  ((212)  334- 
3307  or  beth@adone.com).  We  will 
only  respond  to  candidates  who  are  con¬ 
sidered  for  an  interview. 

HOURS:  This  is  a  40  hour  work  week 
and  the  regular  work  day  is  from  9:00 
to  6:00.  Overtime  is  required. 

COMPENSATION:  We  offer  a  com¬ 
petitive  compensation  and  benefits 
package  and  the  salary  affered  is  com¬ 
mensurate  with  your  experience. 

We  are  an 

Equal  Opportunity  Employer 

MAILROOM 

DISTRIBUTION  NIGHT  SUPERVISOR 

The  Billings  Gazette  is  seeking  a  full 
time  Distribution  Night  Supervisor.  The 
shift  schedule  and  hours  are  Tuesday 
through  Saturday,  8:00  p.m.  until  4:00 
a.m.  This  position  is  responsible  for 
overseeing  production  operations  in 
the  distribution  department  and  assum¬ 
ing  direct  supervision  of  people. 

The  successful  candidate  must  have 
strong  leadership  and  organizational 
skills;  a  strong  mechanical  back¬ 
ground;  previous  experience  in  sched¬ 
uling,  supervising  and  evaluating  staff; 
the  ability  to  make  decisions; 
demonstrated  problem  solving  skills, 
ability  to  work  independently  within  a 
team  atmosphere.  Prior  mailroom 
experience,  ability  to  work  under 
deadlines  and  control  manhours,  and 
the  ability  to  work  varying  shift  hours 
as  needed  also  required.  Previous 
Harris  experience  a  definite  plus. 

To  apply  send  resume  to: 

Billings  Gazette 
Human  Resources  -  DNS 

P.O.  Box  36300 
Billings,  MT  59107-6300 

Application  deadline: 

December  1,  1997 
EOE 


_ MAILROOM _ 

ASSISTANT  ASSEMBLY  and 
DISTRIBUTION  MANAGER 

The  Assembly  and  Distribution 
Department  is  looking  for  o  creative 
and  flexible  person  capable  of  being  a 
leading  change  agent  in  our  operation. 
This  position  is  responsible  for  the  doily 
supervision  of  department  operations; 
planning  and  organization  of  prod¬ 
uction  equipment  and  staff;  and  top 
notch  internal  and  external  customer 
service.  Other  duties  irKlude  assisting 
department  manager  in  staff  devel¬ 
opment,  diversity  awareness,  project 
management  related  to  new 
technologies,  and  implementation  of 
plans  to  exceed  department  and  com¬ 
pany  goals.  Big  picture  thinking  and 
results-oriented  attitude  is  a  must. 

A  college  degree,  two  to  (our  years  of 
supervisory  experience,  and  one  year 
of  experience  with  significant  occoun- 
tability  (or  successful  line  operations 
are  required.  Applicants  with 
equivalent  combinations  of  experience 
and  education  will  be  considered  and 
are  encouraged  to  apply. 

All  applications  must  be  received  by 
December  3,  1997.  To  apply,  please 
submit  a  resume  and  completed  Eagle 
application  to: 

THE  VYICHITA  EAGLE 

Human  Resources  Department 
825  E.  Douglas 
Wichita,  KS  67202 
FAX  (316)  268-6672 
or  E-mail  to:  ssmith@wichitaeagle.com 

MAILROOM  MANAGER 

A  major  East  Coast  metropolitan 
newspaper  is  seeking  an  experienced 
Mailroom  Manager  »r  our  Mailroom 
operation.  This  position  involves 
hands-on  responsibility  for  operating 
and  managing  a  SLS  2000  inserting 
machine  and  crew.  Duties  will  also 
include  the  completion  of  production/ 
shift  reports  and  helping  to  maintain  a 
safe,  productive  work  environment. 

Qualified  candidates  will  have  3-5 
years  previous  supervisory  experience 
in  a  newspaper  operation  with  a  pro¬ 
ven  track  record  in  production  man¬ 
agement,  be  experienced  in  supervis¬ 
ing  in  a  Union  environment,  and  com¬ 
puter-literate  with  Microsoft  Office 
experience  preferred  but  not  required. 
Ability  to  adhere  to  doily  production 
deadlines  a  must. 

We  offer  a  competitive  compensation 
and  benefits  package  that  includes 
medical,  dental,  vision  a  401  (k)  plan 
and  a  bonus  incentive  program. 
Interested  candidates  must  submit  a 
resume  and  cover  letter  to  Box  08313, 
Editar  &  Publisher. 


Run  your  ad  for  12,  26 
or  52  issues  to  increase 
awareness  while 
benefitting  from  our 
low  contract  rates. 
Call  (212)  675-4380 
ext.  171  or  173 
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MARKETING 

MARKETING  DIREaOR 


HELP  WANTED 


_ MAILROOM _ 

ASSISTANT  MAILROOM  MANAGER 
Zone  2  seven-day  operation  seeking 
an  assistant  manager  to  work  with  lead 
managers  in  overseeing  Mail  Room 
operation.  Qualified  candidates  must 
hove  supervisory  experience.  The  posi¬ 
tion  requires  an  individual  with  strong 
leadership  and  excellent  people  skills, 
while  being  able  to  meet  deadline 
goals  and  maintain  a  clean,  safe  work 
environment.  Hands  on  work  experi¬ 
ence  with  inserting  equipment  is  desira¬ 
ble. 

We  offer  a  competitive  salary  and 
benefit  package.  For  consideration 
please  send  resume  and  a  salary  his¬ 
tory  to  Box  08338,  Editor  &  Publisher. 
EOE 


PRODUa  PACKAGING  SUPERVISOR 
100,000  plus  newspaper  in  Arizona 
seeks  a  competitive,  experienced  indi¬ 
vidual  to  supervise  our  Product  Packag¬ 
ing  operation.  This  position  involves 
hands-on  responsibility  for  operating 
and  managing  4  SLS  1000  inserting 
machines  and  crews.  Duties  include  the 
completion  of  production/shift  reports, 
employee  reviews  and  help  maintain  a 
safe  work  environment.  We  offer  a  com¬ 
petitive  salary  and  benefits  package 
with  potential  for  future  growth.  Send 
cover  letter  with  resume  to  The  Tribune, 
ATTN:  Jana  Crowe/VR,  120  W.  1st 
Avenue,  Mesa,  AZ  85210  ar  fax  in  con¬ 
fidence  to  (602)  898-6401. 

EEC  M/F/V/D 


_ MARKETING _ 

ON-LINE  CLASSIFIED  MANAGER 
AUTO 

Knight-Ridder  Real  Cities,  the  first  web 
network  with  deep  community  roots,  is 
seeking  experienced  product  manage¬ 
ment  staff  to  extend  our  efforts.  Unfike 
many  web  publications,  each  one  of 
our  32  sites  has  a  real-world  coun¬ 
terpart  in  the  community  it  serves.  A 
real  office,  staffed  by  people  who  have 
been  interacting  with  our  audience  for 
years,  bringing  them  relevant  news, 
information  and  content  that  relate  to 
their  lives.  Visit  our  web  site  at: 

www.realcities.com 

The  On-line  Classified  Manager  for 
Auto  will  oversee  the  deployment  of 
national  and  local  on-line  classified 
services  in  the  auto  category.  Will 
shape  strategy  and  take  the  lead  in 
developing  pricing  and  bundling 
strategies,  identifying  needs  for  future 
product  development,  identifying  inde¬ 
pendent  content  providers  whose  ser¬ 
vices/content  could  enhance  KRI  on¬ 
line  classified  products  and  be  able  to 
negotiate  to  license  or  purchase  such 
content  as  appropriate.  Five  years 
experience  in  media  marketing  or 
classified  advertising  sales  manage¬ 
ment  and  knowledge  of  the  auto  indus¬ 
try  is  required.  Some  travel  necessary. 

Please  send  your  resume  by  E-mail: 
iobs@newmedia.kri.com  or  Fax  to 
(408)  938-6098.  You  may  also  mail 
your  materials  c/o  Human  Resources 
at  Knight-Ridder  New  Media,  50  W. 
San  Fernando  Street,  7th  Floor,  San 
Jase,  CA  951 13.  We  have  a  corporate 
commitment  to  the  principle  of  diversity 
that's  truly  reflective  of  the  communities 
we  serve. 


_ MARKETING _ 

MARKETING  EXECUTIVE 

The  Sun  Journal  is  seeking  Professional 
Marketing  Executives  to  Sales/ 
Newspaper  Advertising  Spoce.  We  are 
a  fast  paced,  growing  environment. 
This  position  requires  great  people  and 
marketing  skills  with  the  Sales  motiva¬ 
tion  to  become  #1  in  our  sales  depart¬ 
ment.  We  are  willing  to  train  the  right 
candidates.  Newspaper  sales  a  plus. 
We  offer  a  competitive  base  salary 
plus  an  incentive  plan,  complete  bene¬ 
fits's  package  including  a  401  (k)  plan. 
EOE/Drug  Free  environment.  Please 
respond  in  confidence  to  The  Sun 
Journal,  7215  Whipple  Avenue,  NW, 
Canton,  OH  44720-7137  or  Fax  (330) 
966-0145. 


SOFTWARE  ENGINEER 

We  are  looking  for  a  software 
engineer  that  has  experience  pro¬ 
gramming  in  a  UNIX  environment  with 
strong  PERL,  C/C■^■f•  skills.  We  are  also 
looking  for  expertise  in  the  following 
areas:  text-parsing  and  search 
engines,  databases,  and  Web  applica¬ 
tions.  Publishing  systems  and  Windows 
rogramming  ej^erience  is  a  plus. 
.S.  degree  in  Computer  Science  is 
preferred. 

E-mail  your  resume  to 
iobs@newmedia.kri.com  or  send  it  to: 
Knight-Ridder  New  Media,  50  W.  San 
Fernando  Street,  Suite  700,  San  Jose, 
CA  95113,  Attn:  Human  Resources. 
Fax  ta  (408)  938-6098.  Visit  our  web 
site  at:  www.realcities.com 


The  Janesville  Gazette,  a  seven  day 
newspaper  serving  Southern  Wiscon¬ 
sin,  is  expanding  its  marketing 
department. 

This  position  will  be  responsible  (or  the 
coordination  of  all  marketing  related 
activities  for  the  newspaper  including 
research  and  analysis,  strategic  plan¬ 
ning,  target  marketing,  product  devel¬ 
opment  and  other  rdated  aspects.  In 
addition,  this  individual  will  oversee 
the  public  relations  manager  and  staff. 
Successful  candidates  must  be  a  team 
player  and  will  work  closely  with  the 
director  of  advertising,  circulation  and 
news.  Demonstrated  communication 
and  creative  skills  and  a  track  record 
of  successful  strategic  management  is 
critical. 

Minimum  qualifications  include  3-5 
years  experience  in  research,  con¬ 
sumer  behavior  and  long-term  plan¬ 
ning.  Bachelor's  degree  in  marketing 
or  related  field  required,  master's 
degree  preferred. 

The  Gazette  serves  a  grawing  com¬ 
munity  and  is  part  of  a  stable,  suc¬ 
cessful,  family-owned  media  group 
with  an  excellent  reputation.  We  offer 
a  competitive  salary  and  benefits 
package  including  401lk)/profit  shar¬ 
ing,  dental,  medical  and  life  insurance, 
short-term  disability  and  an 
opportunity  for  advancement.  This  is  a 
new  position  and  offers  on  exciting 
career  for  the  right  candidate.  Send 
resumes  to  Mary  Jo  Villa,  The 
Janesville  Gazette,  P.O.  Box  5001, 
Janesville,  Wl  53547-5001.  We  are 
an  equal  opportunity  employer. 


MARKETING 


MARKETING 


Database  Marketing  Manager 

Bring  Your  Skills  to  Northern 
California’s  Top  Newspapers 

As  Database  Marketing  Manager,  you  will  function  as 
a  brand  manager  in  both  circulation  and  advertising. 
You  will  develop  and  track  response  for  campaigns, 
construct  targeted  consumer  profiles  for  advertisers, 
and  help  create  advertising  campaigns  to  reach  those 
target  segments. 

The  ideal  candidate  will  have: 

•  A  marketing  degree  or  MBA 

•  3-5  years  of  experience 
in  newspaper  advertising  sales 

•  Experience  in  working  with 

account  executives  • 

•  Experience  in  building  and  - - - 

managing  databases. 


SAN  FRANCISCO 
NEWSPAPER  AGENCY 

AGENT  OF 


^aii  3Frai\risto  ^.xainim'r 


Send  resume  and  cover  letter  to: 

San  Francisco  Newspaper  Agency 
Human  Resources  Department 
925  Mission  St.,  San  Francisco  CA  94103 


Excellent  career  opportunity  in  North¬ 
east  Indiana.  We  are  currently  looking 
for  a  Marketing  Director  with  proven 
sales  record  and  a  can-do  attitude.  The 
right  individual  must  be  creative, 
results  oriented  and  able  to  thrive  in  a 
competitive  market.  We  offer  (list  bene¬ 
fits).  Send  resume  and  cover  letter  to 
Box  08339,  Editor  &  Publisher. 

PHOTOGRAPHY 

THE  ASPEN  TIMES,  a  13,000  daily 
with  weekly  news  magazine,  is  seeking 
an  enterprising,  responsible,  creative 
photojournalist  to  join  our  award¬ 
winning  staff.  Must  be  proficient  in 
news,  sports,  features,  essay  and  illus¬ 
tration.  Photoshop  preferred.  Send 
resume  and  samples  to  310  E.  Main 
Street,  Aspen,  CO  81611,  Attn:  Roy 
Willey.  Be  aware:  Aspen  is  a  fun  town, 
but  this  is  a  demanding  job. 

PREPRESS 

CNI  CORPORATION,  a  systems  inte¬ 
gration  company  servicing  the  news¬ 
paper  industry  is  seeking  candidates 
experienced  in  newspaper  workflow 
and  capable  of  training  on  MS  Word 
and  QuarkXPress.  Novell  and/or  MS 
networking  experience  is  desirable. 

E-mail  resume  to  hr@cnicorp.com 

PREPRESS  PRODUaiON  MANAGER 

Zone  3  daily  seeks  hands-on  manager 
to  supervise  our  evening  shift  Macin¬ 
tosh  ad  production,  composing, 
camera  and  platemaking  departments. 
Successful  candidate  will  possess 
strong  organizational  and  people 
skills.  Newspaper  production  experi¬ 
ence  and  newspaper  management 
experience  desired.  Willing  to  develop 
the  right  candidate.  Send  resume  and 
salary  history  to  Box  08342,  Editor  & 
Publisher. 


_ PRESSROOM _ 

PRESSMAN/MANAGER  for  6  1/2  unit 
Goss  Urbanite.  Minimum  five  years 
experience.  16,500  circulation  7  day 
AM  paper  located  in  beautiful  historic 
New  Bern,  NC.  Competitive  salary  and 
excellent  benefits  package.  Please  send 
resume  and  salary  history  to  John 
Graham,  publisher.  Sun  Journal,  P.O. 
Box  1 1 49,  New  Bern,  NC  28563. 

FAX  (919)  638-1577 _ 


PRESSROOM  MANAGER 

The  Eastside  Journal,  publisher  of  a 
daily  and  three  weekly  newspapers  on 
two  shifts  and  located  in  beautiful 
northwest  Washington  is  seeking  a 
Pressroom  Manager  with  at  least  four 
years  of  supervisory  experience  in  the 
overall  operation  and  maintenance  of 
a  pressroom.  We  have  ten  units  of 
urbanites.  Shift  hours  will  vary.  We 
offer  competitive  wages,  comprehen¬ 
sive  medical  plans  and  a  401  (k)  plan 
with  employer  match.  Send  resume 
and  cover  letter  with  salary  history  to 
Eastside  Journal,  Human  Resources, 
ATTN:  PM,  P.O.  Box  90130,  Bellevue, 
WA  98009.  Equal  Opportunity 
Employer. 
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POSITIONS  WANTED 


_ PRESSROOM _ 

IMMEDIATE  POSITIONS  available  for 
WEB  and  SHEETFED  press  operators  at 
several  locations: 

ANDERSON-New^aper  press 
operator  needed  for  Ooss  Urbanite® 
operation.  Availability  for  night/ 
weekend  work  required.  Stripping,  plat¬ 
ing  and  supervisory  experience  helpful. 

ANDERSON-Quality  conscious  press¬ 
man  needed  for  sheetfed  and  Did- 
die®  web  printing  operation.  Night 
and  weekend  v/ork  required. 

GREENSBURG-Newspaper  press 
operator  needed  for  Goss  Community® 
press.  Weekend  availability  required. 
Camera/plate  experience  helpful. 

LOGANSPORT-Goss  Community® 
press  operator  needed  for  newspaper 
printing  operation.  Availability  for 
night/weekend  work  required.  Com¬ 
mercial  printing  and  camera/plate 
experience  helpful. 

Send  or  fax  resume  stating  the  location 
desired  to: 

Thomson  Indiana 
Production 
P.O.  Box  1090 
Anderson,  IN  46016 
Fax:  (765)  640-4815 
_ EOE _ 

PRESSMAN/SUPERVISOR:  Hudson 
Valley  Area.  Working  Foreman  Posi¬ 
tion.  Web  Offset  Experience.  Excellent 
compensation,  $52K  plus,  benefits, 
401  (k).  Reply  to  Box  08344,  Editor  & 
Publisher. 


PRESSROOM  MANAGER 

The  Hutchinson  News,  a  39,000 
circulation  AM,  seeks  applicants  with 
pressroom  management  experience  for 
press  and  camera  room  manager  post. 
Successful  candidate  will  demonstrate 
an  ability  to  draw  the  best  out  of  peo¬ 
ple  to  ensure  excellent  production  qual¬ 
ity;  manage  a  press  crew  of  eight  peo¬ 
ple;  monitor  press  department  budget; 
oversee  routine  maintenance  and 
repairs;  and  work  with  other  members 
of  the  newspaper's  management  team 
to  plan  and  coordinate  newspaper 
production  process. 

Competitive  pay  based  on  experience 
and  performance.  Benefits  include 
profit  sharing  program,  401  (k), 
medical  plan,  dental  plan,  life  insur¬ 
ance  and  flexible  spending  account.  Sub¬ 
mit  a  letter  of  application  and  resume 
by  December  5  to: 

Kathy  Beshears 
Personnel  Director 
The  Hutchinson  News 
P.O.  Box  190 

Hutchinson,  KS  67504-0190 _ 

PRESSROOM  MANAGER 

Zone  3  daily  is  searching  for  an  expe¬ 
rienced  Pressroom  Manager.  Suc¬ 
cessful  candidate  will  have  at  least  5 
years  Pressroom  management  experi¬ 
ence  (flexo  experience  is  a  plus),  be 
quality  conscious  and  have  excellent 
people  skills.  Send  resume  and  salary 
requirements  to  Box  08341,  Editor  & 
Publisher. 


_ PRESSROOM _ 

PRESS  OPERATORS 

UVE  AND  WORK  IN 
SUNNY  SOUTH  FLORIDA 

The  Sun-Sentinel,  a  major  South  Flor¬ 
ida  newspaper  and  a  division  of  the 
Tribune  Company,  has  immediate 
openings  for  experienced  Press 
Operators  to  work  in  our  state  of  the 
art  facility  located  in  Deerfield  Beach, 
Florida  (just  north  of  Ft.  Lauderdale). 
These  positions  perform  procedures  to 
ensure  satisfactory  press  run  to  print 
company  publications.  The  ideal  can¬ 
didates  will  hove  four  to  six  years  press 
experience  in  quality  troubleshooting. 
Candidates  should  also  be  quality  cons¬ 
cious.  Must  be  able  to  work  flexible 
hours,  including  holidays  and 
weekends.  The  Sun-Sentinel  prides 
itself  on  having  an  excrationally  clean 
press  room  and  a  staff  committed  to 
the  pursuit  of  quality. 

We  can  offer  an  attractive  lifestyle  liv¬ 
ing  in  sunny  South  Florida,  competitive 
salary,  comprehensive  benefits  (includ¬ 
ing  A4edical,  Dental,  Life  and  Accident, 
and  Short  Term  and  Lang  Term  Dis¬ 
ability  insurance,  401  (k)  and  Employee 
Stock  Ownership  and  Employee  Stock 
Purchase  Plans,  vacations,  holidays, 
sick  leave,  etc.),  assistance  with  reloca¬ 
tion  costs  and  the  opportunity  for 
advancement. 

If  yau  want  to  join  our  team  send  your 
resume  to  Human  Resources,  Sun- 
Sentinel,  333  SW  12  Avenue, 
Deerfield  Beach,  FL  33442,  E-mail  us 
at  mcallahan@tribune.com  or  call  Alan 
Abramson  at  (954)  425-1611  between 
the  hours  of  8:00  a.m.  and  5:00  p.m. 
The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vision 
to  apply.  EOE.  Sun-Sentinel  supports  a 
drug-free,  smoke-free  work  environ¬ 
ment. 


PRODUCnON/TECH 

PRODUaiON  MANAGER 

We  are  seeking  a  knowledgeable  and 
enthusiastic  leader  for  our  growing 
publishing  and  commercial  printing 
company  located  in  southeastern 
Nebraska.  The  right  person  will  be 
leading  a  capable  group  of  production 
personnel  in  our  central  printing  facility 
with  an  8  unit  Goss  pressline  and 
modern  production  equipment. 
Excellent  compensation,  MBO  and 
benefits  plus  a  great  area  to  raise  a 
family  are  some  of  the  benefits  you  will 
enjoy.  Strong  knowledge  in  electronic 
prepress  and  Goss  operations 
required.  Apply  in  confidence  with 
resume  including  salary  history  to  Pres¬ 
ident,  Maverick  Media,  Box  “O”, 
Syracuse,  NE  68446. 


PRESS  OPERATORS 
XDURNEYPERSON 

The  Cincinnati  Enquirer  is  seeking 
quality  conscious  individuals  with  a 
minimum  of  one  years'  journeyperson 
experience  operating  Goss  metro/ 
metroliner  presses  ancT  multi-presses.  If 
interested  in  more  information  please 
call  Valerie  Mays  at  (513)  768-8211 
and  fax  or  send  resumes  to  (513)  768- 
8210. 


_ ADMINISTRATIVE _ 

DAILY,  weekly,  magazine  publisher. 
Community,  profit-minded.  Start  up, 
niche  experience.  (630)  245-4672. 

CIRCULATION 

EXPERIENCED  Zone  Manager  seeking 
position  in  Zone  6.  Reply  to  Box 
08345,  Editor  &  Publisher. 


EXPERIENCED  circulation  manager 
seeks  position  in  the  Orlando  area. 
Seven  years  home  delivery  and  single 
copy  with  the  Chicago  Tribune. 

E-mail:  dan708@aol.com  or  call 
Dan  Johnson  (407)  248-0247 

EDITORIAL 

EDITOR  who  wants  to  work  in  an 
upbeat,  growing  economy.  32  years 
(19  in  newspapers;  13  in  public  rela¬ 
tions);  B.A.,  A.A.S.  Reply  to  Box 
08347,  Editor  &  Publisher. 


EXPERIENCED  reporter/editor/major 
news  magazine  freelancer  seeks  full¬ 
time  position  with  growing  company. 
(206)  634-2145 
E-mail:  amz_wa@(oxcomm.net 


STAR  longs  for  Eastern  constellation. 
Bright,  witty  female  columnist  for  major 
metro  Heartland  daily,  with  book  and 
many  national  magazine  and  newspa¬ 
per  credits,  seeks  job  as  lifestyle  or  op¬ 
ed  columnist  for  a  vibrant  and  prog¬ 
ressive  East  Coast  paper  (Maine  to 
Florida).  Will  consider  smaller  paper  in 
a  great  location  and  with  terrific  man¬ 
agement.  Box  08346,  Editor  &  Pub¬ 
lisher. 


_ EDITORIAL _ 

VINCE  CRAVYLEY  &  EFFIE  BATHEN 
Our  boots  have  been  dusted  by  mass 
graves  in  Bosnia,  refugee  camps  in 
Rwanda  and  Somalia,  sands  of  the 
Persian  Gulf  and  rubble  of  the  Berlin 
Wall.  Working  together  and  apart  we 
have  spent  a  decade  telling  stories  of 
ordinary  Americans  caught  up  in 
events  that  have  shaped  our  world. 
Federal  cuts  are  trimming  The  Stars  & 
Stripes,  the  independent  doily  for  the 
U.S.  military  and  diplomatic  com¬ 
munities  overseas.  We  are  o  husband/ 
wife  team  looking  for  editors  who 
demand  a  level  of  journalism  that  wins 
the  highest  awards.  We  are  based  in 
Germany  but  willing  to  move 
worldwide.  We  have  a  solid  network 
of  sources  among  military  and  NATO 
leaders  shaping  policy  in  Europe, 
Africa  and  the  Persian  (^If.  Our  tradi¬ 
tional  and  digital  photo  skills  match 
our  spirited  features  and  hard  news 
writing  styles  E-mail: 

Crawley@compuserve.com 
Fox:  (011-49)  6221-600554 
Phone:  (011-49)  6227-2290 

PRODLKTION/TECH 

EXPERIENCED  PRESSMAN  with  new 
business  degree  in  operations  man¬ 
agement  and  decision  sciences  seeks  to 
become  an  asset  (or  a  newspaj^er  at 
the  pressroom  and/or  corporate  level. 
For  more  information,  please  call  Steve 
Mallett  at  (404)  627-1869,  E-mail  to 
smallett@mindspring.com  or  see 
www.mindspring.com/~smallett. 

TRAVEL  WRITERS  WANTED 

TRAVEL  photographer  seeks  writers! 

For  magazines,  newspafjers,  books! 

Free  travel!  Jeff  (973)  575-1005. 
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The  Sorrows  Of  The 
Arab  Gulf  Press 


The  ARAB  GULF  countries’ 
biggest  dilemma  in  the 
years  to  come  is  not  neces¬ 
sarily  a  decline  in  petnxlol- 
lars,  but  a  challenge  to 
maintain  internal  security.  In  the  past, 
the  threats  were  mainly  external:  the 
Nasserite  ideology  of  pan-Arabism  in  the 
196()s,  the  Khomeini  revolution  in  the 
198()s,  and  the  Gulf  war  in  1990-91. 
Tcxlay,  political  turmoil  within  the  Gulf 
states  poses  the  greatest  security  threat. 

Nowhere  in  the  Arab 
Gulf  is  the  danger  as 
palpable  as  in  Bahrain, 
where  popular  discon¬ 
tent  has  taken  its  most 
public  forms.  The  coun¬ 
try’s  trouble  is  a  minia¬ 
ture  of  what  many  of 
the  oil-rich  sheikdoms 
could  soon  face  —  a 
decline  in  oil  resources, 
higher  unemployment 
and  a  sense  of  discontent  with  the 
undem(K.'ratic  regimes  of  the  ruling  fam¬ 
ilies. 

Working  as  an  American  journalist  in 
Manama  last  year,  1, 10  British  journalists 
and  an  Australian  were  overwhelmed  by 
the  amount  of  government  restrictions 
on  the  press  and  by  the  ongoing  sense 
of  discontent  the  Bahraini  pef)ple  dis¬ 
played  for  the  ruling  Al-Khalifa  family. 
Eight  British  journalists  and  1  were  hired 
to  launch  an  English-language  broad¬ 
sheet  daily,  the  Bahrain  Tribune. 
Bahrain’s  only  other  English-language 


newspaper,  the  Gulf  Daily  News,  is  a 
tabloid  that  began  circulating  in  the 
1970s. 

Bahrain  has  a  population  of  about 
5(X),(KK),  more  than  70%  Shiite  Muslims. 
The  ruling  family  professes  the  Sunni 
Muslim  faith. 

Riots  and  anti-government  protests, 
which  first  broke  out  in  1994,  revisited 
Bahrain  at  least  twice  during  the  two 
months  1  spent  there.  The  Shiite  com¬ 
munity,  which  accuses  the  government 
of  corruption  and  dis¬ 
crimination,  is  calling 
for  rights  and  better 
s<x:ial  services. 

The  disquiet  contin¬ 
ues.  A  court  in  Bahrain 
in  March  .sentenced  1 5 
Shiite  Muslims  to  jail 
terms  of  up  to  15  years 
for  “plotting  to  over- 
thn)w’’  the  ruling  Al- 
Khalifa  family.  Shiites 
expressed  dLscontent  and  called  the  trial 
“unjust  and  unfair.’’ 

In  January,  and  approximately  five 
days  before  1  left  Bahrain  for  the  States, 
riots  and  violence  erupted  in  Ras 
Roman,  an  impoverished,  Shiite-dominat¬ 
ed  neighborhood  in  Manama.  The 
Associated  Press  story  .said  that  police 
fired  tear  gas  and  rubber  bullets  at 
protesters  following  prayer  in  the  Ras 
Roman  mosque.  The  source  for  the 
story,  the  Bahrain  Freedom  Movement, 
an  oppo.sition  group  operating  from 
London,  accused  the  government  of 
ckxsing  the  mo.sque  and  attacking  the 
crowds.  Very  little  did  we  foreign  jour¬ 
nalists  know  about  the  confrontation, 
nor  were  we  allowed  to  cover  any  of  it 
in  future  issues  of  the  Tribune. 

In  another  incident  a  few  days  earlier, 
a  foreign  worker  died  and  two  people 
were  injured  in  an  arson  attack  in  the 
Shiite  village  of  Tubli,  south  of  Manama 
and  within  a  driving  distance  from  the 
building  where  we  worked.  It  is  also 
worth  mentioning  here  that  the  U.S. 
military  base  was  located  a  block  away 
from  our  building  —  a  tiny  island  head¬ 
quarters  of  the  main  U.S.  forces  in  the 
Gulf,  the  Fifth  Fleet. 

In  their  attempt  to  undermine  the 


government,  Shiite  protesters,  who  live 
in  mostly  run-down  neighborhcxxls  out¬ 
side  Manama,  often  set  tires  on  fire. 

Every  time  we  tried  to  go  out  and  cover 
these  incidents,  our  efforts  were 
rebuffed.  We  were  also  warned  not  to 
venture  in  villages  outside  Manama.  One 
of  the  British  reporters,  who  editors  all 
over  London  crave  for  his  well-docu¬ 
mented  features,  wanted  to  go  out  and 
interview  a  Muslim  cleric.  Sheik  Seyy'ed 
Jawed  al-Wedai,  one  of  two  formidable 
opposition  leaders  in  Bahrain,  but  the 
reporter’s  endeavors,  like  most  of  our 
previous  ones,  were  not  welcomed. 

Very  little  coverage,  with  no  details  of 
our  facts,  was  reported  about  tbe  riots 
by  the  two  Arabic  dailies  (one  of  which, 
was  a  .sister  publication  to  the 
Tribune)  or  by  the  Gulf  Daily  News. 

And  we  later  came  to  realize  that  the 
majority  of  funding  for  the  Tribune,  like 
with  the  three  other  dallies,  came  fn)m 
the  government.  Hence,  the  Tribune 
was  to  be  editorially  manipulated  and 
audited  by  the  Bahraini  Ministry'  of 
Information.  1  was  also  told  that,  on 
some  occasions,  the  Gulf  Daily  News 
was  shut  down  for  publi.shing  materials 
“not  in  agreement  with  government 
policies.” 

The  whole  pnicess  of  how  a  newspa¬ 
per  operates  in  Bahrain  is  incongruous 
with  Western  journalism  traditions.  The 
bureaucratic  restrictions  and  ordered 
complexity  we  faced  as  journalists  in 
Bahrain  were  unimaginable.  And  those 
who  displayed  testy  dispositions  or 
resorted  to  mordant  exacerbation  when 
faced  with  government  restrictions 
were  sent  packing.  Likewise  for  refusal 
to  pen  materials  sympathetic  to  the  gov¬ 
ernment  or  the  ruling  Al-Khalifa  family. 
The  Australian  journalist  and  a  British 
editor  left  in  late  December.  A  week 
later,  1  found  myself  heading  back  to  the 
States. 

Shiites  accuse  the  government  of 
depriving  them  of  basic  rights,  including 
the  right  to  a  constitution.  The  mling 
family  is  reluctant  to  restore  the  consti¬ 
tution  or  to  resurrect  the  elected  parlia¬ 
ment  which  the  emir  suspended  in  the 
early  1970s.  The  constitutional  dilermna 
(See  Shop  Talk  on  page  37) 


El-Bendar)'  is  a  St.  Louis-based 
freelance  writer. 
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What's  in?  What’s  out?  Just  when  you  think  you  “talk  the 
talk,”  the  language  changes.  The  technology  changes.  A 
whole  new  dialect  of  Internet  jargon  and  standards  emerges; 
coming  in  and  going  out  at  equally  meteoric  speeds  heyond 
56K  ...  make  that  ISDN  ...  make  that  T1  ...  make  that  T3  .... 

Keeping  up  with  the  Internet  technology  revolution  is  diffi¬ 
cult  ...  and  the  pace  just  won’t  let  up.  That’s  why  so  many  of 
the  industry’s  movers  and  shakers  return  year  after  year  to  the 
Interactive  Newspapers  Conference.  Attendees  know  they’ll 
learn  the  latest  on  all  facets  of  the  new  media  industry. 
They’ll  be  brought  right  back  up  to  the  leading  edge  and  pre¬ 
pare  for  what’s  beyond  in  the  coming  year. 

Now  in  its  ninth  year,  the  Interactive  Newspapers  Confer¬ 
ence’s  growth  and  expansion  is  a  barometer  of  the  impact  of 
interactive  publishing  technology  in  newsrooms  from  Salem 
to  Seattle.  Attendees  continue  to  be  in  the  nucleus  of  the 
exciting  transformation  of  how  more  and  more  people  are 
receiving  their  news,  where  they’re  receiving  it,  and  when. 

Interactive  Newspapers  ’98  will  be  held  February  4-7,  1998, 
in  Seattle,  Wash. 


nell,  co-founder  of  Modem  Media,  consistently  rated  one  of 
the  hottest  Internet  advertising  and  marketing  agencies  -  will 
be  joined  by  nearly  ninety  key  industry  players.  They 
prcMnise  to  share  their  experience,  successes  and  near-hiLs  as 
they  slowly  conquer  the  brave  new  world  of  interactive  news¬ 
paper  publishing  and  technology. 


What  are  you  waiting  for?  Register  today.  Keep  yourself  on 
that  leading  edge  and  save  $100,  too,  by  registering  before 
December  1st. 


T 


%  //  ait 

'nor  Interactive 
Vo»Newspapers 


February  4-7, 1998  •  Sheraton  Seattle  Hotel  &  Towers 
•  Seattle,  Washington 


Three  major  keynote  speakers  -  Merrill  Brown,  Editor-in- 
Chief,  MSNBC  on  the  Internet,  Bob  Cauthom,  pioneering 
New  Media  Director  for  the  Arizona  Star,  and  G.M.  O’Con¬ 


To  register  Call:  (212)  675-4380,  ext.  285 
Fax:  (212)  929-1894  •  E-mail:  michaelt@mediainfo.com 
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Color  Quality 
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I  Forklift  Training 


Buzz  Breakfast 


Consumables  Primer 

Waste  Management  Primer 
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Press  Industry  Outlook 
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I  Presses  of  the  Future 
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ry  14-16 

Workforce  &  Training  Prime 
Hot  New  Technologies 
Customer  Needs 
Preprint  Partnership 
l  Best  Practices 
I  Microzoning 
I  Data  Warehousing 
I  Productivity  and  Quality 


Plus,  you  get  to  tour  the  Fort  Lauderdale  Sun-Sentinel  and  The  Miami 
Herald  and  have  plenty  of  opportunities  to  network  with  your 
colleagues  at  conference  lunches,  receptions,  and  buzz  sessions. 
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